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Trsssmnisaessin s

New Media Communication Project
NNALENTBIANTRE

Media Organization Management
ANENEINBAIASLIUATTUN AR AR

English for Communication Arts

2.2.1) F¥nanuIAl

2.2.2) AUNBNLADN

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

FTUIN 54 KRILAR

FTUIN 12 NRIYAR

24

anamifowdsniBausneimngulanguniisdna Uil (ie

nqumsﬁamaﬁammsmz

127231

127232

127331

127332

127333

127431

AITANTSIHENIaINNIRTY
Crowdsource Management
pivimidalugRineandau
Asian Media Landscape
ANTHARIIENTTT

News Program Production
ANTENTERSATHAN

Visual Journalism
nRDEIIRBNNTT AN UATR
Communication for Disaster Management
nadeneBeaEn

In-depth News

nqumsﬁ@mﬂ%wwﬁm

127241

127242

NINALazNIT AR AN THIATY
Speech and Voice for Mass Communication

NM19NIIALNUSENDUR NS URD AN

3(2-2-5)

3(2-2-5)

3 (1-4-4)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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Sound Effect Creation for Digital Media

127243 A REININNTARIAHBM RIS LA AR 3(2-2-5)
Content Marketing Communication for digital media

127341 amemdsdidiasnm 3(2-2-5)
Introduction to Film

127342 ANINARATNELAS 3(2-2-5)
Film Production

127441 niadaReRaRadugs 3(2-2-5)

Advanced Digital Editing

2.2.3) AYINISANEIDNTE NISANITHUALNRATANET
duanlunasna 6 nuasdn
TnaidnnBeusnnsneisnseme (Ui

127451 N1TANNIU 6 uaeiAn
Professional Training

127452 NNNAFNET 6 uaeiAn
Co-Operative Education

127453 NN9ANENBETY 6 uaeiAn
Independent Study

vanee ilRaAen e 15183

(4 ] 1
3) UHIAITNRBNLNT FTUIUINRBYNIT 6 NWETH
ARAEINITOIEaNIS gNIgT 217 LT ANERIUNNITNYIR e N LIE1E B

AOTUNNGANE TINANYIAESUTEY FnnTIgdn NaadsnFnsYa [



3.1.4 WNRNTISANET

il 1
AANTSANEIAY
001101 e e hidinlszdiiu 2(2-0-4)
Thai Language in Daily Life
001103 NENBINEAMTUEIRLUTEI 3(2-2-5)
English for Daily Life
002201 m‘ssﬁ%mﬂfufﬂﬂLﬁ@%ﬁmgﬂﬁﬁﬁ@ 1(0-2-1)

Technology Usage for Digital life

003101 qUVBEAARS N5 AN1TEAR 3(2-2-5)
Artistic for Life Management

125111 WANTMARARS 3(3-0-6)
Princoples of Communication Arts

125121 awfleniadesis 3(2-2-5)
Language for Communication

125212 asingnienisiesns 3(2-2-5)

Psychology for Communication

59N 18 VIR
Fail# 1
AAnIsAnEIUany
001102 Ang e eBsrnig 1(1=1-1)

Thai for Academic Purposes

001104  pnmndsnguitanisdnans 5(2-2-5)
English for Communication

002102 ANTHRRIAVI NP 2(1-2-3)
Digital Intelligence Quotient

003102 IR NEUAZ NS B UIARDAT 3(2-2-5)
Skills Development and Lifelong Learning

127111 mmgﬁ"qfﬂmamiﬁ%ﬂmimmmm:ﬁ'ﬂ?ﬁﬁ 3(3-0-6)

Introduction to Masscommunication and New Media



127121

127122

001205

003203

127222

127223

127227

127228

003204

127221

127224

127225

MagWYiAD AR

Digital Media Literacy

NIRRT BN RDES
Digital Photography for Communication

I

AP
Fuidi 2
v

=1
ATANTIFEINY TN

NEIEINGBINBNNTABAIBFYINTUALABNTN

English for Academic and Professional Communication

BaugsaniiaTsnnaiany
Collaborative Learning for Society Creation
N9 ANESNETIAIADNNSAEENT

Creative Thinking for Communication
NNIRTNATIAN TR AL IRAVA

Digital Visual and Sound Creation
ﬂ’]‘iLﬁi’]L‘%ﬂ\TLLUUU’]‘ﬁmqﬂ’l‘ﬁﬁﬂ
Trans—Media Story Telling
NN3BENUULNIANRBIWRD AT AT
Graphic Design for Mass Communication

9N

srildh 2

aAnIsAnEIlany
ﬂ’]’i’%‘lﬂ’]’i?ﬁlﬂqw ﬁI\?LL’JWZ\?@NLLNﬁéN%u
Health Environment and Community Management
naBeuundnsudanenlan
Script Writing for Online Media
naRPRERATALD B9
Digital Editing Basic

! = ~ LA
ﬂ’]‘iﬂ’]f:lﬂ’ﬁ’\lLﬂ@ﬂuf%%Wﬂﬂ'T‘iLﬂ’]L‘iﬂfl
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3(2-2-5)

3(2-2-5)

18 BrIuff

3(2-2-5)

2(0-4-2)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

17 ARgfn

1(0-3-2)

3(2-2-5)

3(2-2-5)

3(2-2-5)



127226

127%xxX

003305

127321

127322

127324

127%xxX

146273

Motion Picture for Storytelling
UNAANBSHUAZLAR DN EN1TRB AN ANEN
Platform and Communication Study
ABNLEDN

Major Elective

FIN

Y ad
Fudin 3
v

AMANTISANE TN
ﬂizmumiﬁmL%\m@ﬂLLuuéﬂﬁLﬁwjﬂﬁm@umiﬁqﬂc’?ﬁ G
Design Thinking Process for Digital Age Entrepreneurs
gradlosmn
Introduction to News
nanaRfe A URDaD A
Production for Online Media
miu%m‘jﬁ’mm‘z;ﬁ%ﬁﬂef%ﬁ
Media User Management
A naniaan
Major Elective
mmﬁ“mqwﬁfm%’mméjﬁuﬁmmmm%

English for Communication Arts

I

28

3(2-2-5)

B(X=X=X)

16 NRILf

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

B(X=X=X)

3(2-2-5)

18 BrILf



003306

100005

127323

127325

127%xxX

XXXXXX

127311

127421

127422

127%xxX

XXXXXX

Fudin 3

AAnsAnEIdany

y‘ifmmimmﬁéué’mmwmﬁ%ﬁw
Integration for Professional Innovation
ﬂgmmmm%ﬂﬁﬁﬁuﬁ"@mmu

Laws and Ethics of Mass Communication
Aonanadles

Citizen Media
NMAENTFNFATUDL ARV A

Digital Data Journalism

A UBNIABN

Major Elective

ANARNLND

Free Elective

I

Y ad
2wl 4
P 4
AMANTITANKYINY
= ada o
LU UITINE
Research Methodology
Trs99un19dnasdning
New Media Communication Project
NN9UENTENANTAD
Media Organization Management

FYnBaNABN

Major Elective

Y UNBNLAS
Free Elective

ERL

3(0-6-3)

3(2-2-5)

3(2-2-5)

3(2-2-5)

B(X=X=X)

B(X=X=X)

18 BrIuff

3(2-2-5)

3(2-2-5)

3(2-2-5)

B(X=X=X)

3(X=x=X)

15 B
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sruilih 4
AMANTIsANEIlaNy

127450 NN

Professional Training
127451 AniarnLI*

Co-Operative Studies
127452 ANTANUIBNTY

Independent Study

39N

“Nunewin MiRmAsnEDwReN 1918810

6 1iuufia

6 1iuufia

6 1iuufia

6 NUIAH
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3.1.5 AMBEUYSIYTY

001101 a1 naluddndszanin 2(2-0-4)
Thai Language in Daily Life
finurnnslanis manuniais nsan nne3usns uaginuzaIunIaye nadeu
Tunsasans nsReans@inUazsndulnoanamnnzan
Listening and reading skills in Thai for receiving message, speaking, and writing in Thai for

delivering message, proper daily life communication

001102 A MeEsIzIN1S 1(0-2-1)
Thai for Academic Purposes
ﬂ’]‘jcf%ﬂ’]w’]\fﬂilg’]uﬂ’ﬁﬁx‘] N1TNA AN9DI UATNISIT 8 ﬂﬁiuﬂimqﬂ’]iﬁﬂiﬂ::ﬂ"ﬁsﬂfﬂﬁ
fuFansaniiifissraeiunigriauwe
Usage of Thai language in listening, speaking, reading, and writing, integration of Thai

language with related fields for presentation

001103 ATHIBINGEAMSUTIALSEINTN 3(2-2-5)
English for Daily Life
Fdwn dan aduarlaannaninuaanguduiugin nénnislEn EEsngEAILnIS
IS a1 Ben ﬂﬁ‘jﬁﬂﬂ’ﬁﬂyﬂﬁﬂLﬁﬂdﬁ?‘t&ﬁﬁ%ﬁ/ﬂmumﬂLLNZI}J%NT‘LA%@GHJ?%?’VTH
Fundamental level of English vocabulary, expressions, phrases and grammar, English

usage in listening, speaking, reading, and writing for communicating basic information regarding

self and others in daily life context

001104 aEEInguiNantsiasts 3(2-2-5)

English for Communication
ANy dnau aALar (I NTnINEIAINgEINNaNs HANNMSTENEIEINgEAINN1IAT
1 A 1 s dI Vv dI o 1 1 o
e BT LN ﬂ"l‘iﬁﬂﬂ"l’ﬁsfuﬂﬂ’mﬂq’ﬁMﬂq‘iVl@uLﬂEILLNtﬂ’I‘iU‘i‘iﬂ’lﬂLﬂﬂ’]ﬂUﬁ\‘m’N T 9BUANI
Intermediate level English vocabulary, expressions, phrases and grammar, English usage
in listening, speaking, reading, and writing for communicating in familiar situations and describing

familiar matter
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001205 auEInguiRantsieaasivirnisuazinndn 3(2-2-5)
English for Academic and Professional Communication
Fdnn e aduazlaginsoiniundengs nannialanieidsngEaIunisly we
a1 Ben N19AeANT LS LNTBINISANELA TN
English vocabulary, expressions, phrases and grammar, English usage in listening,

speaking, reading, and writing for communicating in academic and professional contexts

002101 ms?%lwwfuimﬁLﬁ@%ﬁmqﬂﬁﬁﬁa 1(0-2-1)
Technology Usage for Digital life
winAmAsatumalulagnpesfiomesuasdumasiin sanuasdminw fnannieii

‘Q‘jﬂiﬁﬁ\lwqiﬁ’ﬁgﬁﬁﬂﬂiﬂﬁﬂ’g nnalrmalulagnispanfinmaduazBumediis nislagenuas

AU
Concepts of computer and internet technology, office software, principles of electronic

commerce, usage of computer and internet technology, usage of office software

002102 ATHRRIANNAING 2(1-2-3)

Digital Intelligence Quotient
o/ a dl dl ¥ o/ =9 o/ ¥ ¥
M@ﬂﬂgwmmmz%ﬂﬁ‘ﬁ:ﬂwLﬂmﬂmﬂ‘i_llmﬂTuT@ﬂmﬁLWT ﬂ@ﬂmiﬁ‘l_lﬂuﬂmjmmz
NITRRN A ﬂ’]’iﬁﬂﬂ’i‘i‘ﬂ@H@?I’]"JN’I’?N’WT%LL@iﬁ’WL’&uﬂﬂﬂﬂjZ\] ﬂq‘iﬁﬂﬂq’iﬂﬂ’l\iﬁ@%ﬂﬁ’iﬁﬂLLZ\ISZLﬁ‘lATﬂJ
pnngranefiifisauasiumaluladansmauaznisieans
Principles of laws and ethics concerning information technology, principles of information

accessing and information, extracting information and presentation, ethical communication according

to laws concerning information technology and communication

003101 FUVELFARSINAITIANTSEIN 3(2-2-5)
Artistic for Life Management
o > o > o %3 [N 4
U9 18R NNFANTIRUUAMNAAINNAIEN NAIANLALIMUETTH UTZIRAERTULAY
addaa 43’ AI = 3 a A o/ . ¥ -dl ° A
A0TARNNTN e fAnen gunBanmtumsfiugie nsdansiawanaenilenisfisdiniu
FIANUAZLHTY NIFTANTTNNFLATNN NN UAZARTT LN IMUATARITZDIAWLDI 197191
FaUKEN N3luKaLazn1599lanEn NsLERIBaNTaNgANITHNINATHAIEITHAS U TTTHT

Ao ngrane uganysyaniu
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Life philosophy, living on social and cultural diversity, history, and local way of life, Phayao
studies, aesthetics of living, environmental management for earning a living, physical health, mental
health management, roles and duties in cooperative works, persuasion, proper code of morality and

ethics, laws in daily life

003102 msﬁmmﬁ'ﬂmLta:ﬂflst‘%ﬂugmafaﬂ%m 3(2-2-5)

Skills Development and Lifelong Learning

US%eyInIaAn NANNI9AAYWHRANTUY 1AL AMBITIATIEN NANNITARBE I
AINETIA NANNIYINIUTINTULAENSRaA1T MANNNSIEENIARanTAn LazuaAARENIS
wuls mMeimwminyenedean yadnawuarnsuanseaniuaons sinyzn19An YinBznisan
BENEINETIA ﬁ’ﬂmmiﬁméwﬁﬁmimmﬁm inEEnIsAeans LLmﬁﬂmmﬂ%ﬂugymmm%’?m
fisniiudmsueuinn ﬁﬂHZVIN@T’W%ﬂ’]‘i@HZ‘II’]uqﬂﬂ@

Philosophy of thinking, Principles of critical and analytical thinking, creative thinking,
collaboration, communication, lifelong learning and growth mindset, development of social skills,
personality, and expression in society, thinking skills, creative thinking, communication skills and

lifelong learning for future, personal financial skill

003203 L’%ﬂugéquﬁuﬂssﬁﬂ;wﬁ’mu 2(0-4-2)

Collaborative Learning for Society Creation

finuznnadeuggam nafnE LT uaLATAnTegNeY navineganiuuii
@mﬁwmmiﬁfmmﬁuﬁm ﬂ’]’iLLNWQ@ﬂﬂTHﬁIZ\T’Iﬁ’ﬁmz NTTTIILUNN mfiﬁmumﬂ@qwé e N9
ANTAUNITATH U IHA1 TV T ﬁ‘w%LLﬂzﬁﬁlﬂﬁﬂﬂﬂG]‘HL’rNGl'mﬂg‘ifiﬁ\l’mcfuﬂﬁ‘iﬁ’]iﬂ%a@?u
Foan naanflauazUsusaentuan munaeniaswulas ansiunaiesfisuAnTeuse
AN mfmmiwﬁfﬂﬁfu@méqLmzmmﬁﬂﬁiymmLﬂﬂﬁﬂwﬂiﬁﬁmmméﬁﬂﬂm Ageans iy
mwLLWﬂGMW’WB’wuﬁ‘JiNLLmev?mwLm‘smjﬁlu

Community learning skills, study of the culture and way of life of the community,
collaboration, psychology of collaboration, public expression, planning, strategy formulating and
implementing plan in collaborative works, human rights and obligation, cooperation, and adaptability
to changing environment, responsible citizens, awareness of value and importance of Thai identity,

acceptance of cultural diversity and respect for others
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003204 ﬂ’li’;ﬂﬂ’li%ﬁ{‘l]ﬂ”lw alx‘lLL’JﬂZ;”ﬂN LL@Z‘Z!N‘(I‘H 1(0-3-2)

Health Environment and Community Management

ﬂfmmraufmmquﬂmw naesel I gunInaeseues Aslaansialunis
ﬂqﬁﬁ’;’uifi"lﬂiyﬂqﬁlﬁLLQ@ZSjﬂNﬂEQﬁN‘ﬁu ﬂ’]‘i’]"lx‘iLLNuLL@tﬁ’]LﬁHIﬂ‘Nﬂ"I‘jW’NG‘T’]HZ\!"UQ"IW ﬁlx‘iLLQG"lgﬂN
Gfuﬁmw,muﬁfoiquéw ﬂqmt,ﬁu;;ﬁmquﬂmw Ruanann WATYHTY

Knowledge of health, analysis of one’s health problems, safety in living, searching for
community’ s environmental problems, collaborative planning and lauching environmental health

project in community, leadership in health, environment, and community

%

003305 ﬂszmumsﬁm%a'a@ﬂLmugjmsl,ﬁué’ﬂizﬂ@umsﬂqﬂ?ﬁ N 3(2-2-5)
Design Thinking Process for Digital Age Entrepreneurs
mmg‘ﬁyu;gﬁﬁumiLﬁu@yﬁi:ﬂﬂum‘jﬁqmﬁ@‘ﬁﬂ NNTITUNHLAZYINTINTTHNIINTEN

dnfunilsznaunisnniastiArasniaiduyasznaunisyafana nisleiasasdodadmsy

;gﬁizﬂ@umisfuqmﬁ@ﬁ’ﬂ NTLUINNTANBIDNUUL UHIARANITATINANIHALENTZIALNTAR

IBIDBNULY AATITH @’%ﬂﬁiﬁmmﬁjﬁﬁzﬂ@ummﬂﬁ@ﬁ@

Basic knowledge of digital age entrepreneurs, financial planning and transaction for
entrepreneurs, qualities of digital age entrepreneurs, usage of measuring tools for digital age
entrepreneurs, design thinking process, concepts of developing new products using design thinking

process, ethics for digital age entrepreneurs

v

003306 YTMINITAMNITHIANTIHNWIUNTN 3(0-6-3)
Integration for Professional Innovation
NN9YT0INNTANF IR AAT AN [l g fiiRenndednmdn n1seanuuy

LAZ AT RS ANTTHNIBENEWAIHNTZUIUNITAMBIDBAUUY WAYNITHSINETIAUNIARLE S

UIPNTINNNATIEN
Integration of knowledge gained from general education courses for professional activities,

designing and developing professional innovation using design thinking process, creating concepts

of professional innovations
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100005 ﬂ{]‘i’i&l”lﬂLtﬂzﬁ%ﬂﬁiiﬂﬁlﬁﬂ’]iﬂ’lﬂ‘ﬁu 3(2-2-5)

Laws and Ethics for Mass Communication

ngvnne audey vatisduuazlsznaaang o iaatuResnsuan ansuaznadnmin
ANSLENDTIINIT NITUAAIAINAALTN ANINEAI190) AHSURATELADNNNT LA HIAN N9
anfinitvinlny S wdsmeidedodes nguanefifeedusiosssuresindesisuaam n1s
WJU@Nﬁl‘ﬂm‘jmﬂﬁu LLZ\]tﬂg‘Viz\lqﬁLﬁﬂﬁﬁuédﬁmﬁ?ﬂﬂi:LWﬂTﬂﬁLL@Zﬂ{]Vi&I"I?.ILﬁﬁ%ﬂm:ﬂ‘i‘mﬂ’]‘i
fAansnsasuANIE R @‘i‘ammﬁmﬁamﬁﬂixﬂ@uﬁm%wﬁ"ﬂmimmu ANNNILAINA UAE
ﬂgwms’dﬁlu | Fife99

Laws, regulations, and notifications related to mass media, rights and freedom of
information reporting, expression of opinion, critical, responsibility and social, defamation of
reputation, laws related to ethics of journalists, control, law on publication in Thailand, law on the

National Telecommunications Commission, digital law, code of conduct of communication profession

and related laws

125111 wandmersns 3(3-0-6)

Principles of Communication Arts

ANNYNNE ANANATY UsEiny asmLsEney LLmﬁmmequﬁéN | Afear9iunig
ﬁl@fi\m‘i ﬂﬂ‘flLﬂ‘ﬁ"lZﬁﬂﬁﬁU’)%ﬂ’]‘iﬁl@Nﬂ‘ﬁTHEULLUUGII’N q ﬂﬂﬂ’iﬁﬂ"ﬂl@@ﬂﬂ‘iﬁlﬂﬂ’ﬁ LLI&’JTJNW]‘E
ﬁiﬂﬂ’]‘ji‘uﬂuﬁﬂm

Definition, importance, type, component, concept and theories of communication, analysis
in various forms of communication process, communication barrier, trend of communication in the

future

125121 arunianisesns 3(2-2-5)
Language for Communication

v o } o T @ avn ¥ ¥
ﬂfJ’]NNNWMﬁ"H’BGﬂ"IHWLL@Zﬂ’]ﬁﬁ’ﬂ’éﬁi NANLNERN ‘V]ﬂ‘HZLL@ZZﬂ’ﬁﬂﬂUQ‘UWﬂ’]uﬂ']‘ibf"h'ﬂ’ﬁsl"l

¥ 1
o/

FINTYA N9 NNFEEULAZATERARBIHANAW AR AATUALNNTADENTUSHANA o 113
dulamndidny NM9AATIz nM9agU NM9anEnanAIINg ATNAR N1aiauEeslnas i
N THUATATNETA

Relation between language and communication, criteria, and practice in speaking, reading,

writing, and listening skills for communication arts and other types of communication, identifying
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main idea, analyzing, summarizing, sharing knowledge and idea, and composing creatively and

properly

125212 AmAnanieni1sRass 3(2-2-5)

Psychology for Communication

ﬂﬁ:muﬂﬁmﬁmﬁwmm‘jﬁl‘ﬂmﬂmuwﬂ( m‘sﬂ‘jzﬁqﬂGTT%LLmﬁquﬁg‘j@Tm?ﬁmﬁwm
ipnnsdnanstuaziuni ¢ nofngaugualnauaznazuaumadainls ansnauesRuanaay
cﬁymﬁmmwc}qmﬂm m’mLmﬂﬁm‘s:whmmmﬁﬁ@iﬂmﬁﬁﬂﬁusﬁwmé’uﬁm AnAnen i
nstnuBnIIATnTRD AT

Psychological procedures of human communication, application of psychological notions
and theories for different types of communication, customer’s behaviors and decision- making
process, influence of social and interpersonal communication environment, differences among

individuals affected on customers’ decisions, psychological for communication service

127111 mwgﬁ’qYﬂwwm‘sﬁ'@m‘sma%uumﬁ'ﬁm34' 3(3-0-6)

Introduction to Mass Communication and New Media

nouduazunAnfiddnresnisiesnamariuazdain Wauing  Adnuozeng
AONIRUUTAAVAIREN NTNEUAT FBNTTarNINUAzREY Aolnw @‘mﬂ"ﬂ/‘iﬂiﬁﬂ’ﬁi’ﬂ WNANTENU
?Jﬂ\?ﬁﬂﬂ’]ﬂ%ul,l,ﬂzﬁlﬂsfmiﬁflG%@ﬂ’iﬁ_lQuﬂ’]’i%@NWﬁﬂﬂQNHHéLL@Zﬁ%’W%W mmwuwmwﬁﬂﬁ
Wm34“fﬁ.lﬁﬂ"ﬁm_l"ﬂm?i‘@maﬁmm:ﬁﬂcfmiﬁﬁﬁ;ﬂqWm AAn \ATHgNY WAYNITLHEY

theories and concept concepts of mass communication and new media, history and
development of mass media, publication, film, broadcasting, new media, impacts of mass media

and new media, ethics of mass media and new media

127121 MsgmTAERIYR 3(2-2-5)

Digital Media Literacy

ANNANTHETEIINANTURD AafUnN9UenaussnInmEnEIY WaAn uasvguini
Svidns gz susTuaade AatunngUaznauaTNaIwEwY nsAlATERdT e
Tude m'ﬁ’fiLmq:ﬁﬂqmm'mhmmqwmwsfu%ﬂ msmsaan W inae n9Aesisnidera
mamSanin Womflude meinenaedianoanla ﬁ@ﬁuw@ﬂiﬁ%ﬁwwgiﬁ@gﬂLL‘UW%N

T AT A H AL NNTU BN AHNT L NANTLNLABNTN AUADRLAZNTZUIUNTTHANUD

NONIRTY
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Relationship  between human and media, media and meaning construction,
representation, media literacy theory of receiver and sender, symbolic analysis, ideological and
discourse, gender, ethnics, races and online media analysis, media research and various business
interest, impacts of public relation and advertisement on their audience, procedure and process of

mass media production and practice on communicator skills

127122 MSANEAWAAALRENISREATS  2(1-2-3)

Digital Photography for Communication

ATAINNNINNFENTNIZLURRTE N HFUATINATANITANEAINNNS TN ABNARTIA
LL@z@ﬂﬂﬁaiﬂﬂﬁﬁﬂﬂﬂﬂw PENNI9YITNNSTRBIALSENaUNN m‘iﬁ’mTﬂu{ﬂH@ MIANUAS
AN LL@:ﬂﬂ‘jﬂﬂﬂﬁﬁﬁﬂﬁﬁﬁﬂﬂﬂﬁwﬂﬁzLﬂw&;ﬂq 7 BeunIunsRDas

Evolution of digital system photography, photography theories and
techniques, components and principles of digital camera and equipment, photo composition, data

transfer, image processing and various digital photography practice for communication

127221 mMsdaRwundmsuResaulan 3(2-2-5)

Script Writing for Online Media

NANNIEEEDS U ARRgIIAEaTILM ndnn1sRugnTTuTina LAz ReS N3
AR U MYBINABIUAZTZH TN HHAIN waznnslEAe ﬁwﬁmﬂﬁﬂﬁugﬁuﬂmmﬂﬁﬂuuw
’g‘ﬂLL‘LIULLﬂxﬁJ’iZLﬂWﬂmLﬁ/ﬂ‘iﬁ’]"ﬂmﬁﬂTWﬁTNLLﬁ;@:LLWNWW@%N FULLUYBIUN NTEUINNTTY WL
m‘sﬁuguﬂymd@ M ANANINITLA N1 NN EMBABBITIIATHATALAZLAES 119 @ 8uuy
ASuTIENITUTsana T Tmsnzantudeseulan

Principles of storytelling, basic concepts about script, principles of video and sound
recorder, camera shot, movement and camera angle, script writing’s terminologies, content formats
and types of new media in each platform, script formats, writing process, information acquiring,

creative thinking, generation idea, imagination and communication by use appropriate wording for

online media

v ¢ ¥ 1
127222 NISARNTINNTIARIUNITHANIS 3(2-2-5)
Creative Thinking for Communication
wafe NEd nsrUINNNTesnuULABIan1siaansdnsuRe N svAllsTnaTLas
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Concepts, theories, media design processes for new media communication, elements and
types of creative thinking, process of creative thinking, creative thinking development, creative

content techniques for new media, creative assessment and content creator ethics

127223 NISHSWASTANINUAZIRLIRAIA 3(2-2-5)

Digital Visual and Sound Creation

nsAAsIsiazianesdefaviauazy wae n1aiInuALIUEY WeAAMAN 11
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Analysis of digital media types and users, assignment theme, main conception concepts,
design of text, image, sound, animation, combining work and interactive generation by computer
applications related to types of media and target groups
127224 nsdmpaRavaLlDInM 3(2-2-5)

Digital Editing Basic
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Concepts and theories about audio and visual editing, principles and formats for editing,
principles of color grading and special effect, and principles of using graphics charactors in editing,
editing techniques for audio and visual media, using computer applications for editing audio and

visual exporting for publicity via various media

127225 msaneamaReuimaianisian3as 3(2-2-5)
Motion Picture for Storytelling
waRaLaqEifsatunIsoen adening nedAsALsENaLATN N1TTALE
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Concepts and theories about motion picture, composition, lighting for motion picture, using
camera and other devices, video camera accessories, photography for capturing motion, motion

picture techniques for various media, motion picture for storytelling, motion picture production

127226 unaANEsSNUATLASEZIRNNSRERTSANEA 3(2-2-5)
Platform and Communication Network Study
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Meanings, significations, attributions, types, structure and ownership of platform and
communication network, platform implementation forward to individuals and media industry,

systems and data collection methods such as artificial intelligence, algorithm effecting users,

information and platforms and communication networks regulation guidance

127227 A1staTFBILULYSMINISRE 3(2-2-5)

Trans-Media Storytelling

Wﬁﬂﬂ?’ﬂ@;’]ﬁlﬂ\?ﬁ’m%ﬂﬁ@LL@%@:ﬁ’ﬁiLﬂ‘ﬂ ﬂ’l’iﬁ%lﬂﬂ’]’ﬂﬂqu’%‘@ﬂ AITHNHIELALLHIR A
ﬂﬂ\?ﬂqiuuﬁm’]ﬂﬁiﬁﬂ @mzﬁvﬂwmmmmiuﬁmﬁmi?&@ ‘lﬂﬁ/ﬂﬂ’ﬁml’llﬁlﬂ\‘iLLUUHimWﬂ’ﬁZA\%’B AITH
LL@Iﬂ(th’ﬁﬁWi’Nﬂ’]’ﬁLf\]"]L‘%ﬂﬁLLUUH’ii‘LA’]ﬂ’]’i%@LLNZﬂy’INﬁIﬂ ﬂ’l’ﬁﬂ%’wﬂ’i‘iﬁ?ﬂﬂﬂf\hﬁl@\?LL‘LJUH’?‘EL!’]
ﬂ’]i?d\%’ﬂ ﬂ'?‘jL%EIHUWL%’ﬂQLéﬁLLUUUﬂimqﬂqiﬁﬂ ﬂ’]iﬂ‘jZLme@"ﬂﬂﬂL%?NL@I’]LL‘]_IUU'ﬁm’m'ﬁﬁﬂ

Principles of storytelling for media, developing of storytelling, meanings and principles of
trans-media, attribution of trans-media, principles of trans-media storytelling, difference between
trans-media and cross-media storytelling, creation of trans-media storytelling, trans-media writing

script, evaluation of trans-media storytelling

127228 N19BBNUULNTTANINBITURBAITHIRYY 3(2-2-5)
Graphic Design for Mass Communication
naeiAadsidanudndunenscuannisfoss n1sdnesalsznouneialy nns
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Essential of art theories to communication process, artistic composition, choice of color,
characters placement, image placement and selection of illustrations, graphic design principles,

production process, using of graphic design computer applications for mass media and creator ethics

127231 nMsYANISIHENIAINNIRTY 3(2-2-5)

Crowdsource Management

ANTHIHNY UWHIRA AITHEATA Y UATNIITAUIZAIE BMI9INNIATN NTTLANNIS
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Meanings, concepts, importance, and categorization of crowdsource, acquiring process
and management data, utilize process of crowdsource in media organization, news value judgment,
limitation of crowdsource, copyright protection, code of conduct for crowdsource usage, presentation

of crowdsource management, evaluation and its benefit for media organization

127232 gﬂﬁ'ﬁﬁﬁ'ﬂ?ugﬁmﬂmvﬁﬂu 3(2-2-5)

Asian Media Landscape

VLN NNISEDY WeiTngia uazdsaniifsaresunistmuaulsunauaznislaznay
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Political, economic, and social contexts related to policy formulation and media operations
in each country in ASEAN, mass media in ASEAN countries, new media and citizen media situation,

media organization and media governance and media professional ethics

4 ] ]
127241 A1SYALAENTS N RBUNDITREDRTITHIATY 3(2-2-5)
Speech and voice for Mass Communication
wann1s nauf walde warnisdnUfiAnisyauaznisle 1§ s a9iun s
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Principles, theories, techniques and practice of speech and vocalization for mass media in

wide of content published on various platforms

127242 nrsastaReslsznaudmiudadaia 3(2-2-5)
Sound Effect Creation for Digital Media
NFEUINNTTES WETIABDNUUY HARLRENULAANAS NS U BAG A N1TTTufinides
UsznouuuuTng nstufindessssnnf natuiindennanenfinnes uaznislelUsunss
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Creative design and production process, sound effect for digital media creation, foley,
ambience and synthesizer sound recording using a computer application to create sound effect for

various digital media

1 ¥ 1
127243 A15HDHISNITORIALRBNIRINSLADRANA 3(2-2-5)
Content Marketing Communication for Digital Media
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Concepts of marketing communication, meanings and importance of content marketing,
content creation process and content marketing strategies in digital media, process of creating
content for the distribution to spread to via digital media, marketing techniques for content to
encourage interaction content marketing techniques for accelerating interaction process, content

campaigning in digital media for developing awareness, measurement of efficiency and

effectiveness

ada

127311 sz liguisaqs 3(2-2-5)
Research Methodology
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Definitions of research, setting of research question in communication arts, literature
review, research hypothesis, research target group, research tools, research methods in

communication, data collection and analysis methods and guideline for presentation of findings

127321 2aifiaenm 3(2-2-5)

Introduction to News

wqwﬁumumﬁmmﬁm Usinnua9an @mhﬁﬂ'w nazuaunglANIBenn 938559
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Theories and concepts of news, types of news, news values, news gathering, code of

ethic of news, basic news writing of various media, basic techniques of news reporting

127322 nrswAmBavdmSuRenaulan 3(2-2-5)

Content Production for Online media
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Concepts of online media for content production, principles of content design, categorized
categorization of content, target audience analysis, proper content production for each platform and

its audience, distribution via online platforms

127323 FAan1ANALHEAY 3(2-2-5)

Citizen Media

ANNYNY UT2dRAIAAT AMANEMUE UNUIMNNIT uarluuurasdenianaiiio
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Meanings, history, attributes, roles and forms of citizen media, theoretical concepts
involved, crucial of the citizen media in democratic various society, citizen media production with

people groups in community

127324 msu‘%msé'ﬂmsgef%ﬁ@ 3(2-2-5)

Media User Management
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Meanings of media user and attributes of mass media and social media, media user
analysis, media user communication behavior, media user seeking, media user building, user
engagement building, communication platforms for media organization and user, analysis of new

media user behavior, communication activities for keep engagement, building competitive

advantage based on media user ground and media user evaluation with organization worthiness

an v

127325 'J'liﬂ’liﬁ’mms(;'agﬂﬁ@wﬂ 3(2-2-5)

Digital Data Journalism
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Meanings of data journalism, digital data, role of numerical data in media, process of data
driven journalism, seeking analyzing, production and distribution data based via communication

platforms

127331 ATISNARSIYNITYT 3(1-4-4)

News Program Production
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Concepts of news, basic concepts of news program for visual and audio media, news
program formats, factors on news coverage and program making, news programs production for

visual and audio media, distribution, measurement and evaluation news program



44

e ¥V

127332 2198 1ISATIRATATHAIN 3(2-2-5)
Visual Journalism
e/de/ ¢ ¥ ¢ ¥ o
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Basic knowledge in visual journalism, roles of visual for journalism, concepts of transforming
design from facts to accessible visualizations, visual thinking, visualizing data for printed, digital and
motion media, principles of infographics and motion graphics visualizations production according to

communication issues

127333 MsAeRIsIRan1sannIsAERTR 3(2-2-5)
Communication for Disaster Management
uwHaAn Nauinsdaanafiensdaniadeftf uaAmfeadudeRe Acunane
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Concepts and theories of communication for disaster management, disaster concepts,
meanings, types, impacts of disaster, disaster risk communication, strategies for cyclical disaster
management consist of pre- disaster, disaster and post- disaster, disaster risk communication
planning, field work for working with community in disaster risk communication
127341 awenasiiany 3(2-2-5)
Introduction to Film
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History and evolution of film, meanings, gene of film, concepts of film production process,

film industry, film and social, film analysis, aesthetics of film and film distribution in digital era



45

127342 MSHARAINENAS 3(2-2-5)

Film Production
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Basic of high-definition filming and production equipment, sound recording, script writing
and planning for film shooting, image composition, filming scenes and lighting arrangements of
various styles, visual communication and creative audio and video sequences, color grading for

movies and publishing for digital media

127421 TAsssmnisiesnsialng 3(2-2-5)

New media communication Project
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Thinking process, analysis, creativity media related to curriculum, showing on overall
knowledge, presenting idea, pitching, producing, developing, improving, distributing under advisor

guidance

127422 ﬂ’liufm"ls’awﬁ(ﬂiﬁ@;’aaéu 3(2-2-5)
Local Media Organization Management
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UBMN99ANI9BIANTABNBIAHIIABY NITTARITIINTT NNTIHLUNT UATNITYINARIALE B3I

F1ENT
Concepts of general and media organizations, management for both business and public

interest, professional code of ethics for media organization, local media entrepreneurship, types,

and sizes of local organization, broadcasting media, local level printed media and new media,
management practice in local media dummy company, program, schedule, broadcasting, and

content marketing
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127431 AsidenanNBeEmn 3(2-2-5)

In-depth News
WUIAANTTYINYIUBIRNUATIRUFINIDUAIN N13FVAN F9UIINUATNT (HUDYA
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Concepts of in-depth and investigating news, searching, gathering, and using information
to producing investigative news, news series, conflict-sensitive reporting, news sources protection,

ethic on news, and technique in-depth news reporting via online platforms

127441 nsdnRaRRYIRTUEY 3(3-2-5)

Advanced Digital Editing
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Using computer applications for editing, compositing, motion graphics and animation for

editing and creativity combining audio and visual, applying, publicity for digital media

127451 A15AN9I 6 nuaBfin
Professional Training
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Training, learning, gaining experience, improving working skills in communication and new

media tasks in government or private organization

127452 avAafnEl 6 nunfin
Cooperative Education
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Training, learning, gaining experience, improving working skills in communication and new

media tasks in government or private organization
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Independent Study
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Searching, collecting data, researching, analyzing, report writing, presenting and

discussion in communication and new media topics

146273 mmé’anqm%’m%’umu;ﬂuﬁmﬂmﬂmé 3(2-2-5)

English for Communication Arts
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English listening, speaking, reading and writing skills on content and context related to
contemporary issues in communication arts, technical terms, and creation of various forms of media

in English
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7. AAUSENANITA RN (Key Performance Indicators)
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msnalBauiisulasissnmangmsUsulge w.e. 2560 uaznangasUsuUge w.A. 2565

_ . nangasUsulge nangasliulgs
WHIATUN INTTNHINTFINUBY B
N.f. 2560 W.¢fl. 2565
1. ANAPAZANETA L Tauaenan 30 viasin 30 30
1.1 visaeRTAnEya - -
1A
2. UNIAIYILRNY Tauaenan 72 nuagfn 93 90
2.1 NQrATALgATIEN 24 18
2.2 ﬂzg'u‘f“mqmﬂ
2.2.1 FyeniieAy 48 54
2.2.2 Axeniaan 15 12
2.2.3 NMEANENENTY 6 6
NIRRT ARATANEN
3. KNIAIANRDNLNG Tanasnan 6 nuagfn 6 6
593 (Muanfie) Tauaenan 120 wiwanfin 129 126
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o
NANYATUTUF9 WAl 2560 NANgATUTU59 W6l 2565 ﬂ:sm
Usuilge
FonuvilUisAY 21 nuaefia FrnubsAY 30 wiaafin
ﬂfojuﬁmmm 9 nanfin ﬂ'a;u%mmm 12 nuanfa
001101 | anstznnunlng 3(2-2-5) | 001101 | anuitneludfalszdrdu  2(2-0-4) | Insedm
Usage of Thai Language Thai Language in Daily Life
ATRBINTALAT AR NTURAS vinbznislene  meaunsle n1s
Uazlam drman uaglmnstuniunlng 811 Tunnssuans LLﬂ:ﬁ/ﬂiﬂ:é’ﬁuﬂ’]‘EWmﬂ
nsulapuddtyannisfonaznis nadeulunisavans nisdesnstu
8% Madeusanin N1aagUAN uAY FAnazsnfulatamsnzan
m‘mﬂmmwﬁmmﬁﬂw:mﬁ% Listening and reading skills in Thai for
ﬂﬁiﬂﬁfmﬂﬁmmmw receiving message, speaking and writing
Communicative skill through word, in Thai for delivering message, proper
phrase, sentence, idiom, and prose in daily life communication
Thai language usage, identifying main 001101
idea from listening and reading,
paragraph writing, brief summarizing
including thinking expression through
usage of appropriate Thai
001102 mﬂﬁé’mqum'%ﬂuw‘;au 3(2-2-5) | 001102 AMEnenBianig 1(0-2-1)

Ready English

Andviuaz lensoinudangy
mﬁﬂmisf%mmﬁaﬂqwmmiﬂa WA
811 1Teu ﬂﬁﬁmmmiﬁmmﬁaﬂqw
hdEAnUszanT Tawn nMsuuziames
Lmzqmmrﬁ'u AN9ABLTULAZNNTUEE
N1FFYAIU NN NIFUBNNI
LAZNITINUNBLANN m‘muwmsfu
%”‘Iu'ﬂﬁﬂﬁ‘i ﬂqiLﬁﬂﬂ"%ﬂﬁué’q WAsN19
ﬂﬂ‘ﬂ’mq

English vocabulary and grammar,
fundamental English usage in listening,
speaking, reading and writing,
development of English usage for daily
life including getting acquainted with
someone, accept and decline invitation,
direction giving, direction asking and
direction planning, conversation in
restaurant, smart shopping and saying

goodbye for someone

Thai for Academic Purposes
anslinnEeaLne 1A
9811 wazN1IEen Himmﬂii‘wﬁu
FIARTEN NMINRANAITIBATNNS
Integration of listening speaking
reading and writing skills in Thai with

other fields, producing academic works
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a
nangasUuLge W.A. 2560 nangaTlsuLge W.A. 2565 N:‘im
Usuilge
001103 mu'vé'aﬂqugﬁaﬂﬂ;ﬂe 3(2-2-5) | 001103 | awrdsngquamsuiiadszarin Tngedmn
Explorative English 3(2-2-5)
ﬁﬂwzmmﬁ“ﬁﬂqwﬁmmiﬂe ne English for Daily Life
211 Wen Fdnuarlhensailunis FA Fuau dRuazlienngol
?&@ﬂﬁ‘ammmum‘mﬁeﬁm T mmﬁeﬂqyﬁv’uﬁu@u ndnnsty
a1na AU N1599UARMSRAWN 13 mmé’mqyﬁqum‘aﬂ’q N 2% 1Fu
999159U58 HIUBUWBSLEA N1TMIAWN mﬁ{?’}famitﬂy@agﬂ@Lﬁ@myw,ﬁ'mﬁumuym
Tunsdeanssznndssma nsty Lm:;;ﬁ'usfu%%mﬁim"’l’fu
mmé’\mqwsfuﬂmuﬁu MERRTEVTN Fundamental level of English
aunli NIRBANT 04 ATHATITAULT vocabulary, expressions, phrases and
ey ganing nmainsintulseusy ns grammar, English usage in listening,
ﬂ%i_lﬁf—_lmﬁlﬂﬁmﬁmﬁdﬁ‘izﬂdﬁ 19 speaking, reading, and writing for
ﬂuwmﬁfumwf;mLmzmﬁuﬂﬁzmu communicating basic information
AMITULURLTUAN regarding self and others in daily life
Skills of English language: listening, context
speaking, reading, and writing,
vocabularies and English grammar for
different situations in communication and
effectiveness in international context
including trip planning, flight and
accomudation booking using internet,
international phone calling, communication
in airport, airport announcement,
communication in customs and
immigration, communication in bad
situations and party
001204 mmé’mqﬂ%m% 3(2-2-5) | 001104 mmé’qnqmﬁ@msﬁ'ﬂmi 3(2-2-5)

Step UP English

ﬁﬂﬁwﬁmmﬁ\mqwﬁﬁ'm{mﬁu
gamnsuazde WEAaUsra i wannns
Tsnundangulunisis ya e Feu
Taun nadendiua nadauagUAN
Q’W‘Iﬁl'ﬂ ﬂ’ﬁE‘I"IuLLﬂzi‘;"IHW@@I‘Z‘I’W ﬂ’ﬁ?i‘ﬂu
NIINUAZATITN NITRAIHUAZNG
11’1Lﬂuﬂ‘i.lymgllﬂﬁLﬁuﬂﬁﬂﬂ“ﬁﬁﬁiﬂﬂ"l‘iﬁﬂiﬂﬁ
LAZATEN

English vocabulary related to news
and media in daily life, English usage for
listening, speaking, reading and writing

including e-mail, summarizing from

English for Communication

AAY Fau aduazlienngnd
mmﬁqnqw%uﬂma wannsr
mmﬁ\mqwiyﬁumiﬁq nA 7% Ben
ﬂ’]iﬁ’}@misfuﬂmuﬂﬁiﬁmiﬁﬁjyumﬂLL@Z
AnsussEnefienfuRnng o U

Intermediate level English
vocabulary, expressions, phrases and
grammar, English usage in listening,
speaking, reading and writing for
communicating in familiar situations and

describing familiar matter
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e
nangasUuLge W.A. 2560 nangaTlsuLge W.A. 2565 N:‘im
Usuilge
media, news reading and sharing, data
interpretation from graphs and tables,
interpretation and information
presentation for further study and future
careers
002201 | waiilaslaanan 3(3-2-5) | 001205 | mwnasnquiNamsdessisiannis | daedn
Citizen Mind by Citizenship WRZAUITN 3(2-2-5) Tra
AB U muasmTsnaed English for Academic and
FIANYNITAU Anean /Ena1EITY Professional Communication
Armndityey waldesiudazrndulag Aadng dman aRuas lagnnans
RUFTTHNNIUEN m‘iﬂ‘?u@f’uuﬂyﬁﬁu ﬂ']‘]g]']ﬂy\‘jﬂq‘]g] wﬁﬂﬂqﬁ?%ﬂ’]ﬁ’]ﬁqﬂqjﬂﬁ;”]u
ﬂ"l‘iLﬂ?ﬂlﬂuLLﬁﬂ\TW"Nﬁ\?ﬂNLLNVQJ/GNH'E‘?EN 1909 we ﬂlqu LBied ﬂqiﬁlgﬂqisfuu%uw
LLNzﬂ‘ixLﬁT‘lﬂNQu“ﬂ@G%ﬁNHﬁ‘ﬁNTﬂﬂ YBINTISANHTLAZBTEN
Rights, roles and duties of citizens, English vocabulary, expressions,
volunteerism, public consciousness, phrases and grammar, English usage in
gratitude, citizenship and democracy, listening, speaking, reading and writing
professional ethics, the changing society, for communicating in academic and
cultural appreciation, adaptation to social professional contexts
and cultural changing
002202 | RYANWNIMUETTH 3(3-2-5) | 002101 ms?ﬁwmfui@ﬁqﬁﬁﬁﬁa 1(0-2-1) | dms1e3%n
Multicultural Society Technology Usage in Digital Age
HEERIAIAN Fapmmm ImnETIH wwaded gadunaluladvag
NNI9ANITDARUAZAITNTHUTI TWFIAN ADNAADTUALBWNES TR BaNUIS
Wy TanasaN nazuangiaeuadly #1991 ndnn9vinganssundied
FapnuarImueanlan aden Anu fifnvsedng n1alymalulagnae
PANNRTEVNFIAN LA TMUTITHID ABNN A LGI?ZI{LLZV zﬁuma‘;vﬁm ﬂ"l‘iT‘Dﬁj
Veadiulng 4 Ma SmTansieuaz BaNUITANINIIY
HAINYIARINELEN Concepts of computer and internet
Man and society, multicultural technology, office software, principles of
society, bias and violence management in electronic commerce, usage of computer
multicultural society, social and cultural and internet technology, usage of office
trends in global, ASEAN, social and software
cultural diversity of Thailand’s regional,
Phayao and University of Phayao
dimensions
003202 msé’mmsqwmwumﬁqu,'mg'au 002102 | msheansiudsanfana  2(1-2-3) | Wasedmn

3(3-2-5)
Health and Environment

Management

Communication in Digital Society
NANNYUNIBUAZATYFIINTIABIDBY
fumaluladansmne vannsduanzeya

LRSAITNULNA ﬂﬁiﬁ@ﬂii‘ﬂﬂﬂdﬂ”ﬂ’nﬂ’ﬁ
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ATFININ NITQUAFINTNNE N’IT%LL@:ﬁ’ILﬂuﬂ"Ij@H@ msRaansannd
UAZFUNINAR AounADHTLINTRILTEN @%ﬂﬁi‘auLL@:Lﬁufﬂmmgwmﬂ*ﬁ
0 uR e 9URAY dussanenf \Aenrasiumaliladanamneuaznig
ADUNITDIeA Aoans
State of health, mental and Principles of laws and ethics
physical health, environment for health concerning information technology,
promotion, accident, danger, natural principles of information accessing and
disaster and disease situation information, extracting information and
presentation, ethical communication
according to laws concerning information
technology and communication
003201 | msRassiudonudana  3(3-2-5) | 003101 | AauUznisdanisdam 3(3-2-5) | Om3ned39n
Communication in Digital Society Art of Life Management
Anngug A ilad m3auas unumkazmfinesmaestunis
FEWAIS WazTULAEeNE WinnTay yinsmgantugau n1aliaiIuaznIT9
ya9LsHgRaRava gInsTHNITITE Tagdn nnssuisnasAninfiuanmng
Bdnnaeing n1alluUsunananine ATTHRAINNANLN N RIAHLAL TN UETTH
SolustA uazlsunsanlszgnaiiionis NANANTANAIATYIBY NNFIANTT
WARABNAN NMSALAW ARNTBY LAY AwInANIENIF59Ean ManNnITLaY
Lf?mﬂmiﬂymd@Lﬁﬂﬂﬂm?ﬁumiﬁ’mm ANHRIATYIBIN1TIANITNNFUNTNN
wazEAmlszdniu niseanabusdonns Mg Ale LATAIAN LAY YARNNTWLAZ
fonpanlanagnefiadessauandnly ASUARANEEN TUAIAN N1TUARAIDBNE
muﬂgwmﬂﬁﬁ"m{m wqﬁﬂﬁwwﬁmﬂmﬁﬁu 9Bepa9n 7if
Fundamentals of technology: ey ﬂgmmﬂu@ﬁmﬂi:ﬁﬁln AN
hardware, software and networking, ﬁauimmyﬁumﬁﬁuziquqﬂm
innovation in digital economy, electronic Roles and duties in cooperative
commerce transaction, office automation works, persuasion, accepting different
program and software application for opinions, social and cultural diversity,
multimedia production, search, screening principles and importance of
and selection data for work and daily life, environmental management for earning a
communication through online social living, principles and importance of
networking in accordance with ethical and physical health, mental health and social
related legal regulation management, personalities and social
expression, proper behavior patterns,
laws in daily life, knowledge concerning
personal finance
004101 Aadstuntsaningan 3(3-2-5) | 003102 ﬁnuzmiﬁﬂu%mwam%ﬁm 3(2-2-5)

Art of Living
ﬂ’]iﬂi’]\?LLi\iﬁu(ﬂ’W@T@ 13

ANLIMHIYURZNITINUNUNITANRN

Lifelong Learning Skills
NANNITARBYIIRFIITI 19U

FINBZ NI9NNIHIINTU NANNISARDEN
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FAn naiunoinn lusiasuazan nan
isHgRanaifiss nadiuginnas
uHAALATEZNINELEY NTTUIUNTAR
{Beuan AFMATIZY ARASSETIA N3
muqmm:mié’mmimimﬂ

Inspiration making, goal setting and
life planning, appreciation in self value
and others, goal setting in life and
planning, fundamental of sufficiency
economy, lifestyle concept of sufficiency
economy, thinking system, positive
thinking, analytical thinking, creative
thinking, emotion control and

management

AINETIA NNBLNNTREENT VinEzNTAR
aeng FAansasyns inurnnadeng
Aneedin vinszisduwenan
wiAnien1aFuls mfiﬁmmffﬁqum
TEAnLarand

Principles of critical thinking,
collaborative skills, principles of creative
thinking, communicative skills, critical
thinking skills, lifelong learning skills,
necessary skills for future, concepts for
maturity, thinking and reasoning in daily

life

004201

‘qﬂaﬂﬂﬁwLLﬂzﬂ’]‘iLLﬂﬂG’ﬂ’ﬂﬂ?ﬂﬁiﬁﬂN
3(2-2-5)

Socialized Personality

ANNFAYVBIYARNAIN N3
Lﬂ%mﬂgﬂmmﬁﬂmw AT
YARNAIWNIINIE 2197 % 1198
Fnnmsaaitng vinuzntane s
oD s aIARNTRE Ll
VEATANENAENEE nTgTaniiill
Fapn n1aUsusa s undenn auay
Fapulan

Important of personality, personality
development, personality development of
physical, verbal, mind, manner, Thai
culture, public communication skills,
desired traits relating to University of
Phayao's identity, living in a society, self-
adaptation in the Thai and global social

cont

003203

anudunaiiiasuasanusuinay
AaNIAN 2(0-4-2)
Citizenship and Social
Responsibilities

MMIUARILNILW W7t AR5
nauvsnetunsvinemsanmila nnsvin
mfmﬁmLﬁumw%uﬁi:qﬂ@?fumiﬁﬁmu
FamTu ﬂ’ﬁLLfTﬂ%yW?ﬂ’J’mﬁ/Nﬁ/u%TuﬂZéN
Y99 NSuAANULN N5 TR
Lngméfwgﬁu NIUAANYARNATNNTY
MELAN9N LazuERIAHAnTiuTR
ANFITUY N9 LquLLmﬁmumﬂ@w%
Tuﬂﬁ‘i‘ﬁ"l\ﬂml,ﬂzLLﬂ’T"ZJﬁin%JEIINL‘lju
TEUU mi@ﬁ’mﬁumimwLLNu@jLJ’mmg
maUndesnsasfinanieesnueln
mssanflauaslsusamniy
anwInaeNTi AT A NaUSUsY
Tunnsagsandunin nsuansesnds
sz A MATIaZ AN ATy
PBIONENEOT AT MY 113
wanveandenisuensuiuanuana
VINTHUTTTH Lm:ﬁmqmmﬁw;ﬁu
AgMAHNERUNNTAS9Ean uda AN

Performing assigned roles and duties
in collaborative works, application of

opinions in collaborative works, problem
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solving concerning collaborative
partnership, roles in persuasion,
expression of physical and verbal
personalities, opinion expression in public,
planning and strategy formulation in
working, systematic problem solving,
implementing plan for goal achievement,
ability to afford human rights protection,
cooperation and adaptability to changing
environment, adjustment, means of
expression for awareness of value and
importance of Thai culture, means of
expression for acceptance of cultural

diversity and respect, laws and social life

003204

msé’ﬂmsqwmw alx‘iLL’Jﬂi;ﬂN 133
ANUU 1(0-2-1)
Health Environment and Community
Management
NNTUTURUFUN NI AULDIURE
rzj:ﬁ'u AnUasnselun1sinsedia n1s
US2ANW NANTENUYBIRIUIARENAD
muLmLL@:;ﬁu LLN&‘ZU%U?J?\?LL?]Y‘H’J"I\?LLN%
ﬁy”luqmﬂw ﬁIGLL’mgﬂNLLmﬁNﬁumeﬁ
Z‘II'J‘H‘J‘I'JN ﬂ"l‘i’l"l\?LLNHLLNﬁC':IWLﬁuTﬂ‘i\Tﬂ"I‘E
wqdﬁﬂuqmﬁw AWINADH HASYNYU
Health assessment of oneself and
others, safety in life, assessment of
environmental effects on oneself and
others, participatory action planning in
health, environment and community,
developing and formulating health,

environment and community plan

003305

ns:mumsﬁm%ea’ammugmﬂﬁu
v
WusenaunisyaRang 3(2-2-5)
Design Thinking Process for Digital
Age Entrepreneurs
vy v

mwgwuﬁmmﬁLﬁugjﬂﬁ:ﬂ@umﬁ

HARANA NIV NUHHLAZYINGINTTH

NNN1TRINEMIULUIZNEUNS

AoanRssnaiiugUsznaunisya
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Aavia nsleednsflonsdmsu
;_jyﬁizﬂ@um‘ssﬁuqﬂﬁ@ﬁﬂ NIEUIUNIGAN
BIBBNUUL WHIRANNTATNNAI LAY
NITUIMNTAABIDDNULLL AETIN
f«v‘%ﬂﬁﬁmméﬂi:ﬂﬂumiﬂmﬁ%ﬁ@
Basic knowledge of digital age
entrepreneurs, financial planning and
transaction for entrepreneurs, qualities of
digital age entrepreneurs, usage of
measuring tools for digital age
entrepreneurs, design thinking process,
concepts of developing new products
using design thinking process, ethics for

digital age entrepreneurs

003306

H‘smﬂmsfgﬁmﬁw 3(0-6-3)
Integration into Profession
miyimﬁmimwgﬂmﬂmmﬁ‘zﬁ
AnuviatgnisUfiiResdanman nns
BENUULUAZATNHIANTTHN AN
AIBNTZLINNNTAAEIEBNULY UAZNTS
ATNFITAUHIRABI TN TN AT BN
Integration of knowledge gained from
general education courses for professional
activities, designing and developing
professional innovation using design
thinking process, creating concepts of

professional innovations

WNIAIYT

LANTE 971999 93 Buagfin

. ¥ .
NRNITTNUFIHITIANIIHIN 24 iefin

RNIATBNURNIE 97993 90 BKagfia

[l 4 '
NRNITTWUFIWITIEN 97393 18 nuaefin

[AATIUIU

nusfin

100005

ﬂgﬂmﬂme‘%ﬂﬁswﬁ@mﬁma%u
3(2-2-5)
Laws and Ethics for Mass
Communication
ngyisng sudeu aosfuas
Usznnmana T Aeafudeansuaam
AnBuazannlunisianes19ans N
waAIANAAN ANNEAINT0L AN
SURnTeURBMINTLAEIAN NIRRT

°

Vintiydudemedededas ngraned

A«

LAYINUT3EITHNI BTN ROETTHIRY W

100005

ngfmmﬂme‘%ﬂﬁssuéamsma%u
3(2-2-5)
Laws and Ethics for Mass
Communication
ngyang sudey aotsfiuas
tsznamng o gafudeasanar
anBuazanmlunisanes1981s N

LS L4
LLN@I\‘]WQ"INWWLﬁH ANTINHIIITE AITH

'
A

SURATEUABVUNTILAZRIAN N15AzLAT
vinbiydudemeidede des ngranad

WAEIAU93YEITHADIUN RO EITHIAYH

U5y
A1aBuney
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ﬂ’]‘iﬂ"JU@N’?‘%’ﬂWﬁNQWD’H WRSNHNHY ﬂ’?‘jﬂ'mﬂ&lﬁl@ﬂﬁ‘m’m%u HASNNNHY
AenfiuAsiamsssmaauay AR sssmaieuay
ﬂg‘VlN’]‘f:lLf‘élﬂ'lﬂmzﬂi‘mﬂ’]‘jﬁ@ﬂq‘i ﬂ{]‘ifm’mLﬁl?_l'lﬂmzﬂ‘i‘mﬂqﬁﬁ@ﬂ”li
TsANWANLINTR "V‘iiﬂ’lu‘iim"ﬁlﬂﬁr{; MIANANLTR ’Vi‘iﬂ’mi‘im‘ﬂﬂ\‘i&;
UsznaLAn @nae TNt uaz Uszneuin@naesnnaa NHNNIEL
ﬂg‘mm&lﬁ'u q Fiftenzes AJvim Lm:ﬂg‘mu’m’é‘u q Fiftenaee
Laws, regulations and notifications Laws, regulations, and notifications
related to mass media, rights and related to mass media, rights and
freedom of information reporting, freedom of information reporting,
expression of opinion, critical, expression of opinion, critical,
responsibility and social, defamation of responsibility and social, defamation of
reputation, laws related to ethics of reputation, laws related to ethics of
journalists, control, law on publication in journalists, control, law on publication in
Thailand, law on the National Thailand, law on the National
Telecommunications Commission, code of Telecommunications Commission, digital
conduct of communication profession and law, code of conduct of communication
related laws profession and related laws.
125111 | wanfumArans 3(3-0-6) | 125111 | wanfwarans 3(3-0-6) | Uiu
Introduction to Communication Arts Introduction to Communication Arts AnaBune
ANTNUNTEY AITNAIATY avAlazney ANINNNIE AGTNRIALY UTTN 91877
WIAALAINFAN o Buiftaraiy B9AUTENEL UIARLAZN BTN q
ﬂ"l‘iﬁ‘ﬂﬂ"l‘;ﬁuﬁ\?ﬂll ﬁLﬂiqZﬁﬂﬁﬁﬂ’J%ﬂﬁ‘i Lﬁﬂﬁ%ﬂﬂﬁuﬂqiﬁlﬂﬂqi ﬂ"l‘i’aJLV"l‘i"IZ‘V?
Aaangarduang 7 huBangAingsnnis ﬂixmumﬁﬂm{fugﬂmeh\i T
ﬁlﬂﬂqiﬁ%ﬂﬂqﬁﬁlﬂﬂqﬁﬂqﬂéfuu@ﬂ@ N9 ?ﬂqﬂﬂ‘iiﬂ‘ﬂﬂ\iﬂ"l‘iﬁ‘ﬂﬂﬁ‘i LL‘LA’JT‘LINW‘I‘?
%ﬂﬂ’]‘iiﬁﬁ’iﬁlﬂlﬂﬂ@ LLﬂZﬂ"I‘iﬁlﬂﬂﬁi ﬁl'ﬂﬂ"li Gfuﬂmmm
BIANT ARDATULVILNVIUALBNENATY Definition, importance, type,
neRpaafiiAenIENNFIAN component, concept and theories of
efinition, importance, composition, communication, analysis in various forms
concept and theory of communication in of communication process, communication
society, analyze process of barrier, trend of communication in the
communication at various levels in future
communicative behavior as intrapersonal
communication, interpersonal
communication and corporate
communication, role and influence of
communication on social development
125121 | anwudenisioans 3(2-2-5) | 125xxx | auuienisNesns 3(2-2-5) | 15U
Language for Communication Language for Communication AnaBune
AH AN RUEYBIN TR NI AT ANHANAWE2BINEAENNSABES | 318

NRNNOFUAZNITRANT N NS BN

NANNUN MinwzuaznsAnUfIRAM
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c;mm’am ﬂ’ﬁ’ﬂlqu NI YRUAZNITNS ﬂ’]‘jTgﬂ’ﬁﬂ’] ﬁ‘;\iﬂq‘iwgﬂ m‘aém 9L
L‘t‘/ﬂ\;@\‘ﬂuﬁ%uﬁmﬂﬂ’]ﬂ@]‘;uﬂzﬂ’ﬁ%@ﬁ’ﬁ LL@tﬂ’]‘iW’\iLﬁ@@’?%;ﬂ%ﬁLWﬂﬂ’?ﬂﬁ%LLﬂz
‘UﬁtLﬂVlC‘;’W\‘i T T(”IEILJH?‘I’]?'%JUT'VWJ"IN ﬂ’]‘j?ﬁi@ﬂ’]‘jﬂizmi’l@h\‘i T ﬂ’ﬁ’%ﬁ?@ﬂ’?’]&l
AAgy ANTIATIEN 1985 N9 AAgy ANTIATIEN 989 N9
ﬂlm‘w'ﬂmmwg ANNAN ARDAIUNIT ﬂlfm‘vmmmmj” ArNAR MaBeuGEeln
BouBe iR ALY AT NETIA BN AN UAYHINETIA
Relation between language and Relation between language and
communication, language using form and communication, criteria, and practice in
skill practice; speaking, reading, writing, speaking, reading, writing, and listening
and listening for communication arts and skills for communication arts and other
others with emphasis on identifying main types of communication, identifying main
idea, analyzing, summarizing, sharing idea, analyzing, summarizing, sharing
knowledge and idea, and composing knowledge and idea and composing
creatively and properly creatively and properly
125212 | AsAnsnienisiaans 3(2-2-5) | 125xx | AmAveuianisiass 3(2-2-5) | U5
Psychology for Communication Psychology for Communication AaBunY
ATTHINHNE AITHENALYDY NTYLINMINWAFINENN1TRDES 918391
ApAngien1TRDans wqiﬂﬁmx‘i "tl'ﬂ\mlal‘lﬂ?fl ﬂ’ﬁﬂﬁ:gméﬁ%umﬁquwﬁ
A9ANEN FFINLTUNGANTTHATT AmARAnsLRenIsasns sz I
ﬁ’}amﬂmagmé Honlavnsdsinend anﬂiiNIgﬁJ%TﬂﬂLL@zﬂiZ‘U’Juﬂ’ﬁ
favawanenisioans m‘mﬁ:gﬂcﬁ% daRula BvswarnsReuanansa
AAneiantsieansluuaumang 7 ﬁmm:wﬁwqﬂm ANHUANANS
Meaning, significanceof psychology ‘i:W&Nuﬂﬂ@“ﬁﬁﬁ%ﬂmﬁﬁmﬁﬂ%m
for communication, psychological rg‘l_l%iﬂﬂ apAnenunishiuanisaunis
theories, psychology with behavior of ﬁl'ami
human communication, psychological Psychological procedures of human
conditions influenced the communication, application of
communication, the application of psychological notions and theories for
psychology towards communication in different types of communication,
various aspects customer’s behaviors and decision-
making process, influence of social and
interpersonal communication environment,
differences among individuals affected on
customers’ decisions, psychological for
communication service.
127110 mqu%ﬁ'ﬁ?ﬂﬂﬂenﬂsﬁ'ﬂﬂﬁsuqa%uLmz 127111 mw%ﬁhfﬂm«msﬁ"amsmmrmmz U5y
Aalwn 3(3-0-6) Aolwu 3(3-0-6) | AN9BUY

Introduction to Mass Communication

and New Media

Introduction to Mass Communication

and New Media

37817 WAy

USusia
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noufuazuAniidfya yEfuazuMIARTIN AT DI
ﬁlﬂﬂ’ﬁN’J@“ﬁuLLﬂZﬁlﬂTﬂﬁi WEEINTITVBY ﬁﬂﬁ’]‘iﬂ?ﬂ“ﬁ'uu@:ﬁl@?ﬂﬁ NRINTG
?&@mﬂwmuﬂwmﬁuﬁ'aﬁmﬁ ANEURS @mﬁﬂwmw@ﬁ@mmuﬂixLﬂwﬁ'\iﬁuw(
Aonsvanzides warenuessauas ATNEURT RBNTZANENINUAZTES HD
Gi’l\‘iﬂﬁzmﬂfmﬂLﬂW’I::ﬂfoimJi:mﬂmL%ﬂu T @mﬂ’mn‘ﬁuﬁl‘ﬂ WANTZLADY
@mﬁﬂwm:m:ﬂizLﬂw‘umﬁ'ﬂsfmi Aornamuuasdenfifinenszuannig
HANTINLLBYRDNIATHLAZ RS nTiTine ﬁl‘ﬂmi"a@wgwﬁumﬁm%’w ARDAY
ﬂ‘i:uqumiﬁﬂmwmm‘q;mjl,wﬁm‘%w WL AansSURRTELES
ARDATULNILMNT A NSURRTEL ‘rifﬂmmuLLﬂz?&@Tmiﬁﬁc&iﬂmm AN
LLNZWNﬂﬁZ‘VﬁJ‘IJﬂﬂ%ﬂﬂ?ﬂ%uuﬂzﬁl@?‘ﬂ@iﬁ Lﬂ‘ﬂ&iﬁﬁ@ LaZNNTIHEY
fl@i@tqlﬂmq iiTEgia uaTaIAN Theory and concept of mass
Core theories, concepts, history, and communication and new media, history
evolution of mass media and new media; and development of mass media,
printed, movie, broadcasting and new publication, film, broadcasting, new
media of Thai and International especially media, impact of mass media and new
Asian countries, attributions, impact and media, ethics of mass media and new
influence such media on human media
communication process and mass media
impact of mass media and new media on
personal, economics and society, the
roles, responsibility and impact of mass
media and new media
127133 | alulagasmunamiiasuamiime Tnanefnn

AERS 3(2-2-5)
Information Technology for
Communication Arts

ATHINHNE ATHAALY LAY
pealsznavesmaulagansauma
Usznm Anvos wiasuaznisly
FINUNANITHAR N139ALTL N3
Uszananauazniszena smalulad
BN AUALAS BN TN TN A U
ﬂ?é&lLJWMN’TT—JLﬂ%ﬂdﬁﬂﬂﬁuﬁuwﬂﬂ‘i:wu
@qﬂmﬂmLLWﬁ'ﬂymdﬂﬁwmﬁpim
wiaulafansaumanszuannig
untleymnaenistamalulagansaume
HanszUYsawA el s munAiiing
YAAALATAIAN

Definition, importance and elements

of information technology, category,
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characteristic, source and usability of
information, creating, storage, processing,
and applied technology for information
retrieval and dissemination to the target
audience, tools for impact assessment of
retrieval and dissemination through
information technology, problem solving
process with the use of information
technology, effect of information
technology on people and society
127324 | szifieudsney 3(2-2-5) | 127311 | szifleudsiqe 3(2-2-5) | 15U
Research Methodology Research Methodology ABTUY
ATHINHNE UTLNYITBINTTITENN AIMHMNIEIBINTTATE N9sa | TIEAT UAT
fnerans naRmulanentATeaL A10NN19T T BN NTIARIEAS N1g | IR
ﬂ"l‘iﬁ‘ﬂﬂ"l‘iﬂqiLLN'J\m"I"ZTﬂS;I‘INW"I\?G’?"Mﬂ"I‘J NUNIRITIUNTTN ﬂNNﬁi"luﬂ’]‘iaé/ﬂ
3498 N19E8NLULNTITY suideudniqy nquulmsnelunisdde indesdalunis
nemaReans Ussinvasaniesdiotl 392 sufeuatadumunisiioans Aanns
M998 NMIRMUITBLEUENTITE Uas Wuwazdaen :ﬁﬂyﬂz;lijﬂZLLuQW’]\iﬂ’ﬁ
LLmﬁmmﬁmﬂ:ﬁ{ﬂaﬂ@ﬁyﬁiL‘%\m‘%mm HUAUBNANTINY
LAZADNIN ﬁwﬁ"/\i%ﬁmmimum Definitions of research, setting
B9 uNNTINATEAUNNT AR NS of research question in communication
Meaning, types of communication arts, literature review, research
research, communication research hypothesis, research  target  group,
question development, seeking research tools, research methods in
information, research design, communication, data  collection and
communication research methodology, analysis  methods and quideline for
sorts of research tools, research proposal presentation of findings
development, concept of analysis both
quantity and quality data, including
communication research ethic
ynaadrien S1uanlauasna 66 wuaefn ynaadrien s1uanlinasna 72 niaedn ANTIUIN
ﬂ’éu’“:mmﬂﬁ'eﬁu 31473 54 Muaefin ﬂéuﬁmmﬂﬁiﬁu {193 54 vuaafin 5 yiufn
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English for Communication Arts
NBEAEIEINGEATUNITAI WA
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TWATEENT] Afmalialniy

146273

AMEIDINGUAMTUITUTNAAIANS

3(2-2-5)
English for Communication Arts
MINHEAEIEINGHATUNTITA
! a dy a dl
wa auuazidew luleniuazuduni
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VINﬂ’W‘EN‘;’NNi‘N;LL’&ZN’EGINNG’MT‘N LRWIENIN ﬂ’]iﬂ‘;%i N9 ﬁ{ﬁl UTLLAN
gmmuﬁ'ﬂﬂ‘azmwéw 7 \lunedenge A o iiunedange
English language skills of listening, English listening, speaking,
speaking, reading, and writing wich relate reading and writing skills on content and
content and context in professional context related to conterporay issues in
courses and other contemporary issues, communication arts, technical terms, and
Special tecnical vocabulary, creation, and creation of various forms of media in
production of various media format in English
English
127131 | nrsasneassanInLaziReRaia 127123 | anssseassANNLAZIRESAAA Usuaiaian
3(2-2-5) 3(2-2-5)
Digital Visual and Sound Creation Digital Visual and Sound Creation
AT A RAALAY MIATERUaTNY8 R R AR
W wie natAUNEDS WaAANAN meﬁ%ﬁiﬂ AnafALNLADY WaAn
N1FBNUWLIL FIBNYT NN LREN WAN N13BDNULL FIENYT AW LR
mwm?ﬁ'@ufm mimmmu%yumu 1534 mwm?‘i«aﬂm ﬂﬁ‘iNNNNN"I%%ﬂG’]H 15314
MaaaeUaniuG aoallsunan Aaas 19U auwns aaalusunay
muﬁmm%ﬁﬁﬁ@gﬂ fanananaiy ABNAILADS FN L%@gﬂﬁ' ABAAR BT
‘]Jﬁ::LﬂVI‘ZI’ﬂ\‘Iﬁl’ﬂLLZ\]L’ﬂZéNL‘]Jy’m&l’]f—_l ﬂﬁzmmmﬁ%mmzﬂ@jaLﬁj’mmﬂ
Analysis of digital media typeand Analysis of digital media type and
users, assignment theme, main users, assignment theme, main conception,
conception, design of text, image, sound, design of text, image, sound, animation,
animation combining work and interactive combining work and interactive generation
with computer program according to type by computer applications related to types
of media and users of media and target groups
127132 | msananwianaiiansieans 127122 | mseanmAanaiiantsiesns Ususiain

2(1-2-3)
Digital Photography of
Communication
AT MHINTNNTONNTNSZUU AR
wqﬁﬁu,mmmﬁﬂmidmmwmi%\mu
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History of digital photography,
photography theories and techniques,

components and principle of the digital

2(1-2-3)

Digital Photography of
Communication
AT MHINTNNTINNTNSZULFAVA
wqmju,a:mﬂﬁmmaf{wmwmiﬁ\mu
NaBIAFA LL’N::Q‘IJﬂiQIﬂ’]iﬂI"IEIﬂ’IW
WANNITYIININNITTABIALTENBUATN
miﬁmT@uide@ MIANUAIATI LAZNNT
AnugiAnsansnmiazianang 4 iile
IIHATUNNTRDANS

Evolution of

digital  system

photography, photographytheories and

techniques, componentsand principle of
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camera and equipment, photo digital camera and equipment, photo
composition, data transfer, image composition,  data  transfer,  image
processing and various digital processing and various digital photography
photography practice for communication practice for communication
127210 msgwhﬁuﬁ'aﬁ%ﬁa 2(1-2-3) | 127121 ms;:"whﬁ'uﬁﬂﬁﬁﬁ’a 3(2-2-5) | Usummoe
Digital Media Literacy Digital Media Literacy fim Usuwia
AnANRUS Ty URe, de AndUE TN ANTUde Aadu | 17 wazUiy
fUN19UsNBLAS9ANMNY ABTL MMUTINBUASNANNANNY WinAn uay | ANBBLE
MIULNBUFTNAWFIN 113 wq‘mﬁmﬁi:wiﬁﬁuﬁiﬂﬁz\aﬁfuﬁﬂuz@y%’umi galer
3Lﬂiﬁxﬁﬁfyfyffuﬁ@mﬁmm:ﬁ LL@:@yﬂldﬁiﬂ ApfunisUsznauasenIn
qmumiiﬁmmmﬂiﬁﬂuﬁ"ﬂ 15 Aauni m‘ﬁm‘m:ﬁﬁmiyz?uﬁ'a n19
Anszinasnmiide meinTsnde 3Lmﬁzﬁqmmmifﬁummmiﬁu?uﬁ'ﬂ
1A navBunRaideritude, 1 medmsznmnaEnniae 1Az
Apsziananennlan vAsuaery Bard nawBaeRa/deratude ns
watazleinnegaiagluuusng o Timanzn d advannonlan & afu
TamnnuarnIsUszanduiusiv N@ﬁiﬂ%ﬂmmﬁﬁﬁﬁﬁLL‘LlleI”N Nk
N@ﬂﬁ:wuém}m FURDULAZNTZLANNNT Towmrnasn19U9s g1 a7 HWUe U
NARDBIABNIRTY UaTMTANTINEENNT N@ﬂizwuém}m FURBULAZNTZLINNNT
WiuinAeansmulssiinan T NARDDINBNIRYY
Relationship between human and Relationship  between human
media, media and meaning construction, and media, media and meaning
representation, symbolic analysis, construction, representation, media
ideological and discourse, gender, ethnics, literacy theory of receiver and sender,
races and online media analysis, media symbolic  analysis,  ideological  and
research and various business interest, discourse, gender, ethnics, races and
impact of public relation and online media analysis, media research and
advertisement on their audience, various business interest, impact of public
procedure, and process of mass media relation and advertisement on their
production and practiceon communicator audience, procedure and process of mass
skills media  production and practice  on
communicator skills
127220 | msilauundmsuRenszanannuas Tnanefnn

N 3(2-2-5)
Script Writing for Broadcasting
Media
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snennadmsudsnaimiuazing
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Basic concept about script, principle
of video and sound recorder, camera
shot, movement and camera angle, script
writing’s terminologies, script formats,
broadcasting media programs, writing
process, information acquiring, creative
thinking, generation idea, imagination,
and communication by use appropriate

wording for broadcasting media

127222

msdewundmsusatun  3(2-2-5)

Script Writing for New Media
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Fnvmeiiafinguenenisdewum
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Basic concept about new media,
script writing’s terminologies, content
formats and types of new media,
interactive design, script writing process,
information acquiring, information
architecture, imagination, and
communication by use appropriate

wording for multi-platform of new media

Jase39
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msdanundmsuResanlan
3(2-2-5)
Script Writing for Online Media
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IO RN iTaN ieynaesdalnn
Tuunazunannasy JuuLL2ENUN
NIZUIUNITRLULN ﬂ’l’iﬁuguﬂym;l,@ 119
TAumMEILaYNs e aNEMen
Bp9319ATun LA N3 @euun
AmSusen1sUssnnang T inzan
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Principles of storytelling, basic
concepts about script, principles of video
and sound recorder, camera shot,
movement and camera angle, script
writing’s terminologies, content formats
and types of new media in each platform,
script formats, writing process,
information acquiring, creative thinking,
generation idea, imagination and
communication by use appropriate

wording for online media

127231

ﬂ’]iﬂﬂﬂLLUUﬂ‘i”lﬂﬂLﬁﬂ\ﬂu
Nossuanaw 3(2-2-5)
Graphic Design for Mass
Communication

nouiAadsfianuduiuae
NTeUINNIT ﬁlﬂﬂ’ﬁ m‘ﬁmmﬁﬂﬁzﬂau
nRaly mMaRenled n3dAaa
fadnus Nsdaaennuaznsdenty
MMUsENay BANNITEBNLULNTIAN
navUaMNNaHan nnstallaunssdsay
Tn19eBnLULNIIAN FMSTeu
ﬁl'ﬂﬂ’]i&l'}@ﬁuuﬂz@%ﬂﬁii&lﬂ’rﬂ\‘i‘ﬂ/ﬂ
AANWULY

Essential of art theory for
communication, selection the color,
characters alignment and selection
imagesH principle of graphic design and

production processHusing computer

127228

NMISDANULLNSTRNANDITH

ADAITNIRYY 3(2-2-5)

Graphic Design for Mass

Communication

nquAaUsidansuiuranszuounns
Ao nmasresAtsrneunieRaly madents
A NMITAINAITNET N1TIAINNTWLAZNT
Genlrnmuszney ndnnisesnuuunstiin
NTZUIMNTNER m‘ssf“gfﬂﬁl,m‘mﬁwL%@gﬂfumi
BONUULNIANF ISR BT HIRTILAS
A3 FITHIDINNDDNUUY

Essential of art theories to

communication process, artistic composition,
choice of color, characters placement, image
placement and selection of illustrations, graphic
design principles, production process, using of
graphic design computer applications for mass

media and creator ethics

USusia
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114

e
nangasUuLge W.A. 2560 nangaTlsuLge W.A. 2565 N:‘im
Usuilge
application in graphic design and ethics of
designer
127232 | nrsdiamafdiaiiany 3(2-2-5) | 127224 | mssimmadavialionu 3(2-2-5) | 15U
Digital Editing Basic Digital Editing Basic AaBuNY
msdARBnI wazReaidos n1s wnAnuasquifeatuniadane | 1EATUA
FaNETANINLATRB BN EARe ALALLAL nEnANsuAYFUULLINSRR | TV
NI AN HE TR A NEITAITUGARD ABRITLAMNUAREIULUA 7 NANNT
AN LL@szﬁmmﬁwmgmmﬂ n13 unltsuumduasmafinfive nannis
SN SURDRAY A Ynafinsasnestunnsgdunm wafia
Editing audio-visual basics, visual MIFARBNTNLAARENE ST STAN
and sound to create a montage, G}”N T m‘ffﬁﬂ‘mﬂ‘mﬂﬂmﬁm@m%
combination of creative and editing audio ﬁﬁL“i@;ﬁﬂﬁm%/mﬁuﬁm;ﬂﬂﬁwLLN:L@?—N
and visual purposes, publicity through ﬂ"l‘iﬂlx‘iﬂﬂﬂ{l/ﬂ}l“@ﬂﬁwuﬂuﬁmLﬁﬂLNHLL‘W‘sI'
digital Media Nlﬁuﬁm;’]\i T
Concepts and theories about
audio and visual editing, principles and
formats for editing, principles of color
grading and special effect, and principles
of using graphics charactors in editing,
editing techniques for audio and visual
media, using computer applications for
editing audio and visual exporting for
publicity via various media
127225 | psmaamwiaRasmaianisian loepphiy
g 3(2-2-5) | s

Motion Picture for storytelling

wHAALAzNguieafiunig
anenINAReUMG N159RRIAUTENEL
AN NI9IAULFIRINTUNITONLNTN
waenia nslynaeddnlauazindasile
Usznmany o gunsodlsznaunig
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WARANNTANENINLAR DU LI
UTEANANY ] N15IATEBNA0E
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4
AAReu0
Concepts and theories about

motion picture, composition, lighting for

motion picture, using camera and other
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devices, video camera accessories,
photography for capturing motion, motion
picture techniques for various media,
motion picture for storytelling, motion

picture production

127226

LLW‘&D’IW'I’J‘;NLL@%Lﬂ%ﬂﬁﬁﬁlﬂﬁiﬁlﬂﬂ’]‘i
Anun 3(2-2-5)
Platform and Communication
Network Study

ANHNNIY ANNATATY ATIANTNY
Usznnuazlaseasnouazmasi
LTI BILNRAN D THUAZLABE218NS
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\AeIENsRmITRszuUNsRDINS
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Fnadafurayayly U
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(K}GNNG]I@E;T% LAZLHIVINITAIUANLAY
ﬁﬁﬁ'ug‘umLLWﬂmWﬂ%NLLﬂzLﬂ%ﬂﬁwmi
Aoans

Meanings, significations,

attributions, types, structure and
ownership of platform and communication
network, platform implementation forward
to individuals and media industry,
systems and data collection methods such
as artificial intelligence, algorithm
effecting users, information and platforms
and communication networks regulation

guidance

Wag1e3en

Toag

127310

FaNANALADY 3(2-2-5)
Citizen Media
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Famanaiiias 3(2-2-5)
Citizen Media
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Meaning, history, attributes, roles
and forms of citizen media, theoretical
concepts involved, crucial of the citizen
media in democratic society citizen media

production with communities

nanARRBnIANATBITMTINGNAS
N

Meanings, history, attributes,
roles and forms of citizen medida,
theoretical concepts involved, crucial of
the citizen media in democratic various
society, citizen media production with

people groups in community

127312

AoNaATEiu 3(2-2-5)
Local Mass Media

wwaAn nqufifisetudonanm
VT LLmﬁmﬁ'mﬁuﬁmﬁmm:ﬁum
ANNNENE AMANEMNY WAZLITANYDY
Aonayesdin UnumasnTizes
Aornayasdiuaen siaWmed
ﬂ’ﬁﬁﬁﬁuqmﬁﬂm@%uﬁmﬁu 119
Usznaufianis msduenzesie uas
;;%/umﬂmﬁ@mﬂ%uﬁymﬁu

Concept, theory about local mass
media, concept of local and community,
meaning, attribute and type of local mass
media, role, and function of local mass
media for local development, local mass
media regulation, business operation,
ownership, and local mass media’s

audience

dagedan

127313

f ”ﬁﬂﬁﬂ?ﬂgﬁmﬂm@ﬂu 2(2-0-4)
Asian Media Landscape
?.JLﬂi’?s‘ﬁﬁixuuﬁlﬂﬂ’]iw}@%uﬁﬁﬁl@
Angnazanenes ngnavias ReRam
ﬂq‘WEI‘HG]‘; LLNZ%EITM&II ﬂ’J"INLﬁuLf‘;"I“IJﬂG
N15ATLAN uazidAnneasdonaaull
QRnADBEN N9 ALIaAn R
VAR uATNANTTNUAEAYENAD
Analysis of mass media landscape,
radio, TV, print media, film and new
media, ownership, regulations, mass

media freedom in Asian countries, mass

127232

8 Vﬂuﬁa?ugﬁn’mmt%ﬂu 3(2-2-5)
Asian Media Landscape
VI NnIiiles irsegie uas
FapuiiAgarasiunisimuaulauie
uazn1sUsznauAsnisresdn uusas
UszmatugRniaenden feuamly
UszmmeBun aaunnTide Mauay
§ = < § o
Aenaldies asAnTdBuAzNITTUgULA
ABUAradyaITHITTNRENIALY
Political, economic, and social
contexts related to policy formulation and
media operations in each country in the

ASEAN region, mass media in ASEAN
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media changing and impact on mass countries, new media and citizen media
media profession situation, media organization and media
governance and media professional ethics
127320 | anaifipemm 3(2-2-5) | 127521 | anaiflasnn 3(2-2-5) | Usussiadnn
Introduction to News Introduction to News
wqwﬁumumﬁmmﬁw T LLmﬁmﬁTugmLﬁ'mﬁ’uﬁ’m WHIAA
2892719 @mﬂlﬂﬂlw ﬂi:mumﬁﬁym%\i ﬁuﬂ’lmﬁlmﬁ'mmﬂ’ﬁﬁ’mﬁ’m%uﬁl‘ﬂmw
2717 F3UEITHUAZATILILTINIL LaziAe ‘g“’IJLLLI’Ll‘iﬁEIﬂ’]‘i?JI’]’J aseit
Mﬁﬂﬂ’ﬁLﬁﬂuﬂ’mﬁ’mﬁ?ﬂﬁm%ﬂﬁﬂ ﬁlmwmi@m‘iwﬁmLf:ﬂml,l,@ﬁ’mﬂ’l‘i‘u"m
Uszanana T nsdENaLaTmvAlANIg MMINARTIENTT M MSURBN IR
seemerdoem BE9 NINELNTLAZN 1T ALAE
Theories and concept of news, types ﬂ‘mﬁummmmﬁ‘ijw
of news, news values, news gathering, Concepts of news, basic concepts
code of ethic of news, basic news writing of news program for visual and audio
of several of media, basic present style media, news program formats, factors
and technique of news reporting that impact Fnfis on news coverage and
program making, news programs
production for visual and audio media,
and news program measurement and
evaluation
127121 MSARRTNRSTAAUNNTARRS 127222 | msRamseNsIARIUNNTRERS Usumiag

2(1-2-3)
Creative Thinking for Communication

UHIAR VOB WATNTTLINNT
ﬂ‘;’]dﬂ‘i‘iﬁlﬁﬂﬂq‘iﬁlﬂﬂq‘iﬂcq‘lﬂ%uﬁ[ﬂ
Ton mﬁﬂi:ﬂﬂuLm:gmmmmmwﬁm
{BIHI9ETIA NTZUINITAADS
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IATATE IR NI ARAN AT LR D
Wil MIUTLAUNRNITRINETTA
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Theories, concept and processes to
create new media for communication,
elements of creative thinking, creative
Thinking Developing creativity, techniques
for creation of new media, assessment

Initiative, media ethics

3(2-2-5)
Creative Thinking for Communication
UHIAR VOB WATATTUINNTG
ﬂﬂﬂLL‘LlLIﬁIEILﬁﬂﬂﬁﬁﬁﬂﬂﬁﬁﬁﬁﬂ%ﬂﬁﬂ?ﬂﬁ
mﬁﬂ‘a:ﬂﬂuLngmmwmmwﬁm@q
FINETIA NTTUIMNIIAABIATWETIA
AMANRUIAIHAATTNETIA IATIA
ABn1assensIAiEeamsae b
ﬂ’]ﬁﬁixLﬁuN@ﬂ’ﬁﬂg’W\?Niié LA
"Viﬁ?;l’miimﬁ/ﬂﬂ;ﬁ\iﬂiiﬁﬁlﬂﬂ’]
Concept, theory, and media
design processes for new media
communication, elements and types of
creative thinking, developing creative
thinking, creative content techniques for
new media, creative assessment and

content creator ethics

fim Usuava
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Production for Broadcasting Media

waRANSHARIHEME WS LAD
NIYANUNINURLLAEN NANNTITUAZUSHTYN
PBINNTRITNTENTEMSLADBIW e
warRDEIEIT0N mi'%/mﬂ@;miﬂzﬂwmm
MM9NTEAERES Ustnn nTAeIen
é’“ﬁmﬂf\imﬂl’mm’m mananiianii
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Concept of digital media’s content
production, principle, and philosophy of
commercial and public service media’s
content creation, categorized broadcasting
media content, target audience analysis,
process of content production that suitable

for its audience

dagedan

127331

msu?zmwmsﬁm%’uéﬂ?mi
3(2-2-5)

Production for New Media

MIeBNULLIENT N8TNea1Tay
EﬁgﬁlﬂﬂﬁiwLJ’]MN"IEI“&I@G‘DI'E\W]’Nﬂ’ﬁ
Aomanelun mandailendmsuden
Wniisl nsvinnanatmiemdmiues
ysnsReaITARIaLaTNNANg 7 N9
IHEILNG Lmzmﬁﬂﬁuﬁuwwgw

Content design, message building
that along with target user and new
media platforms, content production for
public service and commercial media,
content marketing for digital
multiplatform, publishing content and user

evaluation

Jase39

127322

ansuAmBavndmSuAananlay
3(2-2-5)
Content Production for Online media
waARnIsHAMEBM SRS
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Concept of online media for
content production, principle of content
design, categorized content, target
audience analysis, content production that
suitable for platforms and its audience
and distribution via online platforms
127341 ﬂﬂsu%mﬁsﬁhnﬂsé?éﬁﬂ 3(2-2-5) | 127324 nﬂiu%ﬂﬂiﬁhﬂﬁié?%%ﬂ 3(2-2-5) | 15U
Media User Management Media User Management ABTUY
ANHNHNEUATAN YD e WJ’]NMNWELL@:ﬁ/ﬂHmw@Gzﬁ’gﬁlﬂ AU
vaRenaaTuarAedsANeela N9 yadennaTardedeanaelan n1s | USSR
f“m‘m:ﬁ;ﬁ%ﬁ'ﬂ wq@mwmﬁmwmm %Lmﬂ:ﬁpﬁ%ﬁﬂ wqﬁﬂi‘mmiﬁ'ﬂmﬁwm
Wlie nnsuaaayiae nnaaEaN i Wit nauansy e nNaaasyls
fa nnaransArNENTETUL TERe N1 fa nnaransArNENTLETUL rAe 19
AT NTBINNNTROATIAINBIANIL AINYBINNNITRDANTTIMINBIANSIL
é?gﬁﬂ Aanassnnennsieansdmsy é?%ﬁ@ ﬂﬁiﬁLmiﬁ:ﬁwqaﬂiimé?gﬁﬂTmﬁ
SnEAINETLEIR9EAD 1N9EE AaNa9HN19ANTREANTAMFUS N
mmﬂ@ﬁﬁ%ﬂum’mqﬁﬁ@mﬂg’mﬂ%ﬁﬂ mwﬁmﬁuéwmﬁ%ﬁ@ MIHIAIN
LLﬂzﬂﬁiﬂﬁ:LﬁuNﬂﬂgﬁ‘ﬂ ﬁumflwimﬂlﬁ Tﬁym'%ﬂumaqiﬁ@mﬂg’mﬁ‘gﬁﬂ A
YBIDIANT ﬂ‘mﬁumﬁ%ﬁ"ﬂﬁumwﬁjym'wm
Media user’s meaning and attributes 297N
of both mass media and social media, Meanings of media user and
user analysis, user communication attributes of mass media and social
behavior, user seeking, user building, media, media user analysis, media user
user engagement, communication communication behavior, media user
activities for keep engagement, building seeking, media user building, user
competitive advantage based on user engagement building, communication
ground and user evaluation with platforms for media organization and
organization worthiness user, analysis of new media user
behavior, communication activities for
keep engagement, building competitive
advantage based on media user ground
and media user evaluation with
organization worthiness
127420 TﬂsaeﬁuWﬂeé&unﬂiﬁﬂﬂnﬁﬁﬂ?ﬂﬁ 127421 Tﬂsaqquwﬁa;%uﬂqséaaﬂsﬁaTwﬁ NETR
3(2-2-5) TN

1(0-3-2)

New Media Communication Project

New Media Communication Project
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ATNTTAHEIU 71 Lﬁm%ﬂaﬁwﬁﬂgm ATNRIIAHANIWRETIA BBy
Aazvauionnugiommni(afne n1s MANGAT NURANTIAHRINAT (A
WauauWaRn nsdEsetnan N fANET NITHIERALUIAA N1THILENE
WRRTINTY ﬂ’ﬁﬂ%’uﬂ?\ul,ﬂ%fﬁyumu 19 LUnLLAN NNIHAREISI n19U9uL59
IHEILNTTIT Tmﬂmil:mﬁcfﬁy st Un 81911 NTINEUNTBTI Tmﬂ'ag_l:
AEnuneesenanTefiuinea melanistidsnuneesenansen
Thinking process analysis creativity, 13nu0
object related to curriculum, focus on Thinking process, analysis,
overall knowledge, Present idea pitching, creativity media related to curriculum,
production, developing, distribution under showing on overall knowledge, presenting
advisor ideq, pitching, producting, developing,
improving, distributing under advisor
guidance
127440 1393meAnsaenesiin 3(2-2-5) | 1274422 nqﬁu%mqsﬂqﬁnsﬁlgﬁgqéu Usu
Local Media Organization Management 3(2-2-5) Aaung
LLmﬁmﬁuﬁﬁuLﬁmﬁ’umﬁﬂi?i"qfﬁ Local Media Organization 1B INDE
WAYBNANTRED NN9TANNTBIANTABIES Management TANAEN
.
ﬁiﬁ%mmﬂﬂﬂmmﬁqmiz W wnAsRuguALaiussanaialy
PFTHAT BN WIUBIANTRENDITN WAYENANTAD N199ANITRIANTABIIES
UiZLﬂWLL@ZﬂuqﬂﬂﬂdﬂdﬁﬂﬁﬁlﬂﬂiZ@Wﬂ 5,9 Aauavils tTY-_I ﬁﬁﬂq F1904Y WAL
e fefefiamuaze i iumesiy ABessINITIENF S UDIANIADN BT
mﬂm?mimmﬁﬂ?ﬁmm‘j s nsulugUszneunisgsfiade Uszian
NEUNSURENTIAATALKENT LRTIUIATBIBNANTRBNTZANEIREY AD
Concept of general and media Refinnuardnlnnsydunasiin nsfin
organizations, management for both ﬂﬁﬁﬁmiu%mi%ﬂﬁmﬁﬂi?ﬁiﬂﬁyﬂaﬁ‘u
business and public interest, professional and N1SSARISIENIS mﬁmmmﬁmz
code of ethics for media organization, mﬁﬁf}mmmﬁﬂmimmi
types, and sizes of local media Concepts of general and
organization; broadcasting media, printed media organizations, management for both
media and new media, concept of business and public interest, professional
programing, broadcasting, and circulating code of ethics for media organization, local
management, and content marketing media entrepreneurship, types, and sizes
of local organization, broadcasting media,
local level printed media and new media,
management practice in local media
dummy company, program, schedule,
broadcasting, and content marketing
142111 MuAuRensReR1s 1 3(2-2-5) Tnanefnn
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Chinese for Communication |

TLULLAZYIATANITABNLAEN
ATHYAU (PINYIN) FEn19@audadnusan
Tasvaasnadnuadudndmiug ity
uneTuFAmmIszaniu (HsKavsu 1-2) 71
ﬁi:fﬂmﬁugm

Study systems and techniques of
Chinese pronunciation (PINYIN), Chinese
alphabets writing, Chinese alphabets
structures, basic Chinese vocabulary that
frequently uses in daily life (HSK Level-

2) and fundamental sentences structures

143111

audhiuienisiasns 1 3(2-2-5)
Japanese for Communication |

vinmznaeenden ey n1awd
LLNzWﬁG‘IWHWH"ILLUUﬁg‘H ATINUNUILKIENTT
TonauhmesBew maunsidaes

Japanese pronunciation, listening—
speaking short conversation, conversation
and question-answering in classroom

context, self-introduction

Jaa1e[39n

naNdrIaniann 91K 15 nuaaiia

NANFABNIADN 97U 12 Nuefin

127221

ANSNARSBNTRISAR NSRS
3(2-2-5)

Documentary Television Program
Production

NIZUINNITHNANTIUNITANTAR
Tnaviend nraAnAINgeYa nadeum
79919 LLNuﬂqiﬁﬁﬂﬁﬁﬁ%\iTu LASHBN
Z\Iﬂ’mﬁ ﬂizu’)uﬂ’]iﬁﬂﬂ;"lx‘iﬂiiﬂfu@:ﬁﬂ’ﬁ
T‘ﬁyﬂ"l‘iﬂ”lsfuﬂ”lif%’]?_mﬂﬂL%ﬂ\ﬁ"l"m"lﬁ?%
mmﬁﬂﬂ%ﬂuﬂﬁmm:ﬂuﬁugﬂLL‘U‘LI
immm@zﬂ@jwLﬁyﬁwmﬁﬂfﬁmmwéww
AoRAva

Study and practices television
programs production process and using
appropriate production techniques in

program formats both commercial and

public interest, emphasize to broadcasts

via digital media

Jag1e739
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127240 | prsdanisiiannannaaaTy (2-2-5) | 127231 | nmsdanisiiannannsnany 3(2-2-5) | Uiuasiain
Crowdsource Management Crowdsource Management G
AHVHIEUAZM ST AL TIATIHEI ANTHANTE LUIRRA ATTHAALYUAL AaBuIe
FINHIRYH NTTLIUNITUEWNAT AN nsdalsTnmienanna T 918391
LLNZT‘)}/U‘EZI?J“IIQL%@V!’W'V’]ﬂﬁi'lﬂ“h’uefu ﬂ’iZ‘U'Juﬂ’ﬁLLN"NVI’WLLNZﬂW‘igﬂﬂ’ﬁ{llﬂﬁdﬂ
B9ANTRBYN ﬂ’ﬁﬁmﬁu@mmﬁmf‘:@m matrdsslemaeaiianainuaandy
gasnfinsaiiananynane nsUseriu B9ANTAD ﬂﬁé}’mﬁu@@@mﬁmﬁ@m
naafinRuant nanasessannialy gasnfinsaiiniannaans n1sUseiu
Homnannuaaen nsUsTfiuNg mMaaufinfLAvE nanasessanNnaly
UseTemmiannnistadlomannananues damanunann nmaiiauenants
ﬂ\?ﬁﬂ‘iﬁlﬂ é/ﬂﬂ"l‘iLﬂ/ﬂW‘l"VqﬂN’J@“D’u WRSN9
Meaning and categorized crowd Usziunanistsslemiddaniann
source, seeking management and utilize mﬂ‘ﬁuﬂmmﬁﬂ‘iﬁlﬂ
process of crowd source in news Meanings, concepts,
organization, news value judgement, importance, and categorization of
limitation of crowd source, copyright crowdsource, acquiring process and
protection, code of conduct for crowd management data, utilize process of
source using, evaluation and its benefit crowdsource in media organization, news
for media organization value judgment, limitation of
crowdsource, copyright protection, code
of conduct for crowdsource usage,
presentation of crowdsource
management, evaluation and its benefit
for media organization
127340 | psweansianssanisiaRR 127333 | nsResisiienisanissufs Uy
3(2-2-5) 3(2-2-5) | Aedue
Communication for Management Communication for Management NEABWAL
FARAEN

Disaster

UHIAR wqwﬁmiﬁamﬂﬁami
FanafefAh uwwaRmAeafuSeRTR
ATHNNY UTLNY HANTENLTDNAE
AR ﬂﬂ?.qli’l‘éﬂ"liﬁlﬂﬂ"ﬁLﬁﬂﬂ”li’:fmﬂ’liﬁ/f;l
AR dnateRtRszerneu szmang
warraINIainda R

Concept and communication for
disaster management, theory, concept of
disaster management, meaning and

impact, communication for disaster

management strategies in disaster cycle

Disaster

WA quﬁﬂﬂiﬁlﬂﬂﬂilﬁﬂﬂ’ﬁ
SannsfiefilR uwwaRaffuSe TR
ATHNNNY UL RANTEVILTDNAY
TR nsResnsAHRSURTR na
grsnsieansiiensdnnisseAta
auAndnsresTeRiTRsTzne 521919
LAZHAINTI9ARALRUR 1199 19UHKANT
ApansANRENeINAURTR IR
ysmsantugsr i sieaaite

N159ANT9ALUR
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Concepts and theories of
communication for disaster management,
disaster concepts, meanings, types,
impacts of disaster, disaster risk
communication, strategies for cyclical
disaster management consist of pre—
disaster, disaster and post-disaster,
disaster risk communication planning, field
work for working with community in
disaster risk communication
127322 | prswEnsIen1s2a 3(1-4-4) | 127331 AMSHARSIUNI521 3(1-4-4) | U5
News Program Production News Program Production AnaBune
LLmﬁmﬁuﬁmLﬁmﬁuﬁw unaRA LLuqﬁmﬁugﬂuLﬁmﬁuﬁm UUIAR AU
Nugufieadusienisanadimsudanin frgnufeatusienisendmiudenm | 98
uazRe qUuLU9IEnNs1e Tadei waziRe qUuLU9IEnNs1e Tadei
AINARBNTHARHEVLATIEN19217 AIHARBNNTHARHEV LAY 18N19277
NTTUIUNITIANTNARTHBIANTY NN MMINARTIEMTT M MSURBNNIAY
U5900ENN9219 e NMINEn REN NMINEUNTUAZNNTTALAS
18151 TLANIAN T AmSudann Uz AUNATI8N19277
Laziae ﬂ’liy‘im’m’limmw%ummi Concepts of news, basic
’T@Lmzﬂiuﬁuwmﬂﬂmﬁﬂm concepts of news program for visual and
Concept of news, news program for audio media, news program formats,
visual and audio media, news program factors on news coverage and program
formats, factors that impact on news making, news programs production for
coverage and program making, news visual and audio media, distribution,
production process in news organization, measurement and evaluation news
editing in newsroom, news programs program
production for visual and audio media,
platforms convergence and measurement
and evaluation news program
127421 | asiauenndedin 3(2-2-5) | 127431 | asidguanaidedin 3(2-2-5) | Udu
In-depth News In-depth News AeFUY
WHIAANNSYINY1BeAN 2 1Rus WHIARNYIYNBIAnuAZINY I UAY
FBUFIY NARUANIALN [ BYR AURIRBUEIY NTALAY TITIHNGE | TIEIDT

AMTUNITYINDUTIRUFNIRNOUNIU 119
F189°42719ABLHBY N1991E9IHYIIAITN
o/ i ‘dl a ! ¥
daueviazEasazidynan nsundes
UNAIZ1T NANTZLTITHURZITIUILITON

AAINITIENUINUTIAN waznaTAnNIg

nsliayad N aARII BRI
AOUAIN NM93189TH19ADIB9 N3
FNENHTIAIHT AU IR BB
azidumapaw NsUnUesunasnt van

FAYFTITHUALITTIUIUTIUUBINITIVIENIN
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WianerBadnuNEBw9eeulan P1BIEN UATWANANITELE2191BS
waveanlan AnWuznanesenlal
Concept of in-depth and investigating Concepts of in-depth and
news, searching, gathering and using investigating news, searching, gathering,
information to reporting investigative and using information to producing
news, news series, conflict-Sensitive investigative news, news series, conflict—
Reporting, news sources protection, ethic sensitive reporting, news sources
on news, and technique in-depth news protection, ethic on news, and technique
reporting via on-line and off-line in-depth news reporting via online
platforms platforms
127241 qnsmsmﬂméﬂy’aﬂaﬁ%ﬁa 3(2-2-5) | 127325 msmsﬁ'}ﬂm({'ag@‘ﬁ%ﬁ'a 3(2-2-5) | Usuaiadnn
Digital Data Journalism Digital Data Journalism il
ﬂmwmmmmimmmm%{mﬁ ﬂfJ’]NMNWMI@G’J%@W‘MWNGI%?T?JHN ANaBLY
VYARAVIA UNLNTBITBYAT I 149154 VBYAAMIA ULmasTayaTi i | 1880 uaE
ATINTENIFER NTLUIUNITATTE ATUINTENIFERT ﬂﬁzuqumﬁﬁfﬁmﬁ enefsmaan
{ﬂsdmmﬁ}ﬂmmu 14 NTUAIIT 113 PBIRBNIRYU NITUENIT NTHATIZN \BNLNAY
ARTIT NTHUTUBNTITNAR N5 IR NAWBNITHER NFHEUNTUAZNNT
LN?JLL‘W%LLZ\]Zﬂﬂﬁiﬁﬂdﬁui@ﬂﬂﬂi?‘)}l{ﬂﬂuﬂ iﬁﬂmuTmﬁﬂfﬁT%’fTﬂsd@Lﬁuﬁﬁuﬁmﬁm
Lﬁugﬂu&imﬁmvmﬂﬁﬁ"ﬂﬂﬁ NNTRDENT
Meaning of data journalism, digital Meanings of data journalism,
data, role that numerical data are used in digital data, role of numerical data in
media, process of data driven journalism media, process of data driven journalism,
such as using, seeking analyzing, seeking analyzing, production and
production and distribution data based via distribution data based via communication
communication platforms platforms
127325 | ansnsAERSAMATN 3(2-2-5) | 127332 | 215M1SANERSANMAN 3(2-2-5) | U5U
Visual Journalism Visual Journalism AeFuY
ANHNIEYDNINTRITANTRFA mwgyﬁyugﬁuwmmimimﬂm%ﬁyﬁu NEAPUAE
AT UIAANTS TN B AN AT UNLIZB9NTFNTANEASATHATH L

FRITANENT NANNITNITBBNULLNS
wasuuaseyalgnm nsinsz
*ﬂymda nsAmdunm ansesnLULAW
UNIETFARSAS LA
Refun oaulan denwadenin uas
N1THAR

info—graphics Wag motion graphics

ANUTTEUNNS A AT

MANNNINTENULUNMTW LA
voyalugnm nnsAsdiunin nns
BENLULANMITUINTENTFANERSFNS LS
Uszinmasfian anulan s
AMARDUIT uazNaNARBRINNTIAN
warlndunsnfin andssfiunisaesns
Basic knowledge in visual
journalism, roles of visual for journalism,

concepts of transforming design from
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Meaning of visual journalism, discipline of
the visual for journalism, concept of
transforming design from facts to
accessible visualizations, data analytic,
visual thinking, visualizing data for
printed, digital and motion media,
principle of infographics and motion
graphics visualizations production for

communication issues

facts to accessible visualizations, visual
thinking, visualizing data for printed,
digital and motion media, principles of
infographics and motion graphics
visualizations production according to

communication issues

127236

MsEIsEARs AR AZ RT3 (2-2-5)
Sports and Entertainment Journalism

ﬂ’J’m‘gLﬁ/@\‘iGTuLﬁHQﬁUﬂqmﬂﬁﬂﬂﬁﬁN
Auariiuie AERNISLAZLINLN
gpsfiiiuazantuiioluesnniaie
219 NANMTIBUTTIUAZI
79 FANNNTENATE DL NITUANITUAE
MNISNENUNAIINT NNTANENNTIUAS
AWl nanANSLRRTEL LAY
'ﬁﬂﬁﬁuLmz%immim‘ﬂméﬁﬂﬂ’n
AuazeTude NSHARLAZNTS
IR GG AT ORI RO
FBIVNIAN 9

Basic knowledge of sports and
entertainment business, meaning and role
of sports and entertainment news for
news media, concept of sports and
entertainment news report, interview
basic, seeking and keeping news source,
still and motion picture shooting,
responsibility, and code of conduct for
sports and entertainment journalist,
production and reporting sports and

entertainment news

dagedan

127223

v ]
mswﬂmmzmi?mﬁmtﬁmm
NANITHINYY 3(2-2-5)
Speech and Voice for Mass
Communication

o/ = a va
NANN13 Neuuarn1sinuifng
WA A9 R AN LITHAY

ADANTHIRYW NTYAUATNNT L ADILD

127241

mswﬂmazms"fﬁﬁmtﬁmm
Hossuaaaw 3(2-2-5)
Speech and Voice for Mass
Communication

NANN3 e mala uazn1sidn
UfiRnnsyanaznnstnResiasmin

anssnaasubudlemuszianans o 7

U5u
ABTUY
TP URY

VoLl
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A éﬁmﬁu‘mﬁmﬁﬁm%ﬂﬁ@ LI UNRAN DTN TR A1
Ingnazaneidesuar avimiasnnang NAINNATE
T ANTUIILBLRENUATNNTAINENREN Principles, theories, techniques
@?W%mmﬁ'@mmuﬁ'ﬂ@mmgm WAy and practice of speech and vocalization
mmmuﬁ’mﬁmmamﬁﬂma for mass media in wide of content
Principle theories and practices published on various platforms
necessary for speechand voice in mass
media speech and voice for host of radio
and television broadcast programs,
narration for mass media that relevant
and appropriate to communication
purposes
127230 | prsmsnafiesUssnaudmiudasava | 127242 | msasnadiesUssnaudmiudassa | Usu
3(2-2-5) 3(2-2-5) | A19TL1Y
Sound Effect Creation for Digital Sound Effect Creation for Digital LAY
Media Media gl
NSTUINNNT FINFTIA BBAULL N3TUIUNNTFTNFTIABBNUUL WAR
LaTHARREN LAY AN S S URDAAVA RenuazausEsnsUReRaTa N9
m'ibfﬁﬂil,miuﬁm%gﬂL‘ﬁ'@mﬁ fhfiniessznouuuulna ns
A39FTIAREIUTENEUAS LT ThafiniResssanen® nathsfiniesans
A3 N9FTIRYBsRBRAVAL ST [RYDN PENANADT LLﬂZﬂ’ﬁT‘EﬁUﬁLLﬂiNﬁ’IL%@?U
AMNEUAS F15AF UATIIENITUTEA Wensaseassmdzsaznaudmsy
A T SEINETIAIsRE AR TNNANg T
Creative design and production Creative design and production
process, sound effect for digital media. process, sound effect for digital media
Using a computer software application to creation, foley, ambience and synthesizer
create sound effect for digital materials sound recording using a computer
such as; advertising, film, documentary, application to create sound effect for
and programs various digital media
127323 mﬂé’n‘%mLmugsmfmfrsﬁ@sw—z—5) 127227 msté’n‘z‘;muuugimﬁmséﬂ U5y
Trans-Media Storytelling 3(2-2-5) | AWTUNY

ﬂ'}"INWN’I?_lLL@xLLuQﬁﬂﬂﬂ\?ﬂquﬂimq
ﬂ"ﬁﬁ;ﬂQmﬁmﬂmz“ﬂﬂ\?ﬂ’ﬁu‘ﬁm’mq’iﬁlﬂ
‘Wﬁ/ﬂﬂ’ﬁLéqL%iﬂdﬂﬂﬂﬁﬂLLﬁ%ﬂZﬂﬁzLﬂW 13
LZQIWL%T’J\‘]"ZT’WN%@ ﬂ"l‘iLZQI"IL%i'B\‘lLLUUU"‘im"I
ﬂ’ﬁﬁlﬂ %ﬁ/ﬂﬂqﬂzﬁﬁlﬂdLLUUUﬂ‘imqﬂW‘iﬁlﬂ
ﬂﬁﬁﬂﬂﬂLLU‘]_lﬂq‘iLﬂlﬁLd‘il‘ﬂ\‘lLL‘Ll‘Ll‘leﬁm’mq‘i

N0 NIPYRUNIEDURMUVUIRINIGHE
U

Trans-Media Storytelling
WANNSIa1 AaeAMSLABUARY
Usenm MaWmmnnIsIanEes
AMNNNEUATUUIAAYBINITYTHINTT
o @mzﬁ“ﬂwm:mmmﬁuﬁmwmﬁﬁ@
MANMNSIENEBILULYIONN1TAD
ANHUANANTENINATABBIULL

. v v .
YIUINITRBUAZIINED NTRINFTIA

18397 VN
Fuazens
Tunqauen

1J9AU
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m‘m‘mﬁummmﬁmLémuummmﬁ ﬂ’W‘ELﬂIWL‘%ﬂGLLUUUu‘EMWﬂ’W‘EﬁI@ n91aen
ﬁl’ﬂ UVIL‘%QGLNI’WLLUUU‘I‘quﬂ’]‘Eﬁlﬂ N9
Meaning and key concept of trans— UTLIHUNBYDY L‘%;ml,zimmugﬁmﬁmﬁﬁ'ﬂ
media storytelling attribution of trans— Principle of storytelling for media,
media, principle of storytelling form of developing of storytelling, meaning and
single media, cross-media, trans-media, principles of trans-media, attribution of
principle of trans-media, trans-media trans—-media, principle of trans-media
storytelling, difference between trans-
media and cross-media storytelling,
creation of trans-media storytelling,
trans-media writing script and evaluation
of trans-media storytelling
127511 | aweuAsiiaan 3(2-2-5) | 127341 | pwewssiiasn 3(2-2-5) | Ususvia
Introduction to Film Introduction to Film gk il
UazARuazATmuInIsTeen Inewss Ui RuazATmuINITI89nN e WA
AITHANY mi:qmmmWﬂum% WWAFR AITHANEY mzﬂummmw*ﬂum% WWAFR
NFLUIUNTNAANINEUAT AANINNTIN NTLIUNITHAANINE WA PANIMNTIN
AMNEUAT NINEUATHTLRIAN N1 AMNEURT NINEURTTURIAN 119
AT INEURS quw’%ﬁmﬂm%‘ﬂm AATILININEUAT quw%ﬁmﬂm%ﬂm
ATNEUAT WATMNTHEUNT NTNEHAS 11 ATNEHAT WRTNITHEUNTANEWAT T
HARAYIA HARAYIA
History and evolution of film, History and evolution of film,
meaning, gene, concept of film production meanings, gene of film, concepts of film
process, film industry, film and social, film production process, film industry, film and
analysis, aesthetics of film and film social, film analysis, aesthetics of film and
distribution in digital era film distribution in digital era
: A : A
127430 | ansAnnaRaniatugs 3(2-2-5) | 127441 | medianafanadkgs 3(2-2-5) | Uiuavia
3187397

Advanced Digital Editing

TUsunsumenfapesdnsasy
UszinmeeAUsznauAfviAy uaznanfin
DRANT IRBITARD LATHANNFWAN
UAUREIBENITTNETIA mﬁﬂ‘i:gﬂﬁﬁ
WATNEUNTRMSLARRAATR

Computer applications for video
digital, compositing and motion graphics
for editing and combines audio and visual
creativity, applications, and publishing for

digital media

Advanced Digital Editing
ﬂ’IﬁT%TUiLLﬂiNﬂﬂNWQLW@%Z‘?WL%@?‘U
dmiunisdane aeAUsznay Tudu
979N wazneflinduinauiane
WATHANHATHATWULA LA 8988 14
AINNIIA mﬁﬂﬁz&lﬂﬁ‘ﬁy WAZLNEILNS
AmsudeRava
Using computer applications for
editing, compositing, motion graphics and
animation for editing and creativity
combining audio and visual, applying,

publicity for digital media
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127242 | prsasnsnsamaiiandmsuia 127243 | ansRasmsniseansiavndmiuie U5y
Fava 3(2-2-5) fana 3(2-2-5) | A19BLNY
Content Marketing Communication Content Marketing Communication ILAEAT
for digital media for digital media gy
ﬂ‘izuquﬂqﬁﬁ;’]\ilﬁﬂﬂ’] LL’NZﬂ’NgW]‘g LLWJF?]G‘IL‘%ﬂﬁﬂ’]iﬁlﬂﬂ’ﬁﬂq‘imﬂqﬂ
ﬂ’ﬁC‘l@’]ﬂ&;’JﬂLﬁ/ﬂW’ﬁuﬁyﬁaﬁﬁﬂ ﬂ'J’]N‘VlN’WEILL@:ﬂ’J’]NZ&’]ﬁ‘E‘Q?J@Qﬂ’ﬁ%@N’ﬁ
ﬂﬁZUQHﬂ’W‘iﬂ%’W\‘iL‘ﬁ/ﬂWﬁLﬁ’ﬂ?ﬁﬁﬂﬂ’]‘i NNTAXNTN ﬂ‘itu’luﬂq‘iﬂ‘;’NLﬁ@ﬂq LRZN|N
weunanazans [dsasmisnesdonavia qwémimmm”'mLﬁ@m?ut?%ﬂﬁ%ﬁﬂ
WATANISYN NS RAT RS LHEN e n3TUIMNMTEs e ie AanTs
ﬂ‘i‘?ﬁ?ﬂ?ﬁl,ﬁﬂﬂ’]iﬂﬁﬁﬂﬁué nnadanles weunanszae [dsamisnasdanaia
Lﬁé%ﬂ?uﬁ@ﬁ@ﬁhvﬁ@ﬂ%%aﬂﬂi§ﬂé?uﬁh Lwmﬁﬂﬂﬁiﬁﬁﬂﬂim@ﬂ@uﬁévrnﬁ@ﬂﬁzéﬁ
e nsdauszanenmuas TuAnnsUFILE nsvinuany
UseAndnag oy tudeRavaiesseniasug nns
Content creation process and content TassAnBnInuarUasAnsna

marketing strategies with digital media, Concepts of marketing
process of creating content for the communication, meanings and importance
distribution to spread to digital media, of content marketing, content creation
marketing techniques with content to process and content marketing strategies
encourage interaction, creating content to in digital media, process of creating
content awareness, measurement of content for the distribution to spread to
efficiency and effectiveness in digital via digital media, marketing techniques
media for content to encourage interaction

content marketing techniques for

accelerating interaction process, content

campaigning in digital media for

developing awareness, measurement of

efficiency and effectiveness

127314 | nsnEanwauas 3(2-2-5) | 127342 | prswRmn weums 3(2-2-5) | Ususia

Film Production Film Production 978391

ﬁuﬁmmiﬁwmwwmémw

EHGREAN LLmqﬂﬂiﬂiﬁﬁzﬂﬂuTumi
WAS N19UNANIRES N19@EULN uazNNg
AMIUNTITUENEYN N139ABIALSENEU
N mmm:mi@"mmgﬂu;uw}'m T
MMIABANTNIININUAZNNTETLATWLAY
ReNDENAI9FT5A NSUSAFMSY
IHATNEUAS NTIHEUNTENTLRS
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AUNRITUENEYN N13ABeAUsTNBY
AN mﬂLmzmi@“ml,mgml,uuéw T
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a
nangasUuLge W.A. 2560 nangaTlsuLge W.A. 2565 N:‘im
Usuilge
Basic high-definition filming and Basic of high—definition
production equipment, film recording, filming and production equipment, sound
script writing and planning for movie, recording, script writing and planning for
image composition in filming, filming film shooting, image composition, filming
scenes and lighting arrangements of scenes and lighting arrangements of
various styles, visual communication and various styles, visual communication and
creative audio and video sequences, color creative audio and video sequences, color
correcting and color grading for movies grading for movies and publishing for
and publishing for digital media digital media
127342 | msRessuusHa 3(2-2-5) Tnanefnn
Brand Communication
WHIRAALATUNNSTANITLLTUA
wlmwLm:mwﬁqﬁzyﬁmumuﬁ @mﬂl"l
PBIULTHA ANEHRUE TN UL THA
ﬁ’m;u%Tm AALUINNNINTETNULTIUA
melareanenisieansieeansu
iu@ﬁﬁéﬁm@imﬁmmg AR
ﬂ’ﬁ@l@”lﬂLL@ZQU%TﬂﬂﬁﬁN@ﬁ}ﬂﬂﬁﬁﬁlﬂﬂﬂi
WUTHA
Brand communication concepts, roles
and importance of brand, brand value
and brand relationship with consumers,
brand building process, communication
channel for communicate brand to target
group, marketing and consumer analysis
affecting brand communication
ﬂﬁéﬂﬂﬁiﬁﬂﬂﬁ‘ﬁﬂiz QoﬁH'JHTSi‘:’rJHﬂQI’T 6 Vl‘t:!'?i’:lﬁﬁ’l ﬂéuﬂﬁiﬁﬂ@ﬁuﬁﬁu’)uﬁi;ﬂﬂﬂéﬁ 6 VILI!'JEI?IFI
AMSANITHIAZ NN WRSAATANY
127450 | nnsilnes 6 wwagfin | 127450 | nnsflnenn 6 vuanfin | USusia
AsAnURIR Bevg sy AnsANURIR Beg sy 918717
Usraumsnwazinezhueuiiifienes Usraunisnazinezhiuiiieses
e e sTnatLazAs fusmmnanaaeasuazae ity
Tusnmszneuns asANsNIASY vide PHIENIHBIANSNIASTE BN AN
LBNYH Training, learning, gaining
Training, learning, gaining experience, improving working skills in
experience, improving working skills in communication and new media tasks in
mass media and new media tasks in government or private organization
private or government workplace
127451 | awnfiafnun 6 wanfin | 127451 | awfafnun 6 wanfia | USusia
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e
nangasUuLge W.A. 2560 nangaTlsuLge W.A. 2565 N:‘im
Usuilge
ANSUGTR Feng sy MSUGITR Fensg (s chizey il
U‘EtﬂUﬂ’W‘iiﬁLLﬂZﬁmﬂZT‘l‘L\i’]uﬁﬁﬂ'ﬂ%@@ ﬂ’iZNUﬂ’]‘iiﬁLL@:ﬁ/ﬂHZTu\ﬂuﬁL#I?_I'J?T’ﬂxi
ﬁuﬁ'@mimaw LL@%%@T‘W&JTNE‘INZ h”mwuma&;ﬁuﬂﬁﬁ@mﬂm:ﬁﬂ%ﬂu
winewilnin uaaulszneunis miwmumﬁmmm%’ﬁﬁ%@mmLﬂﬂﬁu
'mv’;ﬂ‘iﬂ’lﬂ%ﬁ WIBLBNTY Training, learning, gaining
Working, learning, gaining experience, improving working skills in
experience, improving working skills in communication and new media tasks in
mass media and new media tasks as an government or private organization
apprentice in private or government
workplace
127452 | asAnu1adsE 6 vuanfia | 127452 | ansAnundasy 6 vuaafia | USUsia
ﬂqiﬁ:uﬂ';"l ﬂq‘i‘iQU‘EQN{@N“ﬂ 19 ﬂ"l‘ié»&ﬂ’?"l ﬂ’W‘E‘i’JU‘E'JN‘?j"ﬂN”N 19 387390
A5y NM9UATITN N1ATEUIIBIT NS A58 MIUATITN N1TEUTIBIU NS
Buanauazadusehingenisandine Buanauaradvsnehizanisaunis
Fansuazaanw Aoaauarining
Studying, collecting data, Searching, collecting data,
researching, analyzing, report writing, researching, analyzing, report writing,
presenting and discussion in presenting and discussion in
communication arts and new media topics communication and new media topics
A9 U AR LN SAN N
uNnIsAnEAd w.e.2560 uNRnIsANYId W.6.2565
st 1 it 1
AAMsAnEIAY AANSANEAN
001102 | nndsnguisdennans 3(3-0-6) - - -
004101 | AavzluniaAninugin 3(2-2-5) - - -
- - 001105 | nunmetddntszandu 2(2-0-4)
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- - - 001103 | nendenqudmivddndsrdniu | 3(2-2-5)
- - - 002201 | nalewmaluladyniavia 1(0-2-1)
- - - 003201 | Aalznisdaniadan 3(2-2-5)
12511 | nénfmermans 3(3-0-6) | 125111 | nANAWAAERT 3(3-0-6)
125121 | awilenisdesns 3(2-2-5) | 125121 | awdlenisdesns 3(2-2-5)
125212 | AmAngnieniadeans 32-2-5) | 125212 | AsAveienisieans 3(2-2-5)
594 21 598 18
Wuaefin W fin
aMansAnuilany aAnIsAnEilany
001101 | nstannunlng 3(2-2-5) - - -
001103 | amdanguglannans 3(3-0-6) - - -
005201 | MsdAnIsguaTnuazAIIAREN | 3(2-2-5) - - -
- - - 001102 | mstenene@dninas 1(1-1-1)
- - - 001104 | amndanguilenisdoans 5(2-2-5)
- - - 002202 | nsdeastudeAnRATA 2(1-2-3)
- - - 003202 | inwznnsideugnaentin 3(2-2-5)
127110 | Ansgialunisnisieanasaae | 3(3-0-6) | 127111 | Assgyialunienng 5(3-0-6)
warinti Aomaunamiuasiebis
127121 | naAnaansassniianisiiaans 3(2-2-5) 127121 | msgmniidenaa 3(2-2-5)
- - - 127122 | nsongnndavialiensdess 3(2-2-5)
127132 | nsanenmAavaienisdeans 3(2-2-5)
594 21 594 18
Waefin Waefin
wuKnTsAnEd w.e.2560 wHRATsAnNEAd W.6.2565
wuild 2 Fuil 2
AANSANEIAY AANSANEIAY
001204 | AmNEInquAIavEn 3(2-2-5) - - -
002202 | d9ANWYImUTITN 3(2-2-5) - - -
003102 | nadeansudsAnAaA 3(2-2-5) - - -
127220 | nadeuunsmsudenszansnin 3(2-2-5) - - -

LN
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N98NULUUNTIRNIABITY

127231 3(2-2-5) - - -
Aoaananm
143 | Aganend 3 3(2-2-5) - _ —
127xxx | Agnandan B(x=x=xX) - - -
- - - 001105 | nunddnguilenisdiesside 3(2-2-5)
ANTUALIANTN
- - - 003203 | Aonsiunaidasuazaau 2(0-6-2)
SuRRTELADHIAN
- - - 127222 | nsRnmansssAiianadoans | 3(2-2-5)
- - - 127223 | M9EseasInnNTMLANFRIRATR | 3(2-2-5)
- |- - 127227 | ns@@eaunuysannisie 3(2-2-5)
- - - 127228 | n1eBNULLATIANABITM 3(2-2-5)
AoaTHIAT
59N 21 59N 17
Wuaefin wwaafin
mansanuilany mMAn1sAnuilany
004201 | YARNAMUATNITUERIBENTW 3(2-2-5) - - -
RIAN
002201 | waiinalaanan 3(2-2-5) - - -
127210 | AnsgmvideRavia 2(1-2-3) - - -
127222 | nsdeuundmsudelnm 3(2-2-5) - - -
127232 | masanefaadomy 3(2-2-5) - _ _
- - - 003204 | NSANITEININ RIUINADH 1(0-3-1)
WAZTHIY
- - - 127221 | mad@euundmsuieseulan 3(2-2-5)
- - - 127225 | nramnzawAReuaiants
PalEn
- - - 127226 | unasWesHuazABeI1ENTS 3(2-2-5)
Apsnafinun
127xxx | Arnanidan B(x=X-X) 127xxx | Agnanidan B(X-X—X)
59N 17 5% 16
Wnaefin Waefin
uNsnsAnEAd w.e.2560 uNRnIsANYId W.r.2565
il 3 il 3
MANSANEIAY AANSANEIAY
- - - 003205 ﬂﬁ:mumﬁﬁw‘n’mﬂﬂwuémﬁ 3(2-2-5)
ugisznaunisyafasia
127133 | walnlaganssumaiinsuanm 3(2-2-5) - - -
ANAFanS
127320 | p1audeau 3(2-2-5) | 127321 | 21iloeem 3(2-2-5)
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AMTNARIILNNTANSLRBNTZAE

127330 3(2-2-5) - - -
AINUAZLAEN
- - - 127322 | nsnaAnflomdmsudesanlan | 3(2-2-5)
127xxx | Arnanidan 3(x=x=X) 127xxx | Agnanidan 3(x=X=X)
127310 | Asnanaidias 3(2-2-5) - - -
127321 | naRnasNassAAHNITAeas 2(1-2-3) _ _ —
- - - 127524 | nsAniadaniaylede 3(2-2-5)
- - - 146273 | nwndonquamEmamAng | 3(2-2-5)
ANERS
594 18 59 18
Waefin Waefin
aAnsAnETlany mMAn1sAnuilany
- - - 003206 | yannnnsgizan 3(0-9-3)
100005 ﬂgwmmmm%ﬂﬁﬁiuﬁ@mmu 3(2-2-5) | 100005 ﬂgwmmm:ﬁﬂﬁﬁuﬁﬂmmu 3(2-2-5)
127312 | Aenaamunesdiv 3(2-2-5) _ _ _
127513 | givienidetugRnnnen ey 2(2-0-4) - - -
- - - 127323 | Apnnanaidlas 3(2-2-5)
- - - 127325 m‘smimﬂm%{mﬂﬂﬁ@ in 3(2-2-5)
127331 | nandasnenisdmsude s 3(2-2-5) - - -
127541 | Ansudvnsdnnaanlae 3(2-2-5) - - -
127xxx | Agneniden 3(X-X-X) 127xxx | Ageniden B(X-X-X)
XXXXXX | ABNADNES B(X=X—X) XXXXXX | ABWABNEE B(X—X—=X)
594 17 5% 18
Vo fin Wi
wHRATsANEAd W.6.2560 wuunsAnEd W.6.2565
Fuil 4 il 4
AN ANEIAY AANSANEIAY
146273 | anEnSsnqEAMSUIIRmARNARS | 3(2-2-5) - - -
127324 | sudauidtiay 3(2-2-5) | 127311 | sudaudsiqaey 3(2-2-5)
127420 | Tassemnisiiensdetma 10-3-2) | 127421 | Tsesmnnsdeansdeln 3(2-2-5)
- - - 12742 | maudnsnennsde 3(2-2-5)
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127440 | UB3vnsBANTAEEIn 3(2-2-5) - - -
127xxx | Agneniiden 3(x-X-X) 127xxx | Ageniden B(X-X—X)
xxxxxx | Agaaniad 3(x-X-X) xxxxxx | Agaanied B(X-X—X)
59H 16 59N 15
Wasfin W fin
aAnIsAnETlany aAnIsAnuEilany
127450% | n1aRN9IU 6 vuapAn | 127451% | nnafinem 6 yuaefin
127451% | anfiafnun 6 viuanfin | 127452% | amfiafne 6 wuaefn
127452% | nafnundasy 6 iuaefm | 127453* | nsfnundaes 6 wuaefn
59H 6 59N 6
Wasfin Wi fin
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2.1.4 wangmaanansaviniidnanunsadsznauainlanansatsnandulag
Tusufiunawinsmluesans eI eI
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WINTTO TUNITUAN. (2564). NNTATILNINTENTHHFARTUALAIANAART HVNANEIAD
weien. T 1aLas N AnINI T AUTIAUAZ IR AT 4 (i 78-79). 13%Ne:
NTANENAYSBANUEIHE, 7 HNTIAN 2564,

WIWTTO4 FUNTUAS. (2563). MFFRTuNLALaIEIEmmesiutuUausnT Sneldas

FINTANLLYN.  1TAITNYHYAIANLSIIAN, 22(1), 83 — 99.
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191 Y3150, gwa9dl laTuNA WaznuntTIos Bends. (2564). Tassanadunauazna
ﬂwémiéﬂm‘nﬁ'ﬂm‘mgﬂdﬂ’ﬂN‘ﬁﬂUﬁ‘ﬁN‘i:W}l”m nsszuslsnfindalain 19
ﬂﬂqmmﬂﬁmmﬁﬁmqﬂﬂﬁzﬁmgﬁm. @uémuwﬁwmﬁ%uﬁi BIANTHIA,
AU ﬁ?’umﬂ https.//www.sac.or.th/main/th/article/detail/184.

Phattar Burarak and Samatcha Nilaphatama. (2020). The News Values of Citizen Materials in
News of Mass Media. Journal of Communication Arts. 38(3), September- December
2020. 9141 61-69.

Phattar Burarak. (2020). Community television in Thailand: The new challenge of community
media in an online world. TEST Engineering and Management. July-August 2020.
4013-4021.

Phattar Burarak. (2020). Thailand’s Community TV Financing Models: What It Means in Practice.
International Journal of Innovation, Creativity and Change. 13(8), 2020. 906-923.

g7 qiﬁﬂﬁ way AT Rata. (2562). nMMadantsEusiinnannaiesiuanaees
Aonam, fJ’IfiZV’IfJ?J"sz?’zimgyE/ﬂ’mmfi(LLmzﬁmwﬂ’mﬁ?{ mﬂﬁ‘vmﬁzﬁ’ﬂuﬁwm 27(53),
HNTIAN-LHYYY 2562, 109-131.

91 Y3130, (2561). nMsReaafiofiandsanlsforRiianisenfsanaaangang.
'J’ﬁmﬁ’ﬁfﬂ?]?/vﬁzuﬁﬁ 277?/7&/2;110/2/?77@975&@:2%@&/?7727@7{ 13(2), NINHIAN-
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