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Technology Usage for Digital life
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Digital Intelligence Quotient

NN IINEEEIn 15 wuafin

003101  guviagsnams unnsdnnisEin 3(2-2-5)
Artistic for Life Management

003102 ANTRAUYINEEUATNNSELUIAAD AT 3(2-2-5)
Skills Development and Lifelong Learning

003203  BEUFIINAUNTIANSNRIAN 2(0-4-2)
Collaborative Learning for Society Creation

005204  ANASANNTQUNTN AIUINADH UAZYNIL 1(0-2-1)
Health Environment and Community Management
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125111 NANBNAFINAT 3(3-0-6)
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Research Methodology
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Advertising and Marketing Communication
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Wellness Communication

\AadIenNTReRITLAT A A AN 3(2-2-5)
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Introduction to Economics
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Principles of Marketing
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125641 nEEadBn eI AL amnedny 3(2-2-5)
Content Creation for Social Change

125642 naUANEIHEI 3(2-2-5)
Content Management
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Co-operative Education
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Independent Study
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Thai Language in Daily Life
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English for Daily Life
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Technology Usage for Digital life
FUVBEANER N3N En
Artistic for Life Management
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Principles to Communication Arts
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Introduction to Mass Communication and New Media
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Thai for Academic Purposes
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English for Communication

002102  AIIHRANAN WAV 2(1-2-3)
Digital Intelligence Quotient
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Skills Development and Lifelong Learning
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Language for Communication
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English for Academic and Professional Communication
BEU3TINIUATIARS WNAIAN
Collaborative Learning for Society Creation
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Production of Audio—Visual Media for Communication
nsaEnnanEnlua LR
Image building and reputation
woAnssngua Inauazdsuans
Consumer and Audience Behavior
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Principles of Marketing

9N
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Communication Network and Social Media
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Research Methodology
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Strategic Communication Planning
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Campaign, Experience design, and Special Events
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001101 a1 neludianlszarin 2(2-0-4)

Thai Language in Daily Life

vinwznnslinennadiuniaie n1sgm Twn1ssuas uasinezdmnisye n1sdemn
Tunsasans nsReans@inUazaniulfodamsizan

Listening and reading skills in Thai for receiving message, speaking and writing in Thai

for delivering message, proper daily life communication

001102 ATHINETIIAINTS 1(0-2-1)

Thai for Academic Purposes

-4

mslneninedinunisils n1sye N384 wazn1s@eu Ysmn1ssaniumaniaw
NIINRANRINULTNATINTG
Integration of listening speaking reading and writing skills in Thai with other fields,

producing academic works

001103 ATEIBINGEAMNILEIAL AT 3(2-2-5)
English for Daily Life
Fadwid d1uan afuazlenaninmundenguiuiugm nannistiniundangudiu
Ml wa g1 B nisdemstiayaidesduisadumisuaziauluginuazdii
Fundamental level of English vocabulary, expressions, phrases and grammar, English

usage in listening, speaking, reading and writing for communicating basic information regarding

self and others in daily life context

001104 aundsnguiiantsitaans 3(2-2-5)
English for Communication
Fdws dsan aduazlinnaninendsnguiunats nanniatiniendsngudnis
s wa g Bou nsRassTuaniunisoiniafdunsuaznisussnaifianiuResing o saudn
Intermediate level English vocabulary, expressions, phrases and grammar, English
usage in listening, speaking, reading and writing for communicating in familiar situations and

describing familiar matter
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001205 aunssngquiiantsieaadamnisuasinzdn 3(2-2-5)
English for Academic and Professional Communication
ArFY dman afuazlennsolniundingu nannnstinedengudiiunisils wa
813 W NM3AeaNT MUELVZEINTANEILATa TN
English vocabulary, expressions, phrases and grammar, English usage in listening,

speaking, reading and writing for communicating in academic and professional contexts

002101 msitmaluladineiinyafiava 1(0-2-1)
Technology Usage for Digital life
LHIAAALIAUWIA IR AT NN ABNRIADS LAYBUNESITR FaNLISAIINNIH KANNTS

o a fa & a A ¥ = a I's a ¢ @ @
vingsnssunndlrddiannsefing nistimaluladnisaenfiawesuardumesiiia nnsld

AANLISFINNIL
Concepts of computer and internet technology, office software, principles of electronic

commerce, usage of computer and internet technology, usage of office software

002102 ATHRRIANNHAINE 2(1-2-3)
Digital Intelligence Quotient
nanngmaneLazaisssafiintiasiumalulaarsme ndnnisfuduioyauas

araana nsdngssdayadiiasnlfuasinauatioys n1sioansegefiadessnnay

dulupmngmnefifendastumauladaameauaznisdeas
Principles of laws and ethics concerning information technology, principles of
information accessing and information, extracting information and presentation, ethical

communication according to laws concerning information technology and communication

003101 FuViBaFARSIHAI5IANISTIN 3(2-2-5)
Artistic for Life Management
USAY123¢ N1TATNTAALUAIINAAINNRILN NAIANUALTNUTTITH UTeiRmIanS
addaan dy QI P=1 ° a Ao o/ y 14 dl
wazAfTAaNWAN w1 AnE gundeainlunisaniiugia n1sdanisRiwIndeNNenIs
ANSIEAR WAIANLAZENTW NTTANITNNFINTANNNEUAZAR TS UNUMUALATNTITDIRWLD
Tun9ineusanduan nsliafinauaznisqeladdn nnsuassaandangfingsuniediou
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Life philosophy, living on social and cultural diversity, history and local way of life,
Phayao studies, aesthetics of living, environmental management for earning a living, physical
health, mental health management, roles and duties in cooperative works, persuasion, proper

code of morality and ethics, laws in daily life

003102 NITWAKRIINYEUALNTTITEUERADATIR 3(2-2-5)

Skills Development and Lifelong Learning

US%Y1N19AM NANNITANDLINETINTUYIMUALARAIBIALATIZ RANNITAADE S
AENETaA MANNIINIIUTINTULaZNTADa1S NEnNITEEERADATAR WatuARiaNTS
wule naimmYinEznedIAN YARNATWLAZNITLERIEDN IHAIAN ViNYzn19An VinyznIs
Anatiaainenssd finbznisAnedefiisnsoigao inezniaaesns uazineznigidens
paapdAnfiduindmiuewnan Fnueniefiunstudisyang

Philosophy of thinking, Principles of critical and analytical thinking, creative thinking,
collaboration, communication, lifelong learning and growth mindset, development of social skills,
personality and expression in society, thinking skills, creative thinking, communication skills and

lifelong learning for future, personal financial skill.

003203 13au5sINTNNTIANE19IAN 2(0-4-2)

Collaborative Learning for Society Creation

VINWEN19EEN3YNW NITANEITMUETINUAATED AYagNT N9V anT i
FpAnan1aineuiuiin nsuansaan i as1904E N1919UHY AINMUANAYNT UAT N3
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AnfnnaaEwinsinemadingin avduasmiinfivssmussmnsngrsng umsansdin udens
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NMFFINHD LAZUTUAAT N UANNUIANBNTILR UL ATTHLLUNRHNENTITUN AL BRIAN AN
aszinuamAuaAHEF R eBend nynifidvNensdean e nsepssUtaHuAns g

THUBITHUAL R ATHATN Y

Community learning skills, study of the culture and way of life of the community,
collaboration, psychology of collaboration, public expression, planning, strategy formulating and
implementing plan in collaborative works, human rights and obligation, cooperation and
adaptability to changing environment, responsible citizens, awareness of value and importance

of Thai identity, acceptance of cultural diversity and respect for others
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003204 ﬂ”li’%’]ﬂ”liﬁ!ﬂﬂ’lw Fawandan LATYHAN 1(0-2-1)

Health Environment and Community Management

AINFBUENHINEENTW NM5ALATIEAT NI NIBIAWEY AnHTaanse NS
FingsBan nasunilamfuandanansaey n1sensuLazAiinlaTInIasAugEnN
Aouandon Tugnmnuufidiudan aansudugidmgunin Ruanden uazgue

Knowledge of health, analysis of one’s health problems, safety in living, searching for
community’s environmental problems, collaborative planning and lauching environmental health

project in community, leadership in health, environment and community

L

003305 ﬂizﬂ’zuﬂ’liﬁﬂL%\‘i@@ﬂtwuéﬂﬂilﬁuéﬂizﬂ’aUﬂ’liqﬂaaﬂﬂ 3(2-2-5)
Design Thinking Process for Digital Age Entrepreneurs
ﬂaﬁﬂﬁﬁuiﬁuﬂ’]iL‘ﬁuﬁzﬂﬁ:ﬂ@‘umﬁﬁqﬂﬁ@ﬁ'ﬂ ﬂ”lﬁfm\‘lLLN‘LALLmﬁ’Vq‘miidemalﬁu

dmFuiaznaunisnnianiArasnisidulszneunisyafasia nslindesdadndiniy

HUsynaunisTugARaA N9rUINNISAAENEaNLUD UWIARNITESNNAITWAIENIZUANNIS

ARBIBBNLUL AMBITH 938TITHYBINUTENBUNTYARAYIA
Basic knowledge of digital age entrepreneurs, financial planning and transaction for

entrepreneurs, qualities of digital age entrepreneurs, usage of measuring tools for digital age

entrepreneurs, design thinking process, concepts of developing new products using design

thinking process, ethics for digital age entrepreneurs

003306 YIMINITAIMNSTHIANTIHNIIIIN 3(0-6-3)
Integration for Professional Innovation
MNTYINITANEIBINARAT AnE T fUgn 1 RemBainndn nsesnuy

LAYEENHIRNTTHNNIEIENAILNTZUIRNITAMBIDANUUY WATNITFINETIAUKIAALT

HIPNTINN AT
Integration of knowledge gained from general education courses for professional

activities, designing and developing professional innovation using design thinking process,

creating concepts of professional innovations



34

100005 ﬂg‘l’i&l”lﬂLL@%@%&I‘E?%N%@N’HN'}@‘D’H 3(2-2-5)

Laws and Ethics for Mass Communication

ngmane sufley fefsduuazsrnnasineg ifeafuoasnaaen ansuaziaininy
ANSLENDINIENT NFUERIAIHARTN AnanEAensol AuSLRRTEUReNtNTiuar AN N9
aufiniinligawde e dededes ngnanefifeaduedessanresindesisuoan ns
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ﬂgvim&ﬁu 7 Fifianing

Laws, regulations, and notifications related to mass media, rights and freedom of
information reporting, expression of opinion, critical, responsibility and social, defamation of
reputation, laws related to ethics of journalists, control, law on publication in Thailand, law on
the National Telecommunications Commission, code of conduct of communication profession and

related laws

125111 wanfnArIans 3(3-0-6)

Principles to Communication Arts

ANMHVNNY AMHAIATY B9faznay wwaRARLAETdne ¢ Fufadinsdunis
Aoansudonn N199ATIEANTTLNNNTRBRNTITAUAN 7 Tm‘ﬁﬂwqﬁﬂi‘mm‘jﬁﬂﬂﬁﬁy’a N9
ﬁlﬂm‘jmﬂc[‘uqﬂﬂ@ ﬂﬁﬁ%ﬁdﬂm‘jﬁzwdﬂmﬂﬂ@ WRENNTABAITBIANT UNUMUATENENA28INIS
Roanaifisdantaau A

Meanings, importance, compositions, concepts and theories of communication in
society, analyzing process of communication at various levels in communicative behavior as
intrapersonal communication, interpersonal communication and corporate communication, role

and influences of communication on social development

125121 anunAenisiiasns 3(2-2-5)
Language for Communication
ANNANAUEIDINTEILAENNT A AT MANINDTTUAZINEENNT N ¥R TYA
nn9d1u nslgunarnisafosuiuimamansuaznisfasslannndng q nsdu
TapandnAny n13As1ed n1sagu nnsaeneanang AauAn n1sBeuEesldedng

AN AN AT NE T A
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Relation between language and communication, criteria and speaking, reading, writing,
and listening skills for communication arts and other types of communication, identifying main

idea, analyzing, summarizing, sharing knowledge and idea and composing idea creatively and

properly

125122 AsAneniansiasns 3(2-2-5)

Psychology for Communication

ANEVNNY ANNANF Y IR9F AN aN1SRaaNT N EiN19AaAne AnAneadiy
Wqﬁﬂiiﬂﬂﬂiﬁlﬂﬂﬁiﬂﬂﬂﬂmﬂﬁ‘ Fenlunsdsingrfidansnan anisdaais nnsUszendlH
e siaaTuFuNsng o

Meanings, significance of psychology for communication, psychological theories,
psychology with behavior of human communication, psychological conditions influenced

communication, application of psychology towards communication in various aspects

125123 qsﬁfamsﬁams 3(3-0-6)

Communication Business

AMNANNEUATAINNAIALY2BITINT UHIAINAAYBINITUTNI9T5T9 UULL2BY
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Aomng LLWJ‘V]'Nﬂ"Ii‘U‘j:ﬂﬂ‘l_l‘ﬁ;iﬁ@ﬁ’]uﬂ’]iﬁlﬂﬂﬁﬁ 3UTTINUREAITHIURABDUADNIANYD
{uaznouniagsiafnuniaaeans

Meanings and importance of business, concepts of business administration, forms of
domestic and international communication business organization, basic characteristics and types
of communication business, communication business activities, management of resources in
response to business communication, business communication guidelines, ethics and social

responsibilities of communication business operators
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125211 answARRaMWLAzIRBGREn1sRaNs 3(1-4-4)

Production of Audio-Visual Media for Communication

NOBHNTAIYAIN ATV NIHIBINABITENMNUALEUNTDIEEH N159ABIALTTNaL
PEINN NITTIBATWLTLANA NTTLANNNTULAZENABUN1THARRD Fos W Al aE TNz as
afnsadaansiunguimuisasefissansaim nanansen1sangnszansides ang
Tnavien] Aefsanoeulmi uazdalml

Theories of photography, operation of cameras and its equipments, photographic
composition, types of photography, process and media production by using appropriate
technology to communicate with target audiences effectively, radio broadcasting production,

television production, social media and new media

125212 AsaENnINANEiuarEaLRe 3(2-2-5)

Image Building and Reputation

AOTHINAY AITHATATY AT HINITYBINTITAE NN NE 0T LAZN1TAE9T D R
wihiazasd 38n1atE nszuauniadnnsassnwdneoluasiaides nislszgnd i unsdng
warlalaNyYAAR NANTENY ANNSURAYEUADRIAN

Meanings, significance, evolution of image and reputation building, objectives, methods

of use, image and reputation building process, applications in organizations and individuals,

impacts, social responsibility

125213 weRnssuduilnauazgsuans 3(2-2-5)
Consumer and Audience Behavior
NANN1T NAYNS JULLY ANBULNI9NITRBA1T5ENINENARAUATLAZUEN 9L

v

Huslaa ﬂﬁiﬁLﬂiﬁZﬁWﬂﬁﬂiiNéU%TﬂﬂT%ﬂ’]iﬁﬂﬁuT@%ﬂ AENUULNTZUMNITRDATRENTS
valnauazngfinssunsdesaiuslng supeunisdnaulede svswaresimussan AsauAsa
sanisinauls UszgndlisUiunensdadunisdniniineesuslng anduazniafunsns
ansuesuilng

Principles, tactics, forms of communication between producers of goods or services and

targeted consumers, analyzing consumer behaviors in decision process, designing

communication processes towards consumers’ consumption and purchasing behavior, process of
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decision-making process, influences of culture, society and family on decision, customizing
media formats and consumers’ lifestyles, consumer right and consumer protection
125221 nseanuUUNsTRnuasdafifaiRan1staans 3(1-4-4)
Graphic Design and Multimedia Design for Communication
paEidasufsadunisaeniuy nanandansiinuadadfifednsudaaaty
nguiTmungatnsfiusrananim n1stilusunsndSeguluntandnfefefind n1sadisem
TaRfAe e
Introduction to graphic and multimedia design, graphic and multimedia production for

effective  communication with target audiences, using program to produce printing and

multimedia

125222 anHnet 3(2-2-5)

Speech Communication

A o

AIHANTE ATININTG MANNTSuAINgEE] JULLUAN q 289n19ne TTadaiivinlrns
mmﬁwqw%wﬂ m‘jl,m%mlﬂ’ﬁwummzqﬂﬁﬂmwmdﬁjmm
Meanings, evolution, principles and theories, patterns of speech, factors for making

speech successful, speech preparation and personality of speaker

125223 A51AHMIMAEREFITNITARTA 3(2-2-5)
Advertising and Marketing communication
LUAAIMNARA ATINANTY AIMHINITVBINIT I HILAZNISABANTNITARA
ANELaEnden1s RN AU RaAIaNNTRaTR N1TeRnuULAEeaTIRIlaLon §
damAgaiing uwuﬂwﬁqﬁ“ﬂmv}:Lﬁ'm%ﬂﬁu@qmmwmwmﬂ%wimLmzﬁ"@mimﬁmmm 119

INUNRNTTRDEITNITARIA TEN1TTALAUTLRUNANITRDF1TNITARIA WANTLNUUDY

nszuaun1sieansnisnanaiifisefuilnn d9an Aann LaTAINIATN NGUNIBUAY
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Concepts, meanings, evolution of advertisement and marketing communication,
relationship between advertising and marketing communications, creative advertising design,
stakeholders, stakeholders’ roles and responsibilities in  advertising and marketing

communications industry, marketing communication planning, evaluation and measurement
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marketing communications, impacts of marketing communication processes on consumers,

society, markets and media, laws and ethics related to advertisement

125224 NSAALAZLDLRAINE19ATA 3(2-2-5)
Creative Thinking and Writing
ATLUIUNTARBE NAZNATIA AMANEULIUTLWBIFZNFTIA NaNN19TeH 113
AepnamanenssnndpgUsrasd nsaenuuulrssadtdemetwainesssd senadoi
navLnunIaRaans usavasdlazney fadeans A f5uas nislindeuludnuosig o
Creative thinking process, creative writing features, principles writing for conveying a
purposive meaning, creativity design in message and content for communication arts in

correspond to communication process, sender, media, receiver, different writing skills

125225 NMsRAISFEAIE 3(2-2-5)

Health and Wellness Communication

ATHVNTY ATTHATATY2BINTSRFEN1E NTARINingN NIy N1aa3elasian
ﬂ’]‘jﬁlﬂﬂ’]ilﬁmﬂ%ﬂZ‘I%’]QQ%J‘I’]’JZ BENUULLAZNHINTTLINNITN1TRDAITNE AT A1
FUNNUALEENATNINFIATALLLDIASIH N9TouRIiaIEEHRBNIT5NEIqIA1E N195win
yhudiyadmamnsuazen dadarin ngazifeu nguanefifendestunnsfoansganin:

Meanings, importance of health and well-being, audience analysis, creating
communication issues to enhance health and wellness, design and develop communication
processes for holistic health improvement and good quality of life, campaign to promote health
and wellness, food and drug information literacy, restrictions, regulations, laws related to health

and wellness communication

125311 LASEAIYNTINDNTTUALABNIAN 3(2-2-5)
Communication Network and Social Media
WHIAA NANNTT AINETIATY ANTNNNIY B9ALUSENEY JULLUIDIRBAIANLAS
= 1 y a I'd 4 o/ = 1 4' a a U { @
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AINAT ANBUENITROFNITHIWLAZ DS ﬁw%waﬁﬁ&i@wqﬁﬂﬁwﬁuﬁm NANTZNUNHGDRIAN

AN9UBNNS LardIAN A8n15EUsy lgmiiAsetnenaNeans
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Concepts, principles, importances, meanings, components, forms of social media and
communication networking, social media analysis and communication network in real-life
situations and use media as intermediary, network communication characteristics, influences on
consumer behaviors, impact on goods, services and society, and how to take advantage of

communication networks

125321 ﬂﬁsﬁlﬁmiszmmﬁ’muﬁssu 3(2-2-5)

Intercultural Communication

‘1/1qiﬂﬁﬂ’]ﬁ@miiwdw%uuﬁiim BIANTNIINITRERITTZATI TN HTTTH Juuyy
nnsReasTEndneTmussan lunsdiAnLasng 7 NMFUSUAMINNRIANNAINNAILNY
Sams3an nawmunniaiiuindessaina svsnazesaenaa aeadelnd waznszualani
AN NARN RSN TMHETINUAZSARNYD] NANTINLLBINITRDAITITATNTRHETINT
HsiaasAnaszndndssme

Theories of intercultural communication, intercultural organizations, types of intercultural
communication in various case situations, adaptation among various cultural iversity,
development of international communicators, influences of mass media, new media and

globalization on culture and identity assimilation, inflences of intercultural communication on

international organizations

125411 MM59UNUNNSRBSIBINAYNS 3(2-2-5)

Strategic Communication Planning

AYHINNY FITHYIRYBIUAN NTTUINNTT N1TAATIZARNFBIn1srasuslnAuay
SULUUARIA N9 NUHULAZNNTADENTBINAYNEdmMEUaIAnTuargaia N1sdAnIansneIns
et muAnagNE NAAELALAINITHNITREENT NRMIANNANFSNETTH N1TTANITAIY
nsl¥ReuazniamasdmSuNguItmsnesing g n1eEsNAnNENRHETUgNAN Faptng
WANNITINIEANOA N9 URNANEUZIBINEINGR NITETNUALHAUINAYNENITIANIS
%“ﬂl'@m‘jLL@;ﬂ’]’ﬁu%mi?ﬂ"@mmusﬁuquﬁﬂqfﬁ Lmzﬂﬁ'ﬁﬂ‘jzLﬁummﬁ‘ﬂmﬁ@qﬂﬂqwﬁ

Meanings, nature of plan, process, analysis of consumer needs and marketing,
planning and strategic communication for business and organizational management, strategy,

tactics and communication activities, development of creative thinking, media management and

message development for different target groups, client relationship, examples of crisis events,
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verifying crisis situations, creating and developing communication management strategy and

mass media relations management in crisis situation and evaluation for strategic communication

125412 N1998W59A BBNRUUUSEAUNTITHN wWasanTTNNLAY 3(2-2-5)
Campaign, Design Experience, and Special Events
LARLATNEFIAEITIN1TINIF NAENS NTTUMATE NTEBNILLNNTABRATL

Anwonaningesfuilnn n1sadenisidansansznds@uduazduslnn n193 e

nguiimsng dumeuniaininm nazgndlFaannisoiananindsan vinsin aefns

F9 Wodainlasan1ssisvAuasfianssuiee ﬂﬁﬁu’%wﬁﬁﬁunu N199BNLUUUITYINTA

m‘a‘mw’gmﬁ@ﬂ‘j‘jm?ﬁﬁﬁﬂmmLLNm’m NFUTLHUNA
Campaign concepts and theories, strategy, process, communication design and

consumer psychological characteristics, creating engagement between products and consumers,
audience analysis, operation procedure, applying situations from social, local and organizational
conditions to create campaigns and special events, cost management, atmospheric design,

controlling activities in accordance with plans, evaluation

125421 NSRS 6 vaafin
Professional Training
ANSANUATR Ben Ramnusraunaniuasinushumiifasdasdunisdnnienis
Aeanaluanmulaznaunis aednaniasy vdaianm
Learning, gaining experience, improving working skill in communication management

as an apprentice in private or government sectors

125422 anfiafnEn 6 wiaafin
Co-operative Education
MU Bens iRamulazaunisaluazinuzlumiifsadastunsdnnianis
Aemnstusnniaznaunis asdnanesy wisianaw

Training, learning, gaining experience, improving working skill in communication

management as an apprentice in private or government sectors
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125423 AsAnuYIaase 6 Wafin
Independent Study
ATANATT N19390998 883 A 119398 N1FAATIE A9TEUTIBIU NTHLANBUAT
aAvselwiadianieimunissnnisnisaesns
Studying, collecting data, researching, analyzing, report writing, presenting and

discussing in communication management

125531 IARANISHILAUDINY 3(2-2-5)

Presentation Technique for Public Relations

MARALAZATNIT HNITHNAUBITNUTLENFNAUS NS eNFILaZandNEINIS
danse ns etz naunainane s RnE W

Techniques and methods of delivering public relations, self- preparation and

presentation psychology, effective uses of tools in presentation

125532 ANSUSHITATTHANNUS 3(2-2-5)

Relationship Management

ATUINITIANITANUINAUSAUGNAT TAT1LINGANTINGAAT N15DBNULLATNNS
Wudeyaatraduazuy 193mIeingAnssngnin N19dangungAnaangni uasa3nena
gns Iz aniuusayngueagnafivszy

Customer relationship  management, client behavior analysis, systematically data
collection, consumer behavior analyzation, consumer behavior segmentation and strategy

creation systematically and properly with segments

v 1 1
125533 ﬂ@qwﬁ‘msa%ﬁeLﬁ'aml,ﬁﬂmsﬂ%wmwamsmium%mﬁm 3(2-2-5)
Content Creation Strategies for Branding and Reputation
ARYNT NATA LaZAs NI IHES 1NNl I FNRNUE R NEE 9 RTTIAuay s

g

Uszandaan n1sdinsnsiansuasiiuans nadenldansuaziinianisd sy anduiusi

wirnzaNAUNgaTmNg TRerpuaLasingUarainsnTUsT s @S Runnsnariy
Strategies, techniques and methods to create creatively and effectively public relations

content, message and audience analysis, message and media using for public relations in

response to different targets and public relations objectives
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125541 nsuSwisawaneel ananuel wasiaides 3(2-2-5)
Image Identity and Reputation Management
waRALATn B nTaE9LazIEMIn I dnEel SRdnunisanisiadasiansdng

Auin NM9UENIT UATLARAR NAYNENITRE NIRRT Tadtuandonsineg 7if

danddny unnstmuauaznsadenmanee! snaneol Feiueiin uieedng n1ausnis

HANTINUNAIIINNNTESNnANEe] SAsnEnl uasdeides
Concepts and theories for reputation building and management, identity and reputation

of organizations, products, services and individuals, building strategies and approach analyses,

various environmental factors which plays an important role in determining and creating a good
image, identity, and reputation for the organizations, effects of image identity and reputation

building management

125542 N19USEARNANELITIYTHINTS 3(2-2-5)

Integrated Public Relations

ARYNENITUTETNAUTIBIFN NTUINITAMNANAUTALGNATUAZINTUGNATTHAUS
AONIRTUANITUE YuandiUE n1adamanisoifiey nisussaduinugtuniagingf nns
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ARNIAN N153LAT1ERUSTHUEUTIUNUINNITUS LB RNAUT VB IDIANTUTZANFNG 9
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Proactive public relations strategy, customer relationship management and customer
support, media relations, community relations, special events, crisis public relations, corporate
image management, communication, and brand management, good governance and corporate
social responsibility, critical comparison of organizations public relations, code and ethics public

relations

125631 n1sIA13e 3(2-2-5)
Story telling
nng9ausantiaya nsimmanguitimang nisaswlasedasainieya nistmun
qaalaluEes UnagUe99E09919 aenuUUNSIAEDsRIenTdey sanuuunsEEessag
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Data collection, building target audience, creating storyline from data, defining points of
interest in subject, producing summary, writing storytelling design, oral storytelling design,

design storytelling through media

125632 nsaEroiiianBeinesssd 3(2-2-5)
Creative content creation
nrsmsreiland dadain eaiuagulnnisinieni Anssfiudsuiieuun
yennsadnsBeaiialiifinmnuanatsuas lnaein nstruavsnseesEes nssnanla
Fanuumnsniaasation nagninisainaianifeeiiniasineassd niadasiiuee
Problem analysis, limitations, content creation supports, analysis and comparison of
different approaches in telling unique and memorable stories, story goal setting, deciding on

content creation strategy, content creation strategies with creative methods, evaluation

125633 L%’Bﬁ’n’ﬂ\‘lﬂ’liﬁ@’lﬂ 3(2-2-5)

Content marketing

sluuy ABnapiuauaideninisnianann nadsuifsuiandugudamaemas
AN %ﬁﬂﬂ’]iT‘%Lﬁ/ﬂ‘lf‘iﬁﬂﬁUﬂi;luﬁﬁ?ﬂi‘mﬂwﬂ"l‘j(ﬁmﬁﬂ ﬂﬁiwﬁmﬁﬂﬂ’uﬁ@mﬂuwumLﬁﬁ‘lfimsa
NWAITARTA

Forms, methods of presenting marketing content, content comparison with marketing
competitors, content-integration principles for marketing campaigns, producing content to

achieve marketing objectives

¥ [ 1
125641 98519 HaRINaNIstU R RBUaINIeaIAx 3(2-2-5)
Content creation for social change
A193AT1IEA LA AUATA N Y edeaN n1siEendan1suf (2ifegyn n1rue
4 . o EON . < s .
WHINABa319AHILRENMLAY aanLULIHEnTInauauessan1ssusanguid e uas
Uszifufifiaenisniafwulas n1sdengluuy Aufl waniieadenszuaunisiasuulas
UTLIRUHNANTINUIBIHBVNTIRFD RIAN
Analysis and conditionalization of social problems, choosing problem-solving strategy,

create change strategy, create material based on target audience’s perceptions and issues that
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need change, creating format, space, time to create change process, assess impact of content

on society

125642 N15U3KI5 KB 3(2-2-5)

Content Management
A13AMNALINNNE 35115 JUULL NAYNT 219UHUATHNEREIHENY N19NHA

% %
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q
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Fannndnuol Ussiunanazuilifaduiifideuusud a9fng yana das wuanisudle
ﬁiyml,ﬁ@Lﬁmwﬂﬂizwuwm‘mumﬂmﬁﬁ’]Lﬂu@L‘f‘Iﬂ‘m

Goal setting, methods, patterns, strategies, content presentation planning, content
creation and distribution budgeting, budget value analysis, feeling analysis, image analysis,
evaluation of brand, organization, individuals, and society’s impact, problem-solving solutions for

negative impacts from content presentation

126100 Lﬂsugmﬂm%ﬁmﬁu 3(3-0-6)

Introduction to Economics

ATTHUHIEUAZAINHAIATY DRI UATHIANENS TEUUATEENA AnmuAIAlag
AUsIA guUnm AredamgurasgUasiuazaivan nuFuazwnAndosdiufetung Angas
Hudlna nouinisnds duu s1elfdszanmd nslunissuians wlauienis@u wleuns
nN19Aad Ruie Ruila wazn1sfnTendndasne

Definitions, importance of economics, economic systems, demand and supply, demand
and supply etasticity, price determination and market equilibrium, basic consumer behavior

theory, production and production cost, national income, money and banking, monetary and

fiscal policies, inflation and deflation, international trade

127110 Ay lunsnisiasnsuaaruuasia s 3(3-0-6)
Introduction to Mass Communication and New Media
nquFuazuuafniiddyresdeaianaaniuarie s Wauinisuesdanoany

UstiannguasRuw nnennd Aanszansifes uazde nvasmeuassindssmelagianig

nNUszmAs@en Audnuazuazlsznneesdnna nanszuvesReNtaruLazdn nsiid



45

HONTLUIUNITRDAITUBINRETUATAYIEN AABAIULUNUIMNINT AuFuRATDLLAY
N@ﬂ‘jzﬂﬂﬂm?&‘@maﬁmmzﬁ'ﬂafmiﬁﬁﬁiﬂqWm \AITEgNe UATAIAN

Core theories, concepts, history, and evolution of mass communication and new media;
printed, movie, broadcasting and new media of Thai and International especially Asian countries,
attributions, impact and influence such media on human communication process and mass
media impact of mass media and new media on personal, economics and society, the roles,
responsibility and impact of mass media and new media
127324 sziiaudgiay 3(2-2-5)

Research Methodology

AYNHNHNIY UTTinnaedn193denasilmanans n1swmuilandnisddediunig
Aosn7 nsusasiiaganiedimunaide nsesnuuunnside suileuAsaTunenisdesns
Uszinnapasesdieluniaide maimnieaueniside uazuumAnnnsAinssidoyarase
UIHUAZATINTN SINN999T8IUTI0IATTEFTTH (NI AunTRe s

Meaning, type of communication research, communication research question
development, seeking information, research design, communication research methodology, sorts
of reseach tools, research proposal development, concept of analysis both quantity and quality

data, including communication research ethic

128120 RANNITANIA 3(3-0-6)
Principles of Marketing
pondidasduieaiunisnann aeanegLatininasnisnans dadeiiding
NSXUABIZUUNITARIA N13UEN19N13ARTALE 9FN NM5ULNFEINAaTIA NNSIEDNAAIA
wihmnng wafinssniudlna nsdsanann m'{f%m%mﬁ@mqmﬁmmmf‘umﬁﬁqLﬁuqﬁﬁ@
Fundamental knowledge of marketing, meanings and roles of marketing, factors
affecting market system, fundamental marketing management, market segmentation, selecting

target markets, consumer behavior, market research, usability of marketing tools in business
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146273 MUBINGUAATUUFURWIAAIEAS 3(2-2-5)

English for Communication Arts

yinuzaendangudmnails wa suazdeu dufdeniuazudunilifsadostum
Fvfmaransuaztlasiinsonadioau g AManimaiamenizne n1sa39assAaelaznm
#i19 o unendene

English listening, speaking, reading and writing skills on content and context related to
contemporary issues in communication arts, technical terms, and creation of various forms of

media in English

226104 Wﬁﬂﬂ’liﬂ'ﬁﬂizNQ@N@LL@ZﬂﬂiLLﬂﬂQﬂ’]W’ﬁ’Bﬂ@ 3(2-2-5)

Principles of Marketing

Uszinndeyauavgaiaya n1swisndaya nisidndeya nisidndeyaannunas
F9 UHAAANTISUARINNEDYA BTIATBINITUAANAINENTEUMA n1aia1EasdaeTiaya 11
aanuuunauaasnIndayaidasdiu indasdadmiuniauaanindays nauannindaya
WUL U @UeN wazieFetng nnsuamsnniiayaa v ulinuaznsvinunsdoya

Data types and data sets, data preparation, data import from different sources,
concepts of data visualization, information visualization types, data storytelling, design principles
of data visualization, tools for data visualization, time-series and network visualizations, big data

visualizations, data trend and prediction
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summarizing including thinking expression
through usage of appropriate Thai
001102 | NMESINGEIAFENNIEN 3(2-2-5) | 001102 | ae1Meidsdzinig 10-2-1) | U5ude
Ready English Thai for Academic Purposes wefie
Adwiuas lensolnundongs nslEnuninedunnsils nsye n1s IH
wanmstinundengeeeenisils wa g1u 1 UaznnsBen ysonnnsdaniumansay | dAedung
Weow Maimmnnnstnendangulu ANTHRANAITAB AN 3180

FAntazandn [Hun naunsitmuesuas
qﬂm%u N19RBUTLLANNTUSIAEN191 By
AW NTTDINNN NITUBANIWLRSATIFIINYR
A namuntudueins nadentde
AUAT ULATNTIINAIIRT

English vocabulary and grammar,
fundamental English usage in listening,
speaking, reading and writing, development of
English usage for daily-life including getting
acquainted with someone, accept and decline
invitation, direction giving, direction asking and
direction planning, conversation in restaurant,
smart shopping and saying goodbye for

someone

Integration of listening speaking reading
and writing skills in Thai with other fields,

producing academic works
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001103 | awdengeglanning 3(2-2-5) | 001103 | AnwnddnquawsLdinszdndu  3(2-2-5) | USude uas
Explorative English English for Daily Life ANBBLY
NNBEAEIEINGEAIUNITAS o 813 A dan afuazlaenngnl EA
e ddwiuazhensollunisdosans AENEINquiLign ndnnne
anmnanisineg ludunanna Wud n1s NENSINOHAIUAITIG WA B0 D1 119
ANUHWNNSFARN N15989159UsH HA feanstoyaitlosduiendumunsuazianly
Bumefilin nmsnaiilunisdeansszndng FAelsza1u
Usemna m'ﬁef%ﬂwqﬁ\mqﬁuﬂmuﬁu Fundamental level of English vocabulary,
Uszneoasaunndn Maaesns o fAmnse expressions, phrases and grammar, English
Ades gan1ng A lulseusy nng usage in listening, speaking, reading and
@%mmmmimﬁﬁﬁam:mﬁ Agannlu writing for communicating basic information
mul,r?iymLLmﬂﬁi%’uﬂi:mummiLmu regarding self and others in daily life context
AZIUAN
Skills of English language: listening,
speaking, reading, and writing, vocabularies
and English grammar for different situations in
communication and effectiveness in
international context including trip planning,
flight and accomudation booking using
internet, international phone calling,
communication in airport, airport
announcement, communication in customs and
immigration, communication in bad situations
and party
001204 | nwdsngufinamii 5(2-2-5) | 001104 | awddnquiNenisdaas 5(2-2-5) | U5u7iia 3o

Step UP English

AnFminnengengeiieadasiuiings
wazdeluTinyszandu nannsly

o 1 P~ v 1

mmmﬂqﬁsfumiﬁd WA AU R THun

=} a = 4
NITDYUBLNG mimﬂuﬂ@ﬁmm@’mﬁ@ 119
AIURALAILVBAYIT N1TBIUNTINLALATITI

a o o A &
NFIANNLATNITHILNUBIBY ALY
Uazlamisianisfnuiuazanin

English vocabulary related to news and
media in daily life, English usage for listening,
speaking, reading and writing including e-
mail, summarizing from media, news reading
and sharing, data interpretation from graphs
and tables, interpretation and information

presentation for further study and future

English for Communication

AT dnwau 2wz lenngol
mmﬁmqm%uﬂmq Mﬁﬂﬂ’]ﬁ?‘gﬁﬂ’ﬁﬂﬂé/\?ﬂmﬂ
Founais wa g1 Fen nnsdeansty
ﬂmummﬁmiﬁﬁummmzmimimﬂ
\AenfuResing 9 98U

Intermediate level English vocabulary,
expressions, phrases and grammar, English
usage in listening, speaking, reading and
writing for communicating in familiar situations

and describing familiar matter

i
LA
AeTuNY

18397
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careers
002201 wafaslaanan 3(3-2-5) | 001205 ﬂ”l‘lsi"l’é/\mi]‘lﬂLﬁ@ﬂ’]‘iﬁl’aﬂ’]‘ﬂ%\ﬁ‘h”m’ﬁ WAz USusiia 3
Citizen Mind by Citizenship FnBw 3(2-2-5) | wdaefin
B UnuazsinTlasmasiasiy English for Academic and Professional WAz
FIANYNTTAU ARB1EN ANHANFIEITE AN Communication ANBBUNY
ndtyey wallesiulszrsulng a3e99u Ardne dan afuazlagnngnd EAN
mATaEn msUsudadnfunnaAsuas AMENSINgy MANNMSENNEEINgEATNNg
NNAIANLAZTMUETTHULALNTUR M AIUY DI W wa 81w Feu meRpaTHLALNYEY
Fmussanlan NNFANEILATaITN
Rights, roles and duties of citizens, English vocabulary, expressions, phrases
volunteerism, public consciousness, gratitude, and grammar, English usage in listening,
citizenship and democracy, professional speaking, reading and writing for
ethics, the changing society, cultural communicating in academic and professional
appreciation, adaptation to social and cultural contexts
changing
002202 | Fommno T 5(3-2-5) | 002101 | naldwaliladifedangadavia  1(0-2-1) | U5ueia 3o
Multicultural Society Technology Usage in Digital Age i
ANEATURIAN FIANNYIMUEITH N5 wnAnfgtumablagnisresfaeed | uas
FANTDARUAT AN AT AN uwarBumesiiin genuasdninem nanms | Arefune
Fanoan nazuan1ailaulaeudonnuas VT’W‘QiﬂiiNWﬂfﬁ“ﬁﬁﬁLﬁﬂWﬁ@ﬁﬂﬁ eIt 3183%1
Fanssanlananden AaraINnatEnig waluladnapenfawesuarduneasiin
Frnuaziamsssnesinsiule 4 na AnstEsanLasATnI
FINTANZYTLRTHIANINEIRE WL Concepts of computer and internet
Man and society, multicultural society, technology, office software, principles of
bias and violence management in multicultural electronic commerce, usage of computer and
society, social and cultural trends in global, internet technology, usage of office software
ASEAN, social and cultural diversity of
Thailand’s regional, Phayao and University of
Phayao dimensions
003202 | NMAFANISRIATNUATAIIAREN  3(3-2-5) | 002102 | AINHRANAVINAAYA 21-2-3) | USusia e

Health and Environment Management
WARFGIN IR RILIREEN 119y

quawnng A9 ananol fadefiinasaguamn
N19AATITAURLINUNUNITFULTENN
awnaiagunTn wanstoueiganinty
#FAnaranii ANNANUETENd9aN TNl
guaw shnisuazniseeningonie Tse
szu7n TsnfinseyanAdiiug aufmemng
95193 n93uenuglfdy dussaned ng

PNUNULRZNNFTANTTHN BRI SE9191 119

Digital Intelligence Quotient

nANNMNLLazaasINTisdinety
winlulagdansmne nannsfuduiioyauay
FTEUNA N3AREITHayRInaTTIn Huaz
vhiaustieys nsReaansnefiasessanias
dilmsngranefifiendiosiumalilag
MINALAENNTREENS

Principles of laws and ethics concerning
information technology, principles of

information accessing and information,

i
LA
AeTunY

787%7
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N15ei

Usulgs

’%/G‘Iﬂ’ﬁLLZ\]$LLUi‘gﬂ”ﬁlEl:LLﬂzﬂ’lisf%Wﬁ\N’m@Ei’N
Uszndin

Concept of health and environment, state
of health, mental, emotion, health factors,
analysis and planning of healthy consumption,
daily-health product, relation between
emotion and health, recreation and exercise,
pandemic, Sexual Transmitted Infection, traffic
accident, planning with accident, natural
disaster, water management in daily life,

waste processing and environmental saving

extracting information and presentation,
ethical communication according to laws
concerning information technology and

communication

NN9REENT WEIANFATIA

003201 5(3-2-5) | 005101 | guvideranstuniadanisin  3(2-2-5) | USusiia 3o
Communication in Digital Society Artistic for Life Management Ve thalal
Asgiug e lilad asauas USaey3in n19A99inunAINN uay
FANFTUIT WATITULLATDYE WIRNTIHUD AAINARNLINAIANUATTHNTITH AU
\iaEgiaRasa ganssundlrdBiannasiing UszARrmansuazAianiuau neieAnu EA

mstElusunsudrinemsalulf uaz grvasnmIunsAilEin n1sdanis
TﬁiLLﬂﬁNﬁﬁzﬂqﬂﬁl,ﬁﬂmimﬁmﬁ"@wﬂm 119 A LtqmﬁﬂmLﬁ@miﬁ’ﬁa%ﬁm&fuﬁamaLL@xﬁNﬁu
Ak Aanses uazdenassdayaiile NITANIIN NI WNLURTARTS
Wl lineinauuainuszeniu nns wnumuazniinfionnmes Tun1vinem
feanshundntnednsenilaiatneg anifufan ansTisinuaznnsgslagiu ns
PAessanuaniilisungmunefiietia WARAIBBNTNNGANTINNAIUADIETTH
Fundamentals of technology: hardware, aBessIHiAmmN ﬂg‘lﬂmasfu%"imﬂ'i:ﬁﬂ'?u
software and networking, innovation in digital Life philosophy, living on social and
economy, electronic commerce transaction, cultural diversity, history and local way of life,
office automation program and software Phayao studies, aesthetics of living,
application for multimedia production, search, environmental management for earning a
screening and selection data for work and living, physical health, mental health
daily life, communication through online social management, roles and duties in cooperative
networking in accordance with ethical and works, persuasion, proper code of morality
related legal regulation and ethics, laws in daily life
004101 | AadzlunisAnih@in 3(3-2-5) | 003102 | A19WmUIYINELLAZN1GEEUEARDATIR USuia e
Art of Living 3(2-2-5) | nunsfin
nasd1eusetiumata nmanamsng Skills Development and Lifelong Learning way
WAZNTITINUAWNITANNETR N9LRWADen USaey1n19Aa nann1sAnesnal ANaBuNY
Tumuosuazifin ndnirsugianaifies nns ANTUYIRUALAATAATIN nANNIAR | 9180

FNINTIRANLHIAALATEgAIND LA EY
NITUIMNIFARTILIN ARTLATIZY AR
F3NETIA NTALANUATNITIANITEITHL

Inspiration making, goal setting and life

DHWNNENNIIA WANNITNWNIUIINARUA
N1988819 NANNNSIEEUIARIATIR LAY
uaAaen AUl NTRmEYINYLNIg

XA ‘quﬂﬁﬂﬂ"lwLLZ\]Sﬂ"IiLLﬂC"I\?@@ﬂTﬁﬁ\? AN
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N15ei
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planning, appreciation in self value and
others, goal setting in life and planning,
fundamental of sufficiency economy, lifestyle
concept of sufficiency economy, thinking
system, positive thinking, analytical thinking,
creative thinking, emotion control and

management

YINPLNNGAA INHEN1TARDENEENET9A
yinyn19Rnatvlite sy o inkeng
Aoans uazinuzntaduudnaendanfidnty
AWTUDNIAN NINWLYINANNNITIUFEI
UAARN

Philosophy of thinking, Principles of critical
and analytical thinking, creative thinking,
collaboration, communication, lifelong learning
and growth mindset, development of social
skills, personality and expression in society,
thinking skills, creative thinking,
communication skills and lifelong learning for

future, personal financial skill.

004201

YARNANUAZNITURAIDBN IHAIAN
Socialized Personality 3(2-2-5)
ANNAATY2BNYARNATN NITLETHEFN
UYARNAIW NITANHIYARNAINNINY 3197
%9 u19em Famsssuine ﬁﬂmmiwmmsfuﬁ
T RN DR G et
BTN MIagsaninludenn
AsUsus AL R AN nauavdeanlan
Important of personality, personality
development, personality development of
physical, verbal, mind, manner, Thai culture,
public communication skills, desired traits
relating to University of Phayao's identity,
living in a society, self-adaptation in the Thai

and global social cont

003203

BEUFIINTNATIAREIRIAN 2(0-4-2)
Collaborative Learning for Society Creation

VINBZNNSEEUSYNYY NN
THUETINUALAT TR BIYNTUY N1TYIeU
saufuduiin Asaneinievinenaiuia nns
WAAIBEN WA ENENT04E NTIUNT 1N
fvnanagns uaz nasiunsasLELl
navieaiuiin AnBuazmifizesauies
aungrnelunIsAsdinludean n1s
sanflauazusndntusnmuandend
Waznulas avsidunaidlasiisunrause
faAn AHAsTAin tuADsALAZANANATY
rpaendnnififeuresdonnlng nns
gansuTuANLANANINeTmLETINLATTH
mwmfﬁwﬁﬁ'u

Community learning skills, study of the
culture and way of life of the community,
collaboration, psychology of collaboration,
public expression, planning, strategy
formulating and implementing plan in
collaborative works, human rights and
obligation, cooperation and adaptability to
changing environment, responsible citizens,
awareness of value and importance of Thai
identity, acceptance of cultural diversity and

respect for others

Ususiia 3o
Ve thalal
uay

ANBs LY

3789%7
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003204

MITANIEINTIH Rauandion uazamY
1(0-2-1)
Health Environment and Community
Management
ANMNIBLANNAUGINTN N1TNATIENR
Tymgenmmeesnues AwUasasialunisg
Fin998n NsflynAsuInADNL S
i N3NwEELazAulATInnTM e
quan Aswanden Tuguanuuuidagan

¥

arsdinginfganam Reuanden uaz
AN

Knowledge of health, analysis of one’s
health problems, safety in living, searching for
community’s environmental problems,
collaborative planning and lauching
environmental health project in community,

leadership in health, environment and

community

18877 N

003305

nIrUaMNIAnBIsanuuUgniaiiu
HU9znaunITyARaa 3(2-2-5)
Design Thinking Process for Digital Age
Entrepreneurs

posERugunadinguszneuntaga
AANA NIV NUHNHLAZYINTINTTHNINITRU
amsuilszneunianantfivasniaia
fuaznauntagaRaa nislhasdiodn
A mTuHUTENaUNs Y ARAYA NTTUIUNIg
AATNBBNULL WHIRANITRSIINAITUATY
NTEUIMNNTAATNAANULIL ADIFITH
93599H IR UTENBUNTLARAYIA

Basic knowledge of digital age
entrepreneurs, financial planning and
transaction for entrepreneurs, qualities of
digital age entrepreneurs, usage of measuring
tools for digital age entrepreneurs, design
thinking process, concepts of developing new
products using design thinking process, ethics

for digital age entrepreneurs

T18AT N
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003306

YIUINITAINIGUIRNTINNWATEN
3(0-6-3)

Integration for Professional Innovation

ANTYIDNITANFYBINNIATBIANEA
v lgnsufiiRemudeisndn n1sesnuun
BAYREWNUIANTTNN NI BNFILNTZLINNG
AMBIADNUUL LAYNITRENFTIALUIAAITE
WIRNTTNNWNATIEN

Integration of knowledge gained from
general education courses for professional
activities, designing and developing
professional innovation using design thinking
process, creating concepts of professional

innovations

18877 N

NNIRTTNRNIZAK

91 Midaafin

NNIATTNRNIZAK

93 niaafin

S/
NANTAINUG I

¥
FIWUFWANAIN

24 wdagfin

S/
NANTAINUG I

9/
FuINUFULANIAIN

18 Waafin

e

RIZIAN

146200

nEnsanguiiedngUsraedianiy 3(3-0-6)
English for Specific Purposes
NIRBUIYINBENTEIBINGBULLLYTIN
P Y o a I o oA
n19 Tmﬁ;gdmumﬂm@m@mﬂumﬂﬂ An N9
~ N A
WALRZNITLTEN Tﬂﬂi’lﬂ‘lﬂ']"llﬂﬂﬂﬁi"lm’l
da A4 4 o ca
NANAAENRANNALVIBINUFIFATARRR
fndarnnagdinfuAmyiBadnnisuay
IANENNHNNDU TN ATIEE
TaennsolAdudeniiv
Develop integrated English skills focusing
mainly on productive skills—speaking and
writing, combining the various topics related
to the students’ study areas with more
academic and technical terms and more

complex grammar structures

A7 N

125111

NANRPIAINAS 3(3-0-6)
Principles of Communication Arts

ANTHIHNE ANTHANALY B9ALEzNaU
whARLazngEdsng ¢ Safendasiunis
Apanatudonn MadnssinazuIuma
Apangsziusing 7 Tul,%\‘iwq?lﬂiiﬂﬂﬁﬁlﬂﬂﬁ
W mﬁ?ﬂ"ﬂmﬁmﬂ{fuqmm naReaNTIEINg

YAAR UATN1TADATBIANT UNLNUAL

125111

NANTRNPIFEAS 3(3-0-6)
Principles of Communication Arts
ANHANTE ANTHEIATY Uz

o a a dl
B9AUIENDY WHIAALAZNGEFNg 7 71
Wandiasiunisftaans nsaAIIet
n3zrUANNNIAANs INgUUILAN 7 UasIA
2890198817 unaliiunisReanstueuan

Meaning, importance, type, component,

U5u
AeTuNY

787%7
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BnENaIBINNTREINSRTRDN TR A AN concept and theory of communication, analysis
Meaning, importance, composition, in various forms of communication process,
concept and theory of communication in communication barrier, trend of
society, analyzing process of communication at communication in the future
various levels in communicative behavior as
intrapersonal communication, interpersonal
communication and corporate communication,
role and influence of communication on social
development
125212 | AsAngitenisdeans 3(2-2-5) | 125122 Asiveitenisdoans 3(2-2-5) | \Wagwsia
Psychology for Communication Psychology for Communication AT
ATNANY mwﬁﬂﬁiymﬁmﬁwmlﬁ@ ATTUIUMINNAFINEINNTADA15289 ALY
nsRaans NqEinI@Rane Ay wnd Nsdazegnd unaRanguf EA
wqﬁﬂiﬁum‘s?&amimmwwé Fanlanng AAneianisfeansusziusing 7
AnAneniidavnasanisiaans ns woAnssniualnauanszuannadndule
Uszgnalisaneniianiadoaatudunsing BsnarnsRsuIndoninanssndy g
T AHUANANTEIsy ARaTRiensiRaLTe
Meaning, significance of psychology for ‘].Iﬂ\‘ira'i_l%iﬂﬁ FrAngn N5 LEN1THINNTg
communication, psychological theories, r‘i’}@mi
psychology with behavior of human Psychological procedures of human
communication, psychological conditions communication, application of psychological
influenced the communication, the application notions and theories for different types of
of psychology towards communication in communication, customer’s behaviors and
various aspects decision-making process, influence of social
and interpersonal communication environment,
differences among individuals affected on
customers’ decisions, psychological for
communication service.
127110 mm%‘;vmﬁmamﬁﬁ@mﬁmmum:ﬁﬂ‘fmi 127110 ﬂq'1N;”sﬁqfﬁwwﬂﬁiﬁﬂmimmmm:’ﬁ"ﬂsfmi U5y
3(3-0-6) 3(3-0-6) | FeaguNy
Introduction to Mass Communication and New Introduction to Mass Communication and New | 51¢3%1

Media

naufuazuAnTidfya
feansuamuazanlnl Wannniaes
AernaruilsninnngsReRant nwenss da
navaneifies uazde naaseuas
snadszmalagianiznguussmeeden
AosdnEnIzUALsIMYEsRe s HANTENy

Pp9ABNIRTHLALAe HTISsanTTUINnTg

FDEN192DINYEIUALATITN ARBATULNLN

Media

yaEfuazuMIARTiN A9
Aeansnaamuazielnel Wannnis
AosANEIaBIADNIRILTEIAN AR
Awenes Aanazansnimuazides Aell
AARIMNTIHAD HANTLNUIBIRDHIRTULAE
Aelmififsianazuannisfamsrasssudua
A¥1EN oAU AvNURAYaL

ravinuarUuarabiliifieyans daan
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NANGAT WAL, (NM59ANNSNTSRaRIS) NANGAT WAL, (Ms9aN1SMSRans) A5z
15159 W.el. 2560 U559 W.el. 2565 Usulgs
Wi AHSLARYBULATNANTENLYEN \iEgia uazn1siiies
ﬁ@mﬂﬂzjuLLmﬁ%ﬂGﬁmﬁﬁ@i@qmﬂﬂ ekl Theory and concept of mass
LAZRIAHN communication and new media, history and
Core theories, concepts, history, and development of mass media, publication, film,
evolution of mass media and new media; broadcasting, new media, impact of mass
printed, movie, broadcasting and new media of media and new media, ethics of mass media
Thai and International especially Asian and new media
countries, attributions, impact and influence
such media on human communication process
and mass media impact of mass media and
new media on personal, economics and
society, the roles, responsibility and impact of
mass media and new media
100005 ﬂgmmmmm%ﬂﬁiﬁu%ﬂmmu 3(2-2-5) | 100005 ﬂ{]ﬂNﬂﬂLLﬂz@%ﬂﬁ‘i‘iNﬁlﬂN'}@"ﬁu 3(2-2-5) | 15U
Law and Ethics for Mass Communication Law and Ethics for Mass Communication AesuY
nguang szdey detAuuardsznia nguang szdey detAuuarlszna EA

fing o iRenffudaasnanm Avbuaziadnm
WN19LaUBT1981T NITUAANANARTRY
Anndiensel aAnssuRnTaURBITNTIuLAS
Faan nasazfinfvinBigEudemedede de
ﬂg‘iflmﬂﬁLﬁmﬁuﬁﬂﬁﬁmmﬁﬂ
ﬁl'ﬂ’s‘mi&l’lf\]%u ﬂ"liﬂ')‘l_lﬂq&lﬁlﬂﬂ’ﬁw)@%u (153
ngusnefiaduRsRaibalszmalneuay
ﬂ{]‘lﬂ&l"lilLfd‘llﬂ’lﬂmzﬂ‘iiﬂﬂ"l‘iﬁ@ﬂ"l‘i
spsANLAITIR 9358113904099
UsznenArdndaassaam Lm:ﬂgwmﬂﬁu
q g

Laws, regulations and notifications related
to mass media, rights and freedom of
information reporting, expression of opinion,
critical, responsibility and social, defamation of
reputation, laws related to ethics of journalists,
control, law on publication in Thailand, law on
the National Telecommunications Commission,
code of conduct of communication profession

and related laws

#inae ifEafuAeaNTNIaYY ANBuaziaanIn
WNITEUBIIIET NTUEAIANAR LTI
Anndiensal ANSURAreaUsanTinua

o ®o

FaAn N15azlaNvin RN AN RY

U
o

faies ngmanefiAeaiusesssnensin
%@NW?NQ’N%N ﬂ’ﬁﬂ"JUQNﬁlﬂﬂ’]iN'}ﬂ%u 183 b+
ﬂg‘MN"I?_ILﬁﬂﬂﬁuéﬂﬁﬂ‘lﬁuﬂ‘izmﬂTVlEILLNﬁ
ﬂ{]‘lﬂ&l"l?_lLﬁﬂﬂﬂmzﬂi‘mﬂ"l‘iﬁ@ﬂﬁ‘i
MIANWANUITIR 9958105504895
UszneLAnEnaeaIHIaTY NNLRAA
uazngNEaY o 71 iAeafia

Laws, regulations and notifications related
to mass media, rights and freedom of
information reporting, expression of opinion,
critical, responsibility and social, defamation of
reputation, laws related to ethics of
journalists, control, law on publication in
Thailand, law on the National
Telecommunications Commission, digital law,
code of conduct of communication profession

and related laws.
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12511 | wanfmerans 3(3-0-6) | 125111 NANANAFEESS 3(3-0-6) ASLAN
Principles to Communication Arts Principles to Communication Arts
ANHIHNE ANTHANALY B9ALEzNaU ANHANTE ANTHNENATY BNAUTTNaU
wARLAEEFFNg ¢ Buifeatinsiunis uARuATNquTEng ¢ Bafentiastunis
ApnsTudan Madmzinazuaunsilonns AoasTudoan n1sdnTzinazuannis
TLAUAN Tul,%awq?miimﬁﬁ@miﬁyq n19 AeangaAusing i Tm%dWi]@m‘ﬁNﬂ’]iﬁlﬂﬂ’ﬁ
ﬁlﬂﬂqﬁﬂqﬂﬁfuqﬂﬂ@ ﬂ’]‘iﬁl’ﬂﬂ’ﬁ‘izﬂdqx‘iuﬂﬂﬂ ‘17?\1 ﬂ’]‘iﬁl’ﬂﬂﬁiﬂ’m?uuﬂﬂ@ ﬂqﬁﬁlﬂﬂ’ﬁ‘it‘ﬂ’jq\i
LLﬂZﬂ’ﬁﬁ'@N’W‘E’ﬂ\W{Iﬂ‘i UNUMLALBNENRTBY UAAR LL@;‘:ﬂqﬁﬁl’ﬂﬂq‘i’ﬂﬂﬁﬂ‘i UNUINILRE
neRpEafisenIsaMNF AN BVENATBINTREINTRA DN TR A AN
Meaning, importance, composition, concept, Meanings, importance, compositions,
and theory of communication in society, concepts, and theories of communication in
analyzing process of communication at various society, analyzing process of communication at
levels in communicative behavior as various levels in communicative behavior as
intrapersonal communication, interpersonal intrapersonal communication, interpersonal
communication and corporate communication, communication and corporate communication,
role and influence of communication on social role and influences of communication on social
development development
125121 | aeilenisdeans 32-2-5) | 125121 | awudlenisdeans 3(2-2-5) | ANAN
Language for Communication Language for Communication
AHENTELBINTHURE N TRDENS AN AN BN TR NN TREENT
nanInoTuazinEznns RN 1aa naninout inbzuaznsAnUfURAnnsTE
n981 NS LA NI NBIE LT AE ﬁy’\‘imiwﬁ N1981% NT@eNLATNITAN
AAASUAZNITRBANTUSHANAN 9 N9FL iB AR RS uazNTRaEnS
Tapauandty nsAwaned nsasy s Uszaneing q nsdulemnudndny ns
femeanang AIHAN NM3EELEES Aate AATIA NM3agU A9EENannINg
N ENLAEHENETIA ANAR NM5IEELEEN [Fad1amEnTaNLAY
Relation between language and NENETIA
communication, criteria and speaking, reading, Relation between language and
writing, and listening skills for communication communication, criteria, and practice in
arts and others types of communication, speaking, reading, writing, and listening skills
identifying main idea, analyzing, summarizing, for communication arts and other types of
sharing knowledge and idea and composing communication, identifying main idea,
creatively and properly analyzing, summarizing, sharing knowledge
and idea, and composing creatively and
properly
125122 | AsAngnftenisiesns 3(2-2-5) | 125122 | AsAvenfianiadeans 3(2-2-5) | ANiAN

Psychology for Communication
ATTHIHIE AFTHANALYABIARAVIELAD
N988815 NOEHN9TAINYI FRANEITY

WYANTINNTHDANTUDINY L Seulanne

Psychology for Communication
ANHINIE AITHEIATYUBNRFNLANE
N1988815 NYEHNTATNY FeANeTY

WoRAnsaunIReasresnyEd Heuluni
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ApAngfisianenananisdesns ns ApAngnfisianenananisdesns ns
ﬂi:qﬂﬁﬁ%@mﬁwmLﬁ@mﬁﬁﬂﬂﬁ?uu‘%umhq T Uizaﬂ(ﬁ?ﬂ?’ﬁmﬁwmLﬁ@miﬁ"ﬂmﬁuﬁuwﬁw 7
Meaning, significance of psychology for Meaning, significance of psychology for
communication, psychological theories, communication, psychological theories,
psychology with behavior of human psychology with behavior of human
communication, psychological conditions communication, psychological conditions
influenced the communication, the application influenced the communication, the application
of psychology towards communication in of psychology towards communication in
various aspects various aspects
127110 mw‘:Mﬁfﬂmanwﬁ*ammq@“ﬁul,l,ﬂ:ﬁﬂsfmi 127110 mﬂNifﬁfﬁwwmiﬁ"ﬂm‘immﬁum:ﬁ"ﬂ?ﬁ34' AILAN
3(3-0-6) 3(3-0-6)
Introduction to Mass Communication and New Introduction to Mass Communication and New
Media Media
noufuazuMAnTid Ay e RerIsHIaT yEfuazuuIAnfidAnyns
LLNZ%ﬂT‘lﬂﬁi ﬁwmmwm%mawﬂazmw ?ﬁl‘@m‘smmmm:ﬁﬂ%ﬂ WEHINTITVBY
NANAIAN nnenns Aonszaneides uas Aasnarnlasannguasiad aneuns da
Aalmivasneuazsinsazmalneianizngs navaneRes uazde oo euas
UszmaaBan @mﬁﬂﬁmmmﬂixmm“ﬂm Gi’l\mi:mﬂTmLQW’lzmg'NﬁizLW‘rmL%ﬂu
Aol nanseueesdanatLarRe A @mfﬁﬂwm:Lm:ﬁixmwmmﬁi“ﬂcﬁmi NANIENL
m"aﬂﬁz‘uQuﬂﬂﬁﬁl‘ﬂmﬂmwpyﬂ‘l,l,@zﬁ%ﬂ%w NG L e I T T I O
ARBATULVILMNENT AnSLRRTEL LAY ﬁ’}ﬂmiﬂﬂwléwﬁlmzﬁ%ﬁw ARDAIULYILIN
NaNTILLBsABNIATRLAAE I ATAD WHT A NS URRYBLLAHANTINLYEN
YAAR LATHFNT LAzRIAN Aoanaruaziabiiddeyrna
Core theories, concepts, history, and Lﬂiwgﬁffv UazaaAN
evolution of mass media and new media; Core theories, concepts, history, and
printed, movie, broadcasting and new media of evolution of mass communication and new
Thai and International especially Asian media; printed, movie, broadcasting and new
countries, attributions, impact and influence media of Thai and International especially
such media on human communication process Asian countries, attributions, impact and
and mass media impact of mass media and influence such media on human
new media on personal, economics and communication process and mass media
society, the roles, responsibility and impact of impact of mass media and new media on
mass media and new media personal, economics and society, the roles,
responsibility and impact of mass media and
new media
127133 | waliladanasumneiesuduimerans TpaneAnn

3(2-2-5)
Information Technology for Communication Arts
AHVNIY DIAUTENDY WATAIHAIATY

209AUIAE UTsny ANHosE Unad uaznis
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Wansauna nsszyndlimahuladienis
AUFULAHIUNT T EUWA LPEBeTle
ﬂiuﬁuwﬂﬂizwumﬂﬂ’mwﬂLLWﬁ’mj@
drnansnumaluladasaung nanseny
voanaluladaasumeiifdeynrauazdons
Definition, elements and importance of
technology, category, characteristic, source
and usability of information, applied technology
for information retrieval and dissemination,
tools for impact assessment of retrieval and
dissemination through information technology,
effect of information technology on people and
social
127324 | audeud5ias 3(2-2-5) | 127324 | 5ufeudsia; 3(2-2-5) | U5y
Research Methodology Research Methodology ANasUNY
ANINE UTLNNIBINITATEN NN waRntunTATed LN Reas 187397
mang e landnnaidefmniadosns ANNNENEIBINTTATE unaelinyafiunig
nsuavndayaniefinunnsies ne deans maimsnlandnisidesianis
panuULUMTIde sufeuitisentenisdess Aoa13 NMINUMINITINTIH ANNAFIUNNG
Uszinmasainaadelun1aids N 398 n199unIanddse nguitmanetuns
falanani1sid9e wazunIAnn1Ansnzideya 34 1ndosleTunids sndendsidedg
ﬁQL%QU%NWMLLﬂZﬁmﬂ"IW iQNﬁg\‘i'ﬂiiﬂ"miﬁm ﬂ’ﬁﬁl’ﬂﬂ’ﬁ ﬂqiLﬁULLﬂzﬁLﬂiqzﬁ%ﬂﬁﬂ N9
wazasessan TR s unNsRaTs PNFUBHNANITITY
Meaning, type of communication Concepts in communication research,
research, communication research question meaning of research, communication
development, seeking information, research resources, development of communication
design, communication research methodology, research problems, literature review, research
sorts of reseach tools, research proposal hypothesis, research planning, research target
development, concept of analysis both quantity group, research tools, research methods in
and quality data, including communication communication, collecting and analysing data,
research ethic research presentation
146273 | NMEIBINOEAMILI AN ARNERS 146273 | AMENBINGEAMTLIUAUIINARIERS U
3(2-2-5) 3(2-2-5) | AaBuNy
English for Communication Arts English for Communication Arts 787%7

NYEATEIEINGHATY 11979 WA 811
a g o A A o o A
@enhaufioniuwazusunilfaadasiuingn
FuRmernans warlssifusanaieau 7 AN
ANV ATALRNIENNNITAENATIA UWAZNAR
nasmlugULURDsNe Wiunnendangu

Intensive practices of English listening,

NBENIEIEINBAIUNITHS WA 81U

a & ~ PR o o
uazi@ewn uflaniuasusuniifaadeeiienn
FrufimemansuazUssfusanadaau 7 A
ANAWATALRNIZNIY N198319NT9AAE
daziam 9 7 iunendange

Listening, speaking, reading and writing
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speaking, reading and writing skills on content skills in English on content and context related
related to contemporary issues in mass media, to contemporary issues in communication arts,
a list of useful technical terms and production technical terms, and creation of various forms
of various forms of media in English language of media in English
naxdrNen nax3rNen wHaefia
Fynaniisau 46 wiagfin | AraniAl 54 wringRn | ANTN
122120 | gafimiloadiu 5(3-0-6) | 125123 | g3fanisdaans 5(3-0-6) | Wannawa

Introduction to Business

Communication Business

0 USu%e

AENHIELAZAINAATYIBIT3T9 AMNNNEUATANTNAATY2BITNT uazlu
UUULIB9B9ANTTEAT UHIANNARTBINTT WNIANARYEINITUAN9EINe JUuLLeY | AneBune
uann9gafie ﬁmﬂm:ﬁuﬁﬁuumﬂixmm“ﬂm ﬂ\‘iﬁﬂ"li‘@iﬁ@ﬁ"luﬂ"li?}'ﬂﬂ"liﬁg\;fuﬁitL‘l/]FTLL@z 3183%1
74fi9 ﬁ@ﬂii&lﬁ’]ﬁfgﬁ?‘ﬁuﬂ"ﬁﬂizﬂ@u‘Qiﬁ@ FENINUTEINA ﬁﬂﬁm:ﬁuﬁ’mumﬂi:mw
FrunNaHan N1TRaA N198N N1etyE uay ﬂﬂqfqiﬁ@ﬂﬁﬁ"ﬂmi flanssnaasgafianis
A99ANTITNTNYINTNYEE WWINWATT ApaNs MITANANSNEINTRBABLAWDIAD
Uszneugsnazunten ganNesendnussne ‘qﬁﬁ@mﬁ’?ﬁ"ﬂﬂﬁ wHINNITleEnaugInae
iTEgianeliled 93853THLATAN Fun1aosns TBua9IHLATANNSURAYEL
TuReraUsafIANYaIingsia FORIANYBIHLTENIUNNTFINIAIMNT
Meaning and importance of business, forms of %ﬂm‘i
business organization, concept of business Meaning and importance of business, concept
administration, basic characteristics of different of business administration, form of business
types of business activities, terms of organization for both domestic and
production, marketing, finance, accounting and international communication, basic
human resource management, small business characteristics and types of communication
guideline, international business, sufficiency business, communication business activities,
economy, ethics and social responsibility of management of resources in response to
businessman business communication, business

communication guidelines, ethics and social
responsibilities of communication business
operators.
125211 ﬂ”liwﬁmﬁlﬂﬂ’lwuﬂ?&@ﬂ\?L‘ﬁl'ﬂﬂ’ﬁﬁlﬂﬂﬁi 125211 ﬂ’liwﬁm’ﬁiﬂﬂ’WWLL@%Lﬁﬂ\‘iLﬁ'ﬂﬂ’]iﬁl’ﬂﬂ"ﬁ U5uauau
3(0-6-4) 3(1-4-4) | Faluangui

Production of Audio-Visual Media for
Communication

NOEHNNFTALAIN N1TANIUIBINADY
drgnmuazgUnIoliddn n1sdnesddsrney
2BINTN NTEILANLTUANANGT
NSTUMNNSUATIRBLNNSHAR B
wabdladfvmnzaniefnsedeansiu
nguimanetaTlUTEANEAIN N1Iwan

FenTAngnszanedes ngnsim de

Production of Audio-Visual Media for
Communication

NOEHNITNIENIN N1TVINIULBINADY
frenmuazgUnIoliddn n1sdnesddsvney
2BINTN NTERAMNLTLANANS
NSTUANNIUATIWRBLNNSHARABIY
walladfmunzaniefindedoaay
nguimNngegaTUTEAVEAIN N1TNER

enTAngnszanedes nglnsvimd de

uazUfuR
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Fomnoenlarl uazdntm Fonnonlarl uardn i
Theories of photography, operation of Theories of photography, operation of
cameras and its equipments, photographic cameras and its equipments, photographic
composition, types of photography, process composition, types of photography, process
and media production by using appropriate and media production by using appropriate
technology to communicate with target technology to communicate with target
audiences effectively, radio broadcasting audiences effectively, radio broadcasting
production, television production, social media production, television production, social media
and new media and new media
125122 | MANNISUSYENENAUS 3(2-2-5) | 125212 | nnamdenmdnuoluasiediee  3(2-2-5) | Wasusia
Principles of Public Relations Image Building and Reputation 3%’1‘15‘1.!%@
AHIHNE AGTHAIALY FTENUINITNIS ANTHNNIE ATHRTALY FTNINITDY AL
Uszmnduiug dasrnuf nannsuaziunen narden AN llaznsaS 9 EniRe AU
AR TN TNAUE NN mEeuay wihiszaad 38n1std nszuaunafinunig EA
wassdaluniatszenduing ne asnmanuoluasiaiies niaulszndlily
Uz NN BIMUIENTHIBINIATT LBNTU 29ANTUATTIAANYAAR NANTENL AT
uazasdnsfiliusamnaniils gosmntifuas FuRmmaUsiaFIAN
398 NUTIUIDINNUTE B NHAUS Meaning, significance, evolution of image
Meaning, significance, evolution of public and reputation building, objectives, methods
relations, public opinion, principles and public of use, image and reputation building process,
relations process, communication target and applications in organizations and individuals,
instruments used in public relations, public impacts, social responsibility
relations of government, business, and non-
profit organizations, qualifications and ethics of
public relations officer
125221 | nsspnuuunTAnuazdanfiviaiients 125221 | nsmenuuunTnuasianiidieifients ASLAN

Apans 3(1-4-4)
Graphic Design and Multimedia Design for
Communication
ansidassufisnduniseanuun nns
nARABNIANUAZTARTIRE S M URD NS
namneednefiUsy AN n1s
TusunsudnSaquluntandnieemant nns
asvemTaniAedecdiu
Introduction to graphic and multimedia design
production to communicate with target

audiences effectively, using program to

produce printing and multimedia

Apans 3(1-4-4)
Graphic Design and Multimedia Design for
Communication

mfmﬁlﬁmﬁmﬁmﬁumi@@mmu n13
WARRENIANLAT AR AT LR aNa L
ngsimneednefiusyansnn st
Tuaunsudnsaqilunisnandafefian ng
a5vemTaRslRedecdiu

Introduction to graphic and multimedia
design, graphic and multimedia production for
effective communication with target

audiences, using program to produce printing

and multimedia




110

NANGAT WAL, (NM59ANNSNTSRaRIS) NANGAT WAL, (Ms9aN1SMSRans) A5z
15159 W.el. 2560 U559 W.el. 2565 Usulgs
125222 | 2midmne 3(2-2-5) | 125222 | awmidweA 3(2-2-5) | ANLAN
Speech Communication Speech Communication
ATHIHNE FTUINTT NANNNTURE ANHANTE ATWUINTT NANNTTURE
g UL o 1asnnsy Taduiivinb g UL o 1asnnTn Tadedivinli
NTYARNGNENG N1FAFLNNTIYAUAL NNTYARHINING N1FAFLHNTAUAY
YARNATNIBIEA YARNATNIBIENA
Meaning, evolution, principle and theory, Meanings, evolution, principles and
patterns of speech, factors for making a theories, patterns of speech, factors for
successful speech, speech preparation and the making speech successful, speech preparation
personality of the speaker and personality of speaker
125223 | nannslzen 3(2-2-5) | 125223 | nslamonuaznisdeananianans 3(2-2-5) | U5ude
Principles of Advertising Advertising and Marketing communication 1B INDE
LHIAIINAR AGTHYINIY ATNHINNTDD WHAAIINAR ANTHWNIE ATmuInTsaed | AneBune
AnslaEoi N1TFseasIAIUlaEan n1g nslabonuarnITRBININIIAAIN 31873%7

WARERIMLZHOATRDA ] N19919UHN
Fodelaunn laseade winfuazudnisres
U3ENFaunlaEon 35n199nLaslasliuNg

Vv

mslamon @W%Wﬂ“ﬂﬂﬂTﬁJHmﬁﬁﬁmﬂ@u%Tﬂﬂ
AN PRI UATABANTHIRYM NONHILLAE
asaenusTasiiieadastiuemlaeon
Concept, meaning, evolution of
advertisement, creative advertisement design,
advertisement production towards media
planning, media buying structure, function, and
service of advertising agency, advertisement
measurement and evaluation, the effectiveness
of advertisement on the consumer, society,
marketing, and mass media, law and ethics

related to advertisement

ANTHAHANETTNINIS IR E AN TRDETS
N19ARTIA NNITDBNULUFE9ETIFINWIRE0N
vy A o o A o A o
HRPGPENRN UV]UWWMH"IWIJEG@LT‘I%TIJEQTH
ﬂqmmmﬁmmﬁwmﬁLmzﬁamﬁmimmm
NMFINBNHNITREFITNITARTA TDNITIALAE
U5 RUNANITEEFITNITARIN NANTENUVDS

TS

ﬂixmumiﬁ@ﬂﬁimﬁmmmﬁﬁmﬂmﬁ AR
FaAn pA1R uATAENIAYY NYNNBUAE
asatusIniiAeadesiuendasnn

Concepts, meanings, evolution of
advertisement and marketing communication,
relationship between advertising and
marketing communications, creative
advertising design, stakeholders, stakeholders'
roles and responsibilities in the advertising and
marketing communications industry, marketing
communication planning, evaluation and
measurement marketing communications,
impacts of marketing communication processes
on consumers, society, markets and the
media, laws and ethics related to

advertisement




m

NANGAT WAL, (NM59ANNSNTSRaRIS) NANGAT WAL, (Ms9aN1SMSRans) A5z
15159 W.el. 2560 U559 W.el. 2565 Usulgs
125311 | n1a@enBsilemansotas e 125224 | nnsfmuaznadendeadnenssd  3(2-2-5) | wWaewswa
3(2-2-5) Creative Thinking and Writing Ao USuTa
Creative Writing for Communication Art N92UIRNSANDEINTZNETIH WAY
nannadeniigndes n1adenaEae ATANEOIITUALUITIRIRTIA NANNT ANBBUNY
ATIANIRGUITEIA N1TBBALLL N1TFTN @eu nadoAasmaneRsInaIgUaraed | s
oy muAmearmanseg i Tad nssenuuulassadnaiiemegneadneassd
apnRfBetUNIzUIRNIsRa s LAy apARgBITLNITUINNNsABa T UL Az
asdfaznay Javans e §5uans nnsiinden aedfazna §avans da §5uas nnsiin
Tudnunizsing q Wentuanyoizsing o
Principle writing for conveying a Creative thinking process, creative writing
purposive meaning, creativity design in features, principle writing for conveying a
message and content for communication arts in purposive meaning, creativity design in
correspond to communication process, sender, message and content for communication arts
media, receiver, different writing skills in correspond to communication process,
sender, media, receiver, different writing skills
125413 | &HNUI 1(0-3-2) Tngneien
Seminar
nRUAN N1339u5Ndeya N9
AR N19E@ANIIU NNTHLENE N9
8fiUsy uarn1smeudadnainiuuszidiu
MeFIUNNTRENS
Searching, collecting data, analyzing,
report writing, presenting, discussing and
answering question in communication matter
125412 m‘m%miﬂi:Lﬁmm:m‘aﬁ@mﬁumq:ﬁﬂqﬁ Tasnefen

3(2-2-5)
Issue and Crisis Communication Management

ANTNUNIEY AITNAATY FIDENY
MANITENT9EANGR NFIUUNANE DY
Agangh A9UENTLSEIAN NNSUENT
W’J’]Nlﬁlﬂ\‘i ﬂ’lﬁ‘i.l%‘ﬁ"lié/ﬂﬂqiﬂ’]iﬁl@ﬂ"ﬁ |\
yNENNITANNTRaENIUALNNTLEMNTRENIAT
Tun1zAngf

Meaning, importance, example of crisis
events, verifying crisis situations, issue
management, risk management,
communication management, communication
strategic management and mass media

relations management in crisis situation
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125312

N199ANNSNNTABENINTAA 3(2-2-5)
Marketing Communication Management

AIHVNNY UWIRANTTABENTNNSANTA
ﬂ’]‘?iﬁt:ﬁ'ﬂWﬁ%ﬂﬂ’ﬁﬂﬁ‘im@ﬁﬂ@ﬁuﬂim’m’ﬁ
ﬁ@&lu’]ﬂ’]‘Ti‘i’ﬂ\‘iﬂﬁ‘iﬁ'@ﬂﬁ‘iﬂ’ﬁm@’]ﬂ
asdfsznaununisiaasmanann ULy
35019 ﬂ’]‘iﬁﬁqu‘j’mw’Nﬂ’]‘iﬁiﬂﬂ’]‘iﬂ’]‘jﬁlﬂqﬂ
ﬂ’]‘iﬁﬁ’lu‘j’méfuﬁ@ﬂ‘i‘mﬂ’]‘iﬁl’ﬂﬂ’]‘iﬂ’ﬁmﬂ"lﬂ
NMTLEVNTUALI LA TR DS
NN9ARIA NTITEUAZUTLRUHAITHAT
Aoarananann

Meaning, concept of integrated marketing
communication, the application of integrated
marketing communication, evolution of
marketing communication, marketing
communication components, form and mean of
social marketing communication process,
participation in marketing communication
activity, management and planning for
marketing communication, research and

evaluation of marketing communication

fI Rtk

125321

wAAN13TANISNReaNS 3(2-2-5)
Communication Management Technique

FUUUUBIANT WARANTITUINTRANS
yenaReans MIRasianINNTuLN Ty
‘Vl’ij‘iﬁ’V NN UNINIUNITUSNNTBIANT
waznnsieans nemTi s liae
Lﬁ’ﬂﬂ’]iﬁl'ﬂﬂ’]i N19AUATIEANAADLNAL UAY
miﬂi"uﬁ?qLLmumiu%mimﬁﬂilﬁasﬁﬁmiq
nquUsEaeA

Pattern of organization, management
technique of communication organization,
business competition analysis, organization and
communication planning, media cost analysis
for communication, feedback analysis and
improvement of organization management plan

to achieve objectives

iRtk
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125322 | nisuAvisnndnue] sndnuoiuasiedes 125541 | nasudmnsnndnued sadnuniuasiedes WAEua
3(2-2-5) 3(2-2-5) | 918A%7 ua
Image Identity and Reputation Management Image Identity and Reputation Management éﬁ’m\fﬂﬂg'
WHAAALAZNOENITAIUATLINS UHIAALAZNEINITAI RTINS ngadzen
adnee! SaanvoisnntedniReseseding awdneo! Saanvoisniddndesaes \dan
NAYNEN1THENUALNITIATIEHUUINIG B9ANT NRYNENITRINUAZNITUATIA
fladtuandensinag AfidaudidnyTunng w9 Tadeuandonsing AfidaudiAnytu
AMNUALAZNITEEWANANE DT FRANHE NIIANUALAZNITFEINNNANEO! FRANEDT
FoiRefiniurinedng FoResfintiuriaedng
Image, identity, reputation building and Meanings, importance, examples of crisis
management concepts amd theories, strategy events, verifying crisis situations, issue design
and analysis of guidelines and situational and management, risk management,
factors affecting image, identity and reputation communication management, creating and
creation in organization developing communication management
strategy and mass media relations
management in crisis situation
125411 ﬂ"l‘i’J’NLLNuﬂﬁiﬁlﬂﬂﬁ‘iLfﬁ’\?ﬂﬂﬂﬂﬁ 3(2-2-5) | 125411 ﬂ’]‘ifJ’NLLNuﬂ’W‘iﬁl'ﬂﬂ’W‘i@\mﬂﬂqwﬁ( 3(2-2-5) | U4u
Strategic Communication Plan Strategic Communication Plan ANas LY
ANANIY FITNETAUDINY AMHNANIEY TITHUIRYDILANW 3183%7

NIZUIUNNT NITIATIEAAINGBINITIES

o

HUAlnALAZIULLLARTA N9 UNLIAZNTS

gt
'

AoR9BInagNERMILBIANITUAZ A9 113
AvuAnNaEnNs nadEuazReansIHNITRDENS
NITWRUIAINNAAFEWNETIA N1FTIANTIAIN
nsWAsuarnIRIETEINSY
AguITMNNEAN ] N1TEE9ANNANAUE L
anAuazNNsUaziuNanI TR SBINaYNE
Meaning, nature of plan, process,
analysis of consumer needs and marketing,
planning and strategic communication for
business and organizational management,
strategy, tactics and communication activities,
development of creative thinking, media
management and message development for
different target groups, client relationship and

evaluation for strategic communication

N92UINNTT N19TIATIEAAINABINITIDY
HUAlnALATUULLARTA N3 NUHWILAZNTS
ﬁlﬂﬂﬁﬂ%\iﬂ@ﬂq%ﬁﬁﬁﬂ%ﬂﬂﬁﬁﬂiLLﬂzﬁiﬁ@ 119
FANININEINT NN MUANAYNE NATD
WaRANTIHNNTRDET NITREMUIAIHAR
a5waead nadanadumiaeuaznis
WanasdmIunguulmunesng o a3
FENANNINAUSILGNAN FaBt1aman1Tol
NILANGR N19IURNANELIBNN1EING R
MsEEsuaER RN AN aDaT
Lmzﬂ“l‘m%mﬁﬁ‘ﬂmmusfuquﬁﬂq@ Uay
miﬂiuﬁummﬁﬁﬂmﬂ%ﬂm—gwﬁ(
Meanings, nature of plan, process,
analysis of consumer needs and marketing,
planning and strategic communication for
business and organizational management,
strategy, tactics and communication activities,
development of creative thinking, media
management and message development for
different target groups, client relationship,

examples of crisis events, verifying crisis
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situations, creating and developing
communication management strategy and
mass media relations management in crisis
situation and evaluation for strategic
communication
125414 | MasnissAnIsdanIsnadoans  3(2-2-5) | 125412 | nnsasused eenuuuiszaunised waz WAbLaA
Communication Campaign Management AanNgTuNLeL 3(2-2-5) | A1 USude
LLmﬁmmzwqwﬁﬁmﬁ’umﬁmiaﬁ A Campaign, Design Experience, and Special uay
yné NsTUAUNTT TumannIRnANe 113 Events AaBune
ATLANITH N1TUTHUNS waza3u9IN I LLuQﬁﬂLL@xWi}HﬁLﬁHQﬁUﬂ’li‘imi\‘iﬁ na | 9189%7
NM9TANNTNNTAEEN3 IlATINT30459A 119 g8 NITUIUNIT NM98BNLLLNNTABANTIU
Uszgnalianmnisaiannanmdans vinediu Anwoenneasinenvefuilng nasdnenis
a9dinasing o iadavinlassnnsanied fidausanszndneduinuazuslng nns
Concepts and theories related to Anszingaitimang dunanniaiuiine
communication campaign management, m‘iﬂ‘j:ﬂﬂﬁéﬁ%ﬂmum‘iiﬁ@mﬂﬂﬁwﬁdﬂzu
strategies, process, operation, control, Vi BIANTHNG Weasainlasenissnised
evaluation and ethics for communication WAZAANITHALAY miu%m‘if?mnu N9
campaign management, application of social AANLULUTILINIA mim’m@mﬁ@ﬂﬁwsﬁﬁ
situation, locality and various organizations in inlunnauemenu n1gUssRung
campaign project Campaign concepts and theories,
strategy, process, communication design and
consumer psychological characteristics,
creating engagement between products and
consumers, audience analysis, operation
procedure, applying situations from social,
local and organizational conditions to create
campaigns and special events, cost
management, atmospheric design, controlling
activities in accordance with plans, evaluation
126100 | isugransidiasdii 5(3-0-6) | 126100 | isugransidndiu 3(3-0-6) | AvFN

Introduction to Economics
ANTHUHNEULAZAITHETATY 2B
WITEEANERS TTUUIATEEAY N19AMUATIAN

Tnaguaed guUnu avuBavguenegaad
uazaLu nasfuazunAndosiuieadu
weRnssniUslna nufinisndn funu

T8 lfsTrA n5ENANTEIANS uleune
9@ Wlguneniseds Sule Suile uas
N9ANTERINUsEmIa

Definition, importance of economics,

Introduction to Economics

ANHAHIELALA N RIATY BB
WITHFANARS TTUUIATEENY NNIAMUATIAN
Tnaguasd gunm andangurnsglasd
uazgUnL NaEfuazuuAndosiuAeaiy
woRnssniuslna nqufniswdn fuu
TelFvazanmf n9duniasiang wlaune
A19@u Wlwnenisads Sule Juile uas
N9ANTENINLTeme

Definition, importance of economics,
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economic systems, demand and supply, economic systems, demand and supply,
demand and supply etasticity, price demand and supply etasticity, price
determination and market equilibrium, basic determination and market equilibrium, basic
consumer behavior theory, production and consumer behavior theory, production and
production cost, national income, money and production cost, national income, money and
banking, monetary and fiscal policies, inflation banking, monetary and fiscal policies, inflation
and deflation, international trade and deflation, international trade
128120 | BANNIIHATINA 3(3-0-6) | 128120 PANNITAAA 3(3-0-6) | ANLAN
Principles of Marketing Principles of Marketing
asidassafisatunianaa psdidassuiendunanann
AIHANNELRTNTIININNIAaTA Taded AIHANNELRSATNTININTsARTR Taded
AINANTENUFADTLULNITABIA N1TUINT AINANTENUABILULNITARIA N1TLINT
nanamiesdin nsudedauaaa naden nanaaidesdin nsutvdanaaa naiden
aaasng woRnssniualna n19iee aaa g weinssniuilna n9dde
aaA naEeAesdenanisaanatunig aa1m M3tHAanefiantanisnatalunis
Aingsna Aiugsia
Fundamental knowledge of marketing, Fundamental knowledge of marketing,
meaning and roles of marketing, factors meaning and roles of marketing, factors
affecting market system, fundamental affecting market system, fundamental
marketing management, market segmentation, marketing management, market
selecting target markets, consumer behavior, segmentation, selecting target markets,
market research, usability of marketing tool in consumer behavior, market research, usability
business of marketing tool in business
125632 | woAnssufualnauasiuans  3(2-2-5) | 125213 | wensanfudlnauasiiuans  3(2-2-5) | waswaia
Consumer and Audience Behavior Consumer and Audience Behavior Bl

NANNT NAYNS JUUUL ANBMENINNIG

ADANTIEMINANARRUAILAT LN

o

{uslna msdmsnzinginssufudlnatunis

o

o

saulate naruannIsReanssenIsUanA
Lmzwqﬁﬂiiwmﬁ%‘ymmﬁu‘ﬂm upeunns
sndulada Brsnarosimusssn Annngy
paauASasanainanle JUiLUIesAeINg
Aildinuacfuilan AnduaznisAnases
ansrasfjuslng

Principles, tactics, forms of communication
between producers of goods or services and
their targeted consumers as well as consumer
rights, analyzing consumer behaviors in their
decision process, the impact of communication

messages and factors influencing consumers,

NANNT NANT JULLL ANELNNNIG

ADANTIENINANARRUALAT N1

o

Hualan nsimszinginsaniuilnatunis

gy

o

faaulade senuUUNTELALNITREINIHE
miu‘%TmLm:wq@miimmﬁyﬂﬂuméu%Tm
funaunadnaulade BnenazosimueTTn
Aspupsasianissinaula Uszgndlisuuuy
vasRefunaini@aneesiuilnn avduay
mMaAnAspsAneecfuiing

Principles, tactics, forms of communication
between producers of goods or services and
targeted consumers, analyzing consumer
behaviors in decision process, designing
communication processes towards consumers'

consumption and purchasing behavior, process
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the process of decision making, the influence of decision-making process, influences of
of culture, society and family, forms of media culture, society and family on decision,
targeting consumers’ ways of life, consumer customizing media formats and consumers'
right, consumer protection lifestyles, consumer right and consumer
protection
125631 | Wistngmadeansuaiefonn  3(2-2-5) | 125311 \AetnensReTuATARRIAN  3(2-2-5) | Wasuia
Communication Network and Social Media Communication Network and Social Media A7 uavding
LHIRA NANNTT ATHATATY AITHANY LHIRA NANNTT ANTHETALY AIMNNNIY | YHIA]IN
aeflazney JUlLUTesAadANLAZIAGaTN auflazney JUlLUIesRadANILAzIAReTNY | Ndadrnien
msRteas Aedsnnuamsdetnenisanansty msReas Malnsidedinnuazatetne | d@enngs
FAnaseuazl¥dedusanat anunenis maReasEinasuas Haedusanans maReans
Aeasrimuedatng Bnanaiiddenginasy dnwniznsfemsiniedatng Bvanaiidde | nnsmain
fualna wanasvuiidisdeAnduazianng woAnssnialne nanssnufilsiefudn s | iwdrien
AEnstusslenindeinenisdteansunsvi 13n19 wazdann A8nnstvazlomiiedadne | odu
naReanIMIRATn naResns
Concept, meaning, importance, roles, Concepts, principles, importances,
forms of social media and communication meanings, components, forms of social media
networking, social media and communication and communication networking, social media
network in online and daily life, effectiveness analysis and communication network in real-
of communication networks, support marketing life situations and use media as intermediary,
communication tasks, impact of communication network communication characteristics,
network in marketing communication practices influences on consumer behaviors, impact on
goods, services and society, and how to take
advantage of communication networks
125732 | nsReasszmndneTamsasy 3(2-2-5) | 125321 | nsdeansssndneTmmosay 3(2-2-5) | wWanwswa

Intercultural Communication

yquinsReassEndnedmnesan 113
UUAYITHNANAITHNAINNAILNIN
Sausgen nanamwniaduindesnsaina
BvBnanasdeniann AeadeTnd uaznazua
TannAdmisanianfunaienedimmsssd
LAYARANHOE

Theories of intercultural communication,
adaptation among various cultures,
development of international communication,
influence of mass media, new media and
globalization on culture and identity

assimilation

Intercultural Communication

i sfeassEndneTnnesan
qUuuunsAnaaszndneTmussan
ntANEIENT N1TUTLFMINNNAaNAIN
NAMNAANENNIAUTTIN NsanIn1aLdn
iindansmna avanazesiesau s
afei uarnszualannAdmisianiandu
NAMENNIHUTITHLALDN AN DL

Theories of intercultural communication,
adaptation among various cultures,
development of international communication,
influence of mass media, new media and
globalization on culture and identity

assimilation

Fo1 uazding

ANIAGIN
nasdzren
=1

W@aNNIS

UIN19NS
Faanguu

FganiieAy
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226104 | NANNTUTLHIANALALNITURANN N DY A FeAgn I
3(2-2-5)
Principles of Data Analysis and Visualization
dszinniayauazgaiaya nswaes
daya naddindeya nisdwdindayasn
UnAIFN9 ULIAANNSUARININIaYA Filnneg
NIUTASATNENTENA N9IAT AR
daya n1seanuuuNILEnIN iy s
Jassu wdnsiadmsunisuansnindeya
et ARG VLTI WHIWT FIRTLRAT uaY
w3etng mMauansniayazuwining)
walinuaznisvinunedeya
Data type and data set, data preparation,
data import from different sources, concepts of
data visualization, information visualization
type, data storytelling, design principles of
data visualization, tools for data visualization,
time-series and network visualizations, big
data visualizations, data trend and prediction
Fynandan Fynandsn \Wanwde
NANNTUTZHIRNAUE 15 wdaefin nfeg'amsu“‘sm‘smwﬁ’ﬂmﬁum%ﬂLﬁm 15 visdaufie | NENIT
125531 | nsdeanaiansiininnta 3(2-2-5) Ingneden
Persuasive Communication
AENNNY ANBIUE NEETANNEIATY
fupeuuasAinislumsiemaiionts s
finle svdUszneuddymvasinguay
Fonsanenfidnasonisliintiinte sndnaves
HENETULAZEUANT BVBNAYBINGN
Meaning, nature, theory, significance,
steps and method of persuasive
communication, the influence of psychological
and sociological elements in communication
persuasion, the effectiveness of sender and
receiver, a power of group
125532 | nsdeanTnednng 3(2-2-5) | 125532 | ANALAWISAINENES 3(2-2-5) | \Wagwde
Corporate Communication Relationship Management wazilay
ANAVENY ANNANARYIBINSADES N1TUIMFIANITANNRNAUSTUGNAT | ANeBune
89ANN3 Rundenuaziladefiiendas AATILNGANTINGNAT NMFBRNULLATNNG | 518310

wnaRe guiunnsinssiaumguarnaees

A9deans n1auh ailynmnenisdieansaes

Windeyastwiuszuy nsfieaned

WORANTINGNAT N1TTANGUNOANTINGNAT
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93 mARALaTinEzANsRBaaTugLLLL uaraSINAEMS A sNzaNTULsazngs
FiN9 ] N ANAUTUAZAZLEITUNINAG penafiuszuy
Aoansveedings Customer relationship management, client
Meaning, significance of corporate behavior analysis, systematically data
communication, environmental and related collection, consumer behavior analyzation,
factors, concepts and theories in analyzing consumer behavior segmentation and strategy
causes and effects of communication, creation systematically and properly with
problem-solving of corporate communication, segments
communication techniques and skills in various
forms, human relations and ethics in corporate
communication
125553 | nagnEniaasnaiilonuazdeiiions 125533 | nagndniaasniianienisaing sude
R eIt 3(2-2-5) AmanEoluadnde 3(2-2-5) | 518Aw0
Media and Content Strategy for Public Content Strategy for Image Building and
Relations Reputation
nagng walla uazAsnistuasaiiomn nagng walla uazAsnnsuasaiiomn
n1UsEaNNUE et aE NETIALAEH nsUszEnaNiusatvaE NETIALas
UsrAnEnm n1slAsnsiaNTuAzTuae UsrAnEnm n1liAsnsianuaziuas
nadenT¥mauazaeiiansdasnaunusi nadenT¥mauazaeiansUasnaunusi
mmmwﬁ’umﬁmﬂmma \enauanss mmmmﬁumjmﬁmww \enauanss
Fnquarasinensssn@iusiunnsing Fnquaraeimennsissndsiusiunnsing
3 1
Strategy, technique and method to create Strategies, techniques and methods to
creatively and effectively public relations create creatively and effectively public
content; message and audience analysis and relations content, message and audience
message and media using for public relations analysis, message and media using for public
in response to different public relations relations in response to different targets and
objectives public relations objectives
125541 | mARANITHIENES UL T2 ANANE 3(2-2-5) | 125531 | wAlANT9dILauess 3(2-2-5) | Wanwawa
Presentation Technique for Public Relations Presentation Technique Auazdsu
wAlALAZATN1T AT AN mAlALALABNs NS IAe n1s | BefTn

Uz IRHAUS NITNTUNFILAZAFINYT N9
Buaneas mstinasedlayszneunis
’nanaiddszandamn

Technique and method of delivering
public relations, psychological and preparation
in presentation, the use of tools effectively in

presentation

WEEHAILAARANYN N159LEUBIY N9 TE
wansfladaznaunininana ilussansnm
Techniques and methods of delivering

public relations, self- preparation and
presentation psychology, effective uses of

tools in presentation
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125542 | n1aUsvmnduiusiBaysnnnig 3(2-2-5) | 125542 | naUsern@uiusidoysnts 3(2-2-5) | AR
Integrated Public Relations Integrated Public Relations
NagNEN1TUTZIANAUEIBIN N9 NagNEN1TUTEEANAUEIBIN N9
UIMTANNANAUT UGN ATURTIUGNAN UIMTANNINAUS UGN AUATIUGN AT
S Aeanaundoing quonduing ne g Aennarndoing quonding ne
damnn1snifiae nsUsTaniiig lunaz damnnsaliliee nsUszndng a1z
ANYR NTUINTAMNANEIIBIRIANT N3 ANYH NTUINTAMNANEIIBIBNANT N3
ADFTUATNILINTULIHS UTTEMALIauAE ADFTUATNTLEMNTULTHS UITENALG
AMNSURATALAARIAN N1TALATIZA UAZANHALRATALADANAN N19ILATIZA
wWaaufsufisunumnisuazananntaes wasufsufsunumnisazendunusaas
BIANTUILANFN 7 T3UTTINUAL BIANTUILANFN 7 T3UTIINUAL
398 NUTIUIDINNUTEBINNAUS 9ENUTIUIDINU B THNUS
Proactive public relations strategy, Proactive public relations strategy,
customer relationship management and customer relationship management and
customer support, media relations, community customer support, media relations, community
relations, special events, crisis public relations, relations, special events, crisis public relations,
corporate image and brand management, good corporate image management, communication,
governance and corporate social responsibility, and brand management, good governance
a critical comparison of organizations public and corporate social responsibility, critical
relations, code and ethics public relations comparison of organizations public relations,
code and ethics public relations
125322 | nsudwsnmanuel saanual wasdniRes 125641 | nnsudwsnmanuel saanuel uasliodey | wWanwava
3(2-2-5) 3(2-2-5) | Amndingnn
Presentation Technique for Public Relations Presentation Technique for Public Relations FINTFUBN
WHIAALAZN I NNTAIUATLINS UHIAALAZN B NITAEUATLINS AL

amanee! shdnualsanidndeesedng
AWF1 NMTLENTT WAZYAAR NAYNTNTAIN
UATNITAATIEAUUNTY T19T8UIARBHAN
fiftdaudndoyTunar muanaznisasng
amanuel Saanol FoiResfiniunesdng
N1FUIMITNANTENUNRIANNNITEEN
amanee! sndnuol uarieldas

Image, identity, reputation building and
management concepts and theories, strategy
and analysis of guidelines and situational
factors affecting image, identity and reputation

creation in organization

amanen! shdnealsandidodenns
BIANT AUAT N1TUINT URTYAAR NAYNG
N1FE5NUATNITATIEAUNINN 948
WINRBNFNY fAfaaudndny Tunnatmue
waznnsas N mansol Saaneel Faieedis
WuneIfng NIUBMTHANTENLNAIINNNTS
asnnwaneel Saanuel uavieides
Concepts and theories for reputation
building and management, identity and
reputation of organizations, products, services
and individuals, building strategies and
approach analyses, various environmental
factors which plays an important role in
determining and creating a good image,

identity, and reputation for the organizations,
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effects of image identity and reputation

building management

ﬂ’&iﬂﬂﬂiﬁ’ﬂﬁﬂiﬂﬂ‘iﬁﬂ’lﬂ

15 Mdagfin

125631

AatnanTReTTuATARRIAN  3(2-2-5)
Communication Network and Social Media

LHARA NANNTT ATHATALY AITHNNNY
asdfaznay quuuUresAndiAuazIGetnY
N19RDENT ROFIANUAAAZETNENTRDETIH
FAnaseuazl¥dedudanat anunenis
Aeasrinuedatng Bnanaiiddenginaey
fualna wanssuiifiseanduazisnns
ARnsliusrleniindetianisdaansunisin
naReansMIRaTn

Concept, meaning, importance, roles,
forms of social media and communication
networking, social media and communication
network in online and daily life, effectiveness
of communication networks, support marketing

communication tasks, impact of communication

network in marketing communication practices

fihelUag
ngudren

Y

NAU

125632

woAnssnfuslnauasiiuans 3(2-2-5)
Consumer and Audience Behavior

NANNT NAYNS JUUUL ANBMENINNIG
AemnsaTndnefARaRALAT IR
Huslna nsitasnzinginssnguilnalunis
saaulade nszuamnsdeanasentsUalng
LLﬂZWQﬁﬂiiNﬂ’lﬁ%ﬂ‘ﬂﬂdrﬁU%Tﬂﬂ funaunns
sndulada Brsnarosimusssn Annngy
pasuAsastenisinAnle JULLUIRsAeINS
AiintAnesiuilng Ansuaznisdnases
andreviiilon

Principles, tactics, forms of
communication between producers of goods or
services and their targeted consumers as well
as consumer rights, analyzing consumer
behaviors in their decision process, the impact
of communication messages and factors
influencing consumers, the process of decision
making, the influence of culture, society and

family, forms of media targeting consumers’

125213

weAnssufuslnauazisuans 3(2-2-5)
Consumer and Audience Behavior

NANNT NAYNT JULLL ANELNNNIG

FoANTIENINANARRUALAT TN

v

Hudlna nisdiasnzinginssnguilnatunig
fnanladn nsruaNnsRBsssanisUslna
mewqﬁﬂiimﬁi%@ﬂmﬁu’%Tm fumenns
fnanlatn BBNAYEITMUEIIH ATELAS
faniasnaula EﬁLLUU"IJﬂ\‘iﬁIﬂﬁ/Uﬂ’]iﬁ"lLﬁu
Fnweefjuilna AnBuarnisdnasesaniees
uilnm

Principles, tactics, forms of communication

eXe

between producers of goods or services and
their targeted consumers as well as consumer
rights, analyzing consumer behaviors in their
decision process, the impact of communication
messages and factors influencing consumers,
the process of decision making, the influence
of culture, society and family, forms of media

targeting consumers’ ways of life, consumer

feluog
ngudzen
Teduuay
Wabnsws

3787%7
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ways of life, consumer right, consumer right, consumer protection
protection
125635 | nnsleansgunm 3(2-2-5) | 125225 | niadesnageniay 5(2-2-5) | Usude
Health Communication Wellness Communication T899 U5
ANHIANE AINAN AR BN TR ANINNNNE ANTHANATYBINTSHFEAY | ANeTue
mainssinguiimns A3n1sdeasiie mswagingauidmang masdndsadu | 9neen
MIRAMGINTUAE RS WA WEARTIFILY msRemaieidEnasvgeniy aanuuuLey | Waswsia
B9AT9N MITUTIFANAENABNTTNE RAHINTEUINNITNTREES NN WA A uaziing
FININ N1F5WITINdaYRATUaMITLATEN quAuATEEsRUn I EARTIRLIUDIFaan | Tuegngs
Hiadnrin ngazilen ngmanefifsadiestunis mMessdduaSianisinEngenies n1s | Aruentiedy
Aeansguam Swiviudayadiuamisuaren dadna
Meaning and importance of healthy ngaviey ﬂgmmﬂﬁﬁm%mﬁumiﬁﬂﬂﬁ
person, target analysis, communication for FUNW
wellness, campaign to promote one's health, Meanings, importance of health and well-
foods and drugs information literacy, limitation, being, audience analysis, creating
rule, act in health communication communication issues to enhance health and
wellness, design and develop communication
processes for holistic health improvement and
good quality of life, campaign to promote
health and wellness, food and drug information
literacy, restrictions, requlations, laws related
to health and wellness communication
125641 | nnsReansuazudniansnaudn 3(2-2-5) ag1ea317

Brand Communication and Management
nsulaamlunemnanisnans nagng
NIRRT NIINTNHAUUINIINITEE N
AWanEod fanu YAdN #0188 wazAN
AesnsnATRseAuATuAZLENTS NM9BBNULL
ﬂﬂiéﬂﬂﬂiLLUiuﬁN’]uLﬂ’%ﬂdﬁﬂ ’VqﬁW‘Ll'ﬂ:iLL‘LI
U e aiugAugndne nnvinfiansan
NEABUWIUEIAN NITREMUIHARSTOUT AN
Implementation of marketing policy,
marketing, strategy to identify guideline for
creating image, identity, personality,
popularity, brand loyalty, brand communication
through tools, brand meeting, employee
interaction, social responsibility activities, new

product development
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125642 | n1seanuuulsrauniIsoilazfianaaniiem 125412 NN99HNA BaNLULLSAEUNIToiLAY 141
3(2-2-5) fanganiiLen 3(2-2-5) | AnaBuny
Experience and Special Event Design Campaign, Design Experience, and Special AU AL
AN9RBNUULNIEADENATUANHENNS Events fihelUag
asangnvesfuilng nsesnuunfianssw wnARLATqEReatunssnEd na | ngadrien
FABHANTIAIR NITAnsANATdImine e NarUINNNg MMsaenuUUNIaRDsaTy | 1Ay
ANTBBNRULNAANT N1TE519NTTHAUTIN Anwoenneaningnvefuilng nasdnenis
seninduinuaziuslan n1siasned fidansansznineduduazfuilng ns
AFNTMNIEY N19INUHINIE N19LEEN Ananzingaitiang dupenuniaiuile
M7 NTUASRuE NTeENLLL msUsygndtianimnisalananindens
UFFLINA ﬂﬁimququﬁ@ﬂiiNTﬁLﬂuTﬁMﬁN Viesiu BIANTHNN Wedminlasenissniaed
WNHITU N1TUTEIRUNANTTIANNTTNRLAY uAzAINTTHALAY N1TUFNTAUYU N3
Communication designed with consumer DBNLUUUIIEINA mimuquﬁ@ﬂﬁﬂﬁ
psychology, marketing promotion activity Winlmnnuassny n19Uss UG
design, organizing sales promotion activities, Campaign concepts and theories,
product packaging design, creating strategies, process, communication design and
participation among product and consumer, consumer psychological characteristics,
target consumer analysis, event planning, creating engagement between products and
cost-effective management, designing event consumers, audience analysis, operation
atmosphere, event management, event procedure, applying situations from social,
evaluation, and regulations related to local and organizational conditions to create
organizing event, create, plan, budget, campaigns and special events, cost
implement, and evaluate events management, atmospheric design, controlling
activities in accordance with plans, evaluation
Frnamfan
mg'umsu’%msmsﬁ'@mi 15 wdagfia
125731 | giviminnennsieans 3(2-2-5) Tasneden
Communication Landscape
WEFNTIH maRentide gL A8nns
ﬂﬂiﬁi‘ﬂﬂﬁ?uﬂmwﬂwﬁumm@jumum"m T
wanszvusasrauiiaenyAnauarieAN
nszuaumMeimiinfivecds sotun1snliifing
Gi@ﬂ’]ill%‘ﬂ"ﬁﬂ’]iﬁl’ﬂﬂ’]i LLWJTﬁN"ﬁIﬂ\‘i
wialulaneniaftesns madmazinnaas
‘V]’]\‘m’]iﬁlﬂﬂ’]ﬁ
Behavior, media selection, format and
procedure of communication, crowds
communication in current situation, individual
and social impact, media function process,
situation affect communication management,




123

NANGAT WAL, (NM59ANNSNTSRaRIS) NANGAT WAL, (Ms9aN1SMSRans) A5z
15159 W.el. 2560 U559 W.el. 2565 Usulgs
trend of communication technology, analysis of
overall communication
125732 | nnsReansssndneTamessy 3(2-2-5) | 125321 | nsfeanssendnedmmosay 3(2-2-5) | Wanwsa
Intercultural Communication Intercultural Communication LRI
nqufnsieasszndedaLegan 13 yEimsReangaEndnTnmesan ANBBUNY
YSUAYINHNANAIINARINARTLN ’ENﬁﬂﬁi’lWﬁﬂqiﬁlﬂﬂqiizﬂd’]\ﬁb‘“uﬁﬁﬁﬂ ST
Famssan naimunnafuindesssina sUuunnsRerIgaEdneTamesanty fihelUag
Avananesdaniany dnadahis waznszus n9eiANEIAN 9 MTUTUAVINNNANAN nguAzen
TannAdmisenisnannaiendmusssy ARV IAUETTH nsamnnnadn | A
LAzARANHOE TNAEANSAING BYENATEIAENIAYY AD
Theories of intercultural communication, anelvd uaznszualaniAdmisanianan
adaptation among various cultures, NAMENNIHUTITHLALTRANHI NANTZNL
development of international communication, PDINTRD AT UUETTHAT A DIANS
influence of mass media, new media and FTNINUTUNA
globalization on culture and identity Theories of intercultural communication,
assimilation intercultural organizations, types of
intercultural communication in various case
situations, adaptation among various cultural
diveristy, development of international
communicators, influences of mass media,
new media and globalization on culture and
identity assimilation, inflences of intercultural
communication on international organizations
125733 | N199ANTTHINYUANNUS 3(2-2-5) plEetpiil

Mass Relationship Management
FUULUNITIIHNGHYBINIRTY
IUTTAIAVBINITIIHNNGH ANHT
ANMNANNUEIENI WY ARAUATTENINGH
NANANSREINTIN Aansaungs nadesns

v

STE I %%ﬂﬁf?%ﬂmilﬁﬂﬂ%wﬂﬁ%ug
Anganile nsuAlaanadinlafin nsadne
ArndnudoWiiunguuaresdng nnasdng
PUAT LA ATTENIIN

Mass grouping format, objective of
aggregation, relations characteristic among
persons and groups, principles of participation,
group activities, participatory communication,
communication procedure to create awareness,

cooperation, adjust communication breakdown,

strength creation for groups and organization,
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N15ei

Usulgs

attitude and shared values creation

125741

n19LBNS RTINS ReaNS 3(2-2-5)
Communication Project Management

NNFAATIZABAY UTENVILATANEEUD
Tassnnafioans nanniatundmguszad
yaslasanisiioans massnedarimun
HATITBNMURTFIETA N19ATIZA
FLYLIRT NINMUARTUAAYBL N199ANT
ANAIAY NIFTANINULTZHIDL INATRANTS
ATUANLATATIINDLNIU MILEMNTAHLADS
ﬂ’ﬁﬁmﬁ’wﬁm"mwﬁNﬁ"l‘ﬂ’ﬂ\‘iTﬂi\iﬂ’ﬁ n19
ﬁi:LﬁuLL@m?ﬂwﬂTﬂidﬂﬁ

Plan analysis, type and characteristic of
communication project, principles to define
objective of communication project, terms of
reference: TOR, period of time analysis,
appointment, responsible determination,
human and budget management, control and
check technique, risk management, worthiness
analysis, evaluation and conclusion of

communication project

fIERtIpkil

125742

naReaaian AT A AN
3(2-2-5)

Communication for Social Change

AVTHANNY UWHIAR ﬂ‘i:‘u’]uﬂ"l‘iﬁlﬂﬂ"l‘i
WiANTsHLAzNITEENTY N1sRnseResnsifie
NITNEHUN LLmﬁmﬂwgﬁ@wmﬂm NTANET
VBuedean i nnaanurunnTaesns
Wenswaeuudasidan nslideszndns
‘quFIﬂﬂLL@SﬁﬂN’J@‘D’MLﬁ@W@JuTﬁQN%u N9
Aeansazndnamiosamensiy frinns
wasuuLas friaanuRaiu dutlszsms

Meaning, concept, communication
processes, innovation and adaptation,
communication to development, sufficient
economy concept, social context analysis,
communication planning to improve social
well-being, media using through contacting
people and mass media to develop

community, communication between the

TUpg187%1
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government, change agent, opinion leader,

and people

¥
ﬂ’&!}lﬂﬁi’aﬂﬂ’lil‘ﬁ’ﬂﬂ’l 15 BHaefio

USuiNngs

FuanEan

125631

A 3(2-2-5)
Story telling

n133rusandeya nisimun
nguimang msadnslassiEaseintiaya
maﬁmummﬂffﬂuﬁm uwm‘iﬂ"amﬁmim
BENLULMIANEBIFIENT TN aanuUy
ﬂ’lil,ﬂ"n’%'ﬂ\iﬁ’mmﬁmm BENLULNTIIATEEY
HAe

Data collection, building target audience,
creating storyline from data, defining points of
interest in subject, producing summary, writing
storytelling design, oral storytelling design,

design storytelling through media

TRz s

125632

mMaaeienBeatneasan 3(2-2-5)
Creative content creation

msAniland doddn Resiuapdly
naviien Awssiisisuifisuumanienis
aSndaaieliAnnuandsuaslnasiu
natmuaiEngeeeEes nsiaaula
@enunanenisadnaien nagngniaatng
Wemdagiiniardnenssd malssifiuna

Problem analysis, limitations, content
creation supports, analysis and comparison of
different approaches in telling unique and
memorable stories, story goal setting, deciding
on content creation strategy, content creation

strategies with creative methods, evaluation

T18AT N

125633

dovmenisnann 3(2-2-5)
Content marketing

SUuuu ABnsinaueiionmienns
ARA mim‘%ﬂmﬁﬂuLfiﬂmﬁu@umm\imi
ARA wﬁﬂm{fﬂ%ﬁﬂmﬂﬁuﬂguﬁ@ﬂi‘mma
MeRaA NINARIHEN B ABLAWDS
S PR T RGP

Forms, methods of presenting marketing

content, content comparison with marketing

18877 N
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competitors, content-integration principles for
marketing campaigns, producing content to

achieve marketing objectives

125641

N5 HENIABNITIUREBUL A NAIAN
3(2-2-5)

Content creation for social change

NNFIATIEAUREAAUAENINTTEYNINTS
Fan n19Randsnisut lademn fauua

a4y A
LHITIADFI AN LR LU RS BBNLLL
&4 . oy .
Luﬂmwmﬂuﬂumm@mﬁu?ﬂmﬂquLﬂmm&l
& Ay =

wazlssiauieadni1sniIsilagullay n1g
~ & A P o
WANFULLL WWH AINaa9INNTsLInnIg
wasuwlay Uszilinnanssnuaaaiianing
AaRIAN

Analysis and conditionalization of social
problems, choosing problem-solving strategy,
create change strategy, create material based
on target audience's perceptions and issues
that need change, creating format, space,
time to create change process, assess impact

of content on society

3R s

125642

naUEnTiem 3(2-2-5)
Content Management

Asfvuarang 38019 JULLY na
e anaussIsianeitan et
GUﬂ‘iZN"Ii‘L&T‘L&ﬂ"I‘ENﬁGlLL@::LNSILLW‘?IL%EMW N9
AnTziANANATA T TTIM fiu
ANNAEN AUNINANED] Uszifiunansznud
\ArEuTidsuUTWs 89dns YAAR FIAN L7
Vl’lx‘iLLﬁT“ﬂﬂigmLﬁ'mﬁmm@ﬂi:wummumﬂ
naaWeienn

Goal setting, methods, patterns,
strategies, content presentation planning,
content creation and distribution budgeting,
budget value analysis, feeling analysis, image
analysis, evaluation of brand, organization,
individuals, and society's impact, problem-
solving solutions for negative impacts from

content presentation

18877 N
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naxdrEniafineg nsineRuaznsAnundaey NANIENAIANET N1SENIINLATNSANENERTE
6 niaafin 6 Wiafin
125421 | n1aRneu 6 niuufin | 125421 NN9TRNITU 6 vivefin | AR
Professional Training Professional Training
ASRNURIR Bend Ramulszauntend MANUGTR Bend Rsnynlazauniaed
wasinus e miifeadesiunisdanisnis wasinesliifeadesiunissanisnis
feansTumomulsznounis avdnaniasy vide feanstumomalsznaunis aednaninig
BN YEDLANTY
Learning, gaining experience, improving Learning, gaining experience, improving
working skill in communication management as working skill in communication management as
an apprentice in private or government sectors an apprentice in private or government sectors
125422 | anfiafnm 6 vinafin | 125422 | anfafnm 6 wuefie | PNLAN
Co-operative Education Co-operative Education
AsUGTRIM e iinyusraunisol ANSUFTRIM Beng iy
wasinus lemiifeadesiunisdanisnis Usraumanluazineztuemiifeadiestunns
feansTumomalsznaunis avdnaniasy vide dannannsiteansuaamaznaunis asdns
Gt A5 viaaenyu
Training, learning, gaining experience, Training, learning, gaining experience,
improving working skill in communication improving working skill in communication
management as an apprentice in private or management as an apprentice in private or
government sectors government sectors
125423 | nafnuidase 6 viaafin | 125423 | nefnuNdNTy 6 wiHefie | ANLAN

Independent Study
n13AnATY N5uTIndeya N19IeY
N9IAT1EA N9TEUTIENTH NNTHILENB LAY
aAvUse lwiadanedimunnsdantsnisdeans
Studying, collecting data, researching,
analyzing, report writing, presenting and

discussing in communication management

Independent Study
n13AnATY N33uTIndeya N19I9Y
N193A9127 N9BEUIIENTH NTHILEANDLAY
aAUe liadentedimnisdanisniadeans
Studying, collecting data, researching,
analyzing, report writing, presenting and

discussing in communication management
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T 1 FT 1
AMANTSANEIHK AIANTTANEIAY
001102 | NMENBINGEIATENNIDN 3(2-2-5) | 001103 | AENEINGHAINTY 3(2-2-5)
Fanazaniu
125111 | nanfmerans 3(3-0-6) | 125111 | NanAmArIans 3(3-0-6)
127110 | Arwvialunienis 3(3-0-6) | 127110 | mwvialunienis 3(3-0-6)
Aoansrnaruasining Aoansnnamiuasie g
127133 | mallagansanumaiiesm | 3(2-2-5) | 002101 | nstnaluladaasia 1(0-2-1)
ANRINARIRAS
004101 | AavzlunisAifingin 3(2-2-5) | 003101 | Aalzn199mn19Tan 3(2-2-5)
001101 | nemetdinezsndi 2(2-0-4)
59N 15 59N 15
wiafia WHfin
T 1 FT 1
aAnTsAnEIlang aAnTsAnETLlang
001103 | nmundanguglannina 5(3-0-6) | 001104 | nwdanguiftanisdosns 3(2-2-5)
125122 | nannITUassnaunus 3(2-2-5) | 125122 | AmAvienienisdesns 3(2-2-5)
125121 | neilenisieans 3(2-2-5) | 125121 | nwilenisieans 3(2-2-5)
003202 | N1T9ANTITFUNNUAL 3(2-2-5) | 003102 | Yinu¥zN13EEUIAADATIR 3(2-2-5)
Reuandas
001101 | A5lEnmnlng 3(2-2-5) | 001102 | nu1ne@Bsdanis 1(0-2-1)
122130 | gafiaidesdin 5(3-0-6) | 125123 | gafiansiteans 5(3-0-6)
002102 | n3ReaaNT I ANFATA 2(1-2-3)
59N 18 59N 18
wiafia WHfin
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Tl 2 Tl 2
AMANISANEIGHK AIANTTANEIAY
001204 | nEndengufinamia 3(2-2-5) | 001205 | nundsneuitanisiinsnside | 3(2-2-5)
ABINITUALATITN
002202 | FIANNIIMUTTTN 3(2-2-5) | 003203 | FEUFIINTUFTIARINRIAN | 2(0-4-2)
005201 | n1afaansudsnnARvia 3(2-2-5) | 125213 | wyFinssuguilnauazisy 3(2-2-5)
aNq
125211 | nmawRndanuasideadia | 3(0-6-4) | 125211 | nanAnRBn LAz iD 3(1-4-4)
nseans nsReans
125212 | AmAvefienisdesns 3(2-2-5) | 125212 | N19@3NNTNANEOILAE 3(2-2-5)
FoiRes
128120 | NaNNI9AaNA 3(2-2-5) | 128120 | NANNITARTIA 3(3-0-6)
59N 18 59N 17
Wi fin Wiafin
T 2 FTF 2
aAnTsAnEIlang aAnTsAnETlang
004201 | YARNAMNUASAISUAANEBN | 3(2-2-5) | 003204 | N13IANITFUAIN Awanden | 100-2-1)
Tudonn LAY
002201 | waiilpslannan 5(2-2-5) | 126100 | isugrnansidosdiu 3(3-0-6)
125221 | N9aankUUnNI T NNway 3(1-4-4) | 125221 | N199DNLULNTIRNNLAL 3(1-4-4)
TaRfFeienisiaans TaRfeiensieans
125222 | anilng 3(2-2-5) | 125222 | aniwie 3(2-2-5)
125223 | nanA9lmEN 3(2-2-5) | 125223 | nM3labosuaznnadesns 3(2-2-5)
NN9ARIA
146273 | AMENBINQEAMILIUAM | 3(2-2-5) | 125224 | NSAALATNNSITEWIEY 3(2-2-5)
AweArang AENNTIA
125225 | nafeanaqaniay 5(2-2-5)
59N 18 59N 19
Wiefin Wiafin
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Tl 3 Tl 3
AMANISANEIGHK AMANTSANEIAR
100005 | NOWHNELALIILTITH 3(2-2-5) | 100005 | NOVHIELALIILTITH 3(2-2-5)
ApETHIAY Apa1THIAY
125311 | nafewBaimarmandatng | 3(2-2-5) | 125311 | inBadiennsdesnsuasie 3(2-2-5)
AENETIA A
125312 | n1adAnnsmsReas 3(2-2-5) | 146273 | AEIBINOEAMSLIUAN 3(2-2-5)
NIRRT AmeArans
127324 | suilaudniay 3(2-2-5) | 127324 | 928145398 3(2-2-5)
126100 Lﬂwggmﬂm%lﬁmﬁu 3(3-0-6) | 003305 | NTLUINATAABIDBAULLY | 3(2-2-5)
madugusznauntsiava
XXXXXX | AAWARNLES B(X=X-X)
59N 15 59N 18
Wi fin WHfin
Tl 3 Tl 3
aAnTsAnEIlang aAnTsAnETlang
125321 | wARANNSSANNINNTAEENT | 3(2-2-5) | 125321 | n98Ban33eMineimnesax 3(2-2-5)
125322 | NMTUINIININANEOE B9 3(2-2-5) | 125XXX | Aynanidaan 3(2-2-5)
anuoluasdedes
125XXX | Fgpniann 3(2-2-5) | 125XXX | A uanidan 3(2-2-5)
125XXX | Fganiann 3(2-2-5) | 125XXX | A uanidan 3(2-2-5)
125XXX | Ageniden 3(2-2-5) | 226104 | NANNITUIENIANALAZNTT 3(2-2-5)
uamsnniiaya
XXXXXX | AnAanias 3(x=X-X)
59N 15 59N 18
Wiafin WHfin
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Tt 4 Tl 4
AMANTSANEIAW AMANTISANEIAR
125411 | M9 NUARNNSABANSENG | 3(2-2-5) | 125411 ANIINUNWNNTRDENSBING | 3(2-2-5)
VG N5
125412 | n1sUsvsUaviiuLaznig 3(2-2-5) | 125412 NNTTUTNA DBNLUL 3(2-2-5)
ﬁﬂmasfumqﬁﬂqﬁ dszaun1sod uazfianssu
ALei
125413 | duswn 100-3-2) | 003306 | YsnsgRzIEn 3(0-6-3)
125414 | NN994N9ANITIANITNTT 3(2-2-5) | 125xxx Ay naniaan 3(2-2-5)
Aoans
125xxx | Agenidan 3(2-2-5) | 125xxx A ANEBN 3(2-2-5)
125xxx | Arwanaen 3(2-2-5) | xxxxxx A NADNLNS B(X=X=X)
XXXXXX A UADNLES 3(x-X-X)
59N 19 59 18
wiafin WHefin
sl 4 il 4
aMAnsAnEIlans aMansAnYIlans
125421* | N9 6 125421 | AN9RN9IH 6
Rl WHEAR
125422* | anfiafne 6 125422* | anfiafne 6
N eLialal A eLiala]
125433* | nafinedaTs 6 125423 | nsAnuIdaTy 6
N eLiala) A eLitala)
59N 6 59N 6
Wiafia WHefin
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